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Connecting the county with
Lancashire Business View

Readership

50,000

Since 2005, we have been the magazine for commerce, industry and regeneration; the county’s
trusted source of business news, analysis and opinion. In 2019, we were recognised for being
the North’s best news & magazine, in print and online.
We connect the county with our bi-monthly magazine, now also available digitally, our daily
updated online news portal and our many events.
For more than a decade, we’ve championed a simple message: “If you can buy it in Lancashire,
buy it in Lancashire.”
By committing to that theme, and by working closely with organisations to craft powerful and
cost-effective promotional campaigns across all our channels, we’re proud to say that many of
our launch issue advertisers are still with us today.

Print run

5,000

*10,000 readers in print, 3,000
readers in digital magazine,
37,000 readers online

*

www.lancashirebusinessview.co.uk

Display
advertising
Display advertising is a straightforward, highly effective
method of sharing your message with tens of thousands
of business owners, managers and decision-makers
throughout Lancashire.
And for just £75 + VAT, our design team is on hand to craft the
perfect advertisement if you can’t access your own expertise.

Rate card prices
Double Page Spread (DPS)

£2,450

Full page

£1,475

Half page

£800

Quarter page

£450

Horizontal strip

£525

Half page vertical

£800

Branded column

£600

Loose leaf inserts

From £100 per 1000

Full page

Half page

Horizontal strip

Quarter page

210 x 297mm

180 x 130mm

180 x 62.5mm

87.5 x 130mm

Double Page Spread (DPS)

Branded column

Half page vertical

420 x 297mm

59 x 267mm

90 x 267mm
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JL Aesthetics launched a new barber
and beauty training academy in Burnley,
offering a range of accredited courses. It
will replace the previous training centre in
Accrington and will offer a much wider range
of fully accredited CPD training courses in
hair and aesthetics.

Blackpool Council approved
the construction of a 40,000 sq
ft commercial unit at the town’s
enterprise zone. The custombuilt premises will provide
headquarters for Multi-Ply
Components, a specialist in the
design and manufacture of carbon
fibre composite components for medical x-ray equipment. The company
currently employs 69 across two sites in Inskip and Great Eccleston.

Start a conversation and stand out in your sector.
If you’re looking to pair your advertising campaign with editorial input, sponsoring one of our regular
features offers a multi-faceted solution.

YourZooki, the specialist health supplements
supplier, will create four jobs and add warehousing
capability after securing a £950,000 funding package
from Investec. The new funding adds to the £300,000
already secured through the Rosebud fund.
Blackburn-based cleaning firm Helping Hands created 10 new jobs.
The company, which employs 30, was forced to furlough workers during
the lockdown, but restarted operations with a period of growth.

Lancashire County Council’s Rosebud Fund has invested £2m in the
county’s businesses since July of last year. The programme has made
16 investments of between £10,000 and £300,000, which has directly
resulted in the creation of 100 jobs. Recent projects include a £300,000
loan to Clitheroe-based software company YUDU to help develop its flagship
Sentinel product, and £80,000 to Chorley-based chartered financial
planning firm True Bearing to acquire a small, independent practice.

14

Features available for sponsorship range from single-page items through to in-depth reports spanning
several pages and include feature list.

Darwen-based WEC Group won the contract to manufacture
iconic red letterboxes on behalf of Royal Mail. The multi-million-pound
agreement will also see the firm produce parcel drop boxes, sorting
stations, trolleys and other equipment.

Plastic goods manufacturer What More UK is to recruit 35 new
employees and five apprentices to meet growing demand, in addition to
expanding its Altham site by 26,000 sq ft.

Cardinal Newman College in Preston is investing £2.6m to create
a dedicated space for students studying new T Levels courses, which
are new two-year courses equivalent to three A Levels covering a
combination of classroom and on-the-job experience. Work on the
project is due to be completed in May 2021.

You can enquire about any of our existing features, or if you don’t already see a topic that suits your
campaign, we can work with you to develop something new.

Preston-based Conlon Construction completed the final phase
of Lancaster University’s new £6m sports hall. The 1,347 sq ft hall is
an extension of the university’s existing sports facilities and has been
created to encourage more people from within the university and the
local community to engage in sports activities. It features full-size sports
courts, including a basketball court and eight badminton courts, as well
as retractable seating for more than 500 people.

Whichever option you choose, your sponsored feature will include your branding and you’ll get the chance
to put an expert forward to provide comment, opinion or analysis.

Sheet Piling UK is part of the
construction team expanding the iconic
stadium at Fulham FC. The Preston
firm supplied materials, specialist
equipment and expertise in creating
basement works for the extension to
the Riverside Stand, which sits along
the Thames, adding extra seating
capacity and new leisure amenities.

Preston-based manufacturing specialist TGM invested £1.2m into
state-of-the-art CNC technologies as it looks to target prime opportunities
in the aerospace sector. The company, part of the Aero Services Global
Group, has just completed its first parts for a MoD contract on the new
equipment and says the additional capability will lead to more than £2m
of new work annually.
Kirkham-based Inspired Energy is set to continue its growth through
acquisition after placing new shares which will boost its funding pot by as
much as £35m. The new funds were immediately used to purchase the
remaining control of Ignite Energy, of which it bought 40 per cent in 2019.

LEGAL VIEW

Future U, which works to
increase the numbers of young
people in Lancashire attending
higher education, had its
funding renewed for another
year. Since launching in 2017,
Future U has held more than
800 events and activities to
support more than 16,000
young people to think about applying for university. The programme works
alongside the county’s four universities and ten colleges.

Preston’s College partnered with
Preston North End to create the
Preston Centre of Sporting Excellence.
The new venture offers technical
education programmes from levels
one to three for 16 to 19-year-olds. The
studies will include work placements
in a range of sporting disciplines,
including matchday roles at the
Championship club.

Buckshaw Bunnies Childcare opened
its second site, Little Manor Day Nursery, in
Adlington. It provides space for 56 children
of a variety of ages and employs the
equivalent of 14 full time members of staff.
Darwen’s Flavour Warehouse, the owner
of the Vampire Vape, acquired Stockportbased Premier Retail for an undisclosed sum.

The figures and forecasts that we’ve seen
in recent weeks, including warning that
one in three UK companies expect to make
redundancies by the end of September,
highlight the size of the challenge.
Preston-based architects Frank
Whittle Partnership (FWP) completed
a £1.25m refurbishment of Fairhaven
Golf Course in Lytham. The ten-month
project was finished in time for the club
to celebrate its 125th anniversary.
Blackburn-based training provider
Training 2000 won the Medium Training
Provider category at the annual awards of
the Association of Accounting Technicians.
Ormskirk-based Lake Technologies was
acquired by rapidly-growing cloud technology
firm Babble.
Mapleford Nursing Home in Accrington has
been bought out of administration by Orbital
Care Services, a division of the Krinvest
Care Group. It is registered for 54 residents,
but currently operates 43 single bedrooms
and five en suites with the remaining space
set aside for communal facilities.

D OWN
The coronavirus crisis caused the UK
to fall into recession for the first time in
11 years. The economy shrank 20.4 per
cent between April and June, compared
with the first three months of the year.
PMI data from NatWest however did show
an increase in business activity in the
I N A SNorth
S O C I West
AT IO N
W I T H : July.
throughout
Due to the borough’s particularly
high number of coronavirus cases, the
Health and Safety Executive began a
crackdown on businesses in Blackburn
with Darwen. Working with the council,
they organised surprise visits to ensure
compliance with workplace health and
safety regulations.
Polymers firm Victrex cut 78 jobs from
its Thornton Cleveleys base and 22 more
from its overseas operations in response

haworths-limited

SETTIN G O U T
O N TH E ROA D
TO R ECOV ER Y
There’s no doubt that the road to
economic recovery isn’t going to be
an easy route to navigate.

Lancaster-based brand and digital
design studio Factored has been chosen
to develop a new website for Royal
Westmoreland, a world-class golf, beach and
spa estate on the west coast of Barbados.
Anwyl Homes secured planning
permission for 267 new homes in
Burscough. The Priory Gardens will
include a mix of one, two, three and
four-bedroom homes, including 94
affordable homes. Meanwhile, Bellway
Homes announced that work has
commenced on a development of 152
new homes on the 31.7 acre former
Ingol Golf Club site, off Sheraton Park
in Preston. Planning permission has
also been granted for social housing
provider Onward Homes to begin
work on a new housing development
in Hyndburn. The £6m development in
Great Harwood aims to bring new 40
affordable homes to the area. South
Ribble Borough Council began work
to convert its Pearson House property
in Bamber Bridge into nine affordable
flats, to be ready for rent by April 2021.

Paul Spencer
Director, Haworths

to significantly reduced demand from key
sectors such as aerospace, automotive
and energy. The company says it is braced
for two lean years.
Burnley-based uPVC window system
company VEKA made 25 staff redundant
after two of its most important customers
folded under the pressure of the
coronavirus pandemic. The company had,
however, previously predicted that more
than 70 jobs were at risk.
To follow social distancing guidelines,
Blackpool was forced to move its iconic
illuminations switch-on to an online event,
and to postpone the World Fireworks
Championship, events which would have
taken place in September. Further bad
news followed when the Central Pier
suffered a fire in July.

A VOYAG E
I N TO T H E
U N K N OW N

However, what we are also seeing is that
Lancashire and its business community are
ready to meet that challenge. They are up
for the fight.
Our businesses are showing their adaptability
in the face of the ‘new normal’. They are
looking at their markets and their processes
and working to become more productive and
competitive. For some that is pointing them in
a different direction on their journey.
They are reaching out to the support that
is available in the county, tapping into their
networks and finding ways, not only to survive
but to look towards growth. And that includes
identifying the opportunities that are out
there for them.
The Lancashire Enterprise Partnership and
the county’s local authorities have also come
together to draw up a route for recovery that
now sits with the Prime Minister.
That document contains the clear message:
“Lancashire is a brilliant collective of brands,
brains, products, people, places, services,
heritage, land and opportunity, with huge
potential for growth.”
To realise that potential we will need
government support. So, it was good to see
development schemes across Lancashire
being awarded cash as part of the new Getting
Building Fund.
As LEP chairman Steve Fogg says:
“Lancashire has always been a great place
to do business, and that has not changed
despite this terrible pandemic.”

Expert View

Find out more at...

enquiries@haworths.co.uk
WATCHING
AND WAITING
01254 232521
by Stephen Greenwood
www.haworths.co.uk

Running a business
isn’t always
straightforward...

Partner at Farleys

At time of writing it seems that the
UK will not have a trade deal with the
European Union once the transitional
exit period expires on December 31.

• The export of particular products
Should the UK leave the EU without a
deal all exports will face EU tariffs and
customs checks.

Businesses therefore still need to plan for
That means that businesses exporting will
either a deal,
deal,
L Ano
NC
A S HorI Rthe
E Bpotential
U S I N E Sof
S Va I E W.
CO.UK
require
production of documents to prove
further extension of the period, possibly to
that their consignments comply with the
December 31, 2022.
EU’s standards and payment of taxes,
For businesses involved in trade with EU
countries his means keeping a keen eye
on government guidance, which currently
includes advice on:
• The need to make customs declarations
to move goods in and out of the EU from
January 1, 2021, obtaining an EORI
number and seeking specialist help in
dealing with customs
• How buying things from Europe
from January 1, 2021 may affect an
individual’s consumer rights and their
obligations to pay taxes such as VAT

which will depend on the classification of
the goods.
On the plus side, reduced regulatory
requirements may make trade with nonEU countries far more attractive than at
present and businesses should be looking
to identify new markets.
Talk to your customers, suppliers and your
professional advisors and network. Your
solicitors will be able to advise and help
you review your contracts to incorporate
‘Brexit clauses’ where possible in the best
interests of your business.

By Ged Henderson

T H E B IG

INTERVIEW

He adds: “There are still very many issues
to be resolved in terms of the workings of

David Gorton

Khalid Saifullah hopes lessons will have been learned as the UK
slowly picks its path out of the coronavirus crisis that is wreaking so
much havoc on the economy. If not, the journey could be even longer
and more painful.
Recognising the importance of manufacturing is high on that list of lessons.
So too is investing in innovation. Nearer to home it is about Lancashire’s
business leaders coming together to lead the recovery from the front.
The managing director of Blackburn-based Star Tissue, number 11
in this year’s Lancashire Business View Hot 100 list of the county’s
most profitable SMEs, declares: “Government needs to invest more in
manufacturing. Now is a prime opportunity. It needs to put in resources
and start getting the UK making stuff again.”

As a prime example, he points to the problems the UK has faced in
supplying the massive amount of personal protective equipment needed
for front line medical staff as they battled on the coronavirus front line.
He adds: “This should be a really important lesson for the government.
When it comes to key sectors and essential areas, we should be able to
service ourselves.
“We’re not going to be 100 per cent self-reliant, we have to work together
internationally. But the ability to produce things quickly and locally is a
huge benefit.”
That’s just one of the things he believes need to change in the post-covid
world. They include more investment in innovation. He says businesses
need to be encouraged to take more risks in the knowledge they are not
gambling with their future.

David says:
“The
terms of the required
declaration
Khalid is taking an active
part in
a manufacturing
steering
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areby
not
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and
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of
up by the LEP and led
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start
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value has been imported
arrangements reached in the Brexit
there will need to be a customs declaration
from the
and then
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in are
the now
UK. moving as I
“It is a verywith
private sector
wayEU
of doing
things
and things
every shipment to an EU customer.”
would expect them to
in my own
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These are documents containing“People
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them
grow after
joke
but some form
agreement
needs
to be
that recovery.”
reached to sort this out and at the moment it is
Taking customs classification, David says:
not clear when that will be finalised.”
“When international teams of tax authorities

By Ged Henderson

Khalid, who is a director of the Lancashire Enterprise Partnership,
alongside his role in his family-owned hygiene paper product
manufacturer, says the Covid-19 pandemic has highlighted the need for
much stronger local supply chains.

Siobhan Courtney, Managing Director, Eventus Legal

making
sure
the goods
are strengths,
not just posted
That means lookingatbeyond
the
county’s
obvious
such as
around
the world
to get
a beneficial
customsthat are
aerospace and nuclear,
to look
at other
clusters
and industries
duty treatment.
developing and growing.

M A N U FACTURI NG
A N E S C AP E ROUTE
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	Dealing with the staff at LBV makes any transaction a pleasure due to their
open, straightforward and professional manner. Definitely money well spent.”

“This can therefore be quite a challenge and
needs to be done accurately for every product
being shipped, however small.”

Finally, there is the origin – a certificate aimed

The campaign includes a “checker tool” at gov.
uk/transition which the government says quickly
identifies the necessary next steps needed.
I N A S S O C I AT IO N W I T H :
For businesses that may include making sure
they are ready to export or import from/to the
EU, for example by getting an EU EORI number or
registering with the relevant customs authority.

David Gorton, partner at Lancashire-based
accountants PM+M, says there is much that
businesses need to get on top of in what is a
difficult time.

write excruciatingly precise definitions, these are
very difficult for normal people to interpret for real
products that have been designed to be innovative
and useful in a fast-moving marketplace.

When it comes to the value, David explains:
“This is normally the sales value, plus carriage
and insurance. This should not be too hard, but
if you are moving products from a factory in the
UK to a warehouse in Europe, definitions start
getting a bit more interesting. Again, this should
be done carefully.”

Launching it, Chancellor of the Duchy of
Lancaster Michael Gove said: “While we have
already made great progress in getting ready for
this moment, there are actions that businesses
and citizens must take now to ensure we
are ready to hit the ground running as a fully
independent United Kingdom.”

However, while the government talks of ‘Check,
Change and Go’, others fear it will be far from
easy. And they warn much still remains unknown.

“I was asked to sponsor the appointments page by LBV a couple of years ago
and due to the success it has brought me for promoting my company and
advertising my brand, I have chosen to sponsor the page for another year.

“It is however clear that there are some really
big changes which businesses are going to feel,
particularly for exporters to the EU including the
Republic of Ireland.

The Northern Powerhouse can play its part. But it has to be more than a
label. “Do we really want to be a powerhouse?” is his rhetorical question.
“Manufacturing now has an opportunity”. However, the much talked about
Industrial Strategy has been “left to local agencies to develop without
much support and no clear thinking around it”. Again, he says things have
to change.
He points out that Lancashire is taking its destiny in its own hands as the
LEP looks to create a clear vision for the county’s economic future. And its
private sector businesses are taking a leading role in setting out the route
for recovery and beyond.

Overall, he advises businesses to focus on
managing the data and having a robust
system to process it. He adds: “This may be
recruiting and training your own team, and
there are grants from HMRC to help with this,
or choosing a freight or customs agent to do
it for you.”
In practical terms, each business needs to
work out how to keep the compliance costs
of the new systems under control and match
these against the logistics options.
That could be bulk shipping products with
consolidated customs compliance to a single
distribution centre in the EU and then shipping
smaller quantities.

for different sectors and the government
guidance produced so far is quite
complicated in its nature.
“Right now, our main focus with clients
who rely on exporting is ensuring they’re
prepared to fill in the necessary customs
declarations and understanding the value of
their products so they can secure the best
commodity benefits.
“We’ll be keeping a close eye on VAT rules for
UK businesses exporting into EU nations, as
this may soon change.”

Exporting to the EU
looks set to become a
complex process

Or it could be setting up slick compliance
processes for individual exports from the UK.
David says: “It is a sensible solution if you
already have a system to do this for exports
outside the EU and individual orders are
relatively high value.”
Businesses could change their model to use
a distributor for the EU or for territories within
the union.

Stephen Greenwood, partner at Lancashire
law firm Farleys, says businesses should also
look at supply chains and cash flow.

Whichever route they take, businesses will have
to watch the VAT implications - unlike customs
duties and rules, rates vary across Europe.

He adds: “All businesses need to have mapped
their supply chains. Even if they are not
themselves involved in EU trade, their suppliers
or their suppliers’ suppliers might be.

And they need to ensure products they ship
still conform with the safety, security and
health requirements of their market.
Martin Frain, tax advisory consultant at

Champion
says:
Khalid at Buckingham
PalaceAccountants,
receiving his MBE
from“Exporting
Prince Charles
to the EU looks set to become a complex
process; there are already varying rules

“This needs to be done in conjunction with
cash flow forecasts to make sure that any
vulnerabilities are identified and mitigated
against as far as possible. Consider financing
options such as invoice financing to maintain
that all important cash flow.”

It was just one piece of social media. A Tweet from Australia
showing shelves emptied of toilet tissue was enough to spark
panic buying in the UK, swamping Khalid’s business.

The coronavirus crisis has had an impact on the business through the
closure of the hotels and restaurants, exhibitions and stadiums that
use its products.

He says: “We came in on the morning and the phones went ballistic as
a result of this Tweet being shared. People were going crazy for toilet
rolls in Australia.

However, Khalid says it has been using the downtime to focus on its
expansion work and training. It has invested £5m this year alone –
creating two new warehouses and a completely new production line.

“We are not in the retail business, we are a professional hygiene business,
but we manufacture toilet rolls for hotels and corporate facilities.

And, coming out of the pandemic, Khalid believes there will be
opportunities for Star Tissue, which he runs with his brothers Abid and
Sajid. It was founded by their late father Allah Ditta and brothers.

“Our existing customers wanted to stock up pretty quickly. Other
people saw opportunities and were ringing up to see what they could
get. We couldn’t get orders onto the system fast enough.
“We were operating to capacity, we had to stop taking new orders and
focus on existing customers.”
Star Tissue is recognised as one of the UK’s most dynamic and
fast-growing companies and continues to invest in new production
technology and systems.
The £30m annual turnover business employs 135 people. The
company was established in 2003 in Khalid’s hometown and has
grown year-on-year to become one of the leading independent
manufacturers of hygiene paper products.

The market is always changing.
If you don’t innovate someone else
will and will leave you behind
“We are working on new product development. Innovation is important,
we are looking at new markets and new ways of doing things. That
should be part of every business.

The father-of-three has had a varied business career, which he
believes stands him in good stead. With his best friend he founded the
successful Asian Image newspaper in the late 90s, later selling it to
the Newsquest media group.

“The market is always changing. If you don’t innovate someone else
will and will leave you behind. You have to understand the market you
are serving. Our market is going to be very different going forward.
“People’s habits are going to change. I don’t think the world after this
pandemic is going to be the same.

He has been awarded the Queens Award for Enterprise Promotion and
featured in an annual poll of the 50 ‘most influential people in the
North of England’.

“It is going to create a lot more opportunities for new types of business
coming forward. The question is where do we fit in? Do we still offer
the same products we did previously or focus our products on serving
our clients better?

Today as well as his work in the family business and with the LEP, he is
a proud Deputy Lieutenant of Lancashire, another high-profile role.

“Innovation across the board is going to be needed for those
companies that want to stay in their game.”

Khalid says it is vital that there is a vision for the county and there is now
more emphasis in the LEP on the real impact it can have on the economy.

We’re not going to be 100 per
cent self-reliant, we have to work
together internationally
He says: “We have to see what is needed in Lancashire, rather than trying
to work on whatever the government tells us to work on.
“We need a strategy for Lancashire and we need to agree what we are.
Work is being done to understand the business of Lancashire.
“We’re compiling all the information we can to allow us to focus on the
sectors and areas we think we can develop.”

Introducing
a 21st century financial services
business built with passion
and integrity. We are
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He says: “There’s going to be a greater usage in cleaning products and
high paper products. People are going to be cleaning a lot more and
there will be demand for wipe-down products.

It makes private label products for major suppliers and distributors in
the personal hygiene, catering and medical markets across the UK and
in Ireland.

He also held a senior role in Business Link in the North West and was
chief executive of the Asian Business Federation.

THE BIG INTERVIEW

The aim of the public information campaign
launched in July is to prepare the nation for the
end of the EU transition period on December 31
– deal or no deal.

international trade next year when the full
impact of Brexit starts to bite.
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The message from government could not be
more upbeat. ‘The UK’s new start: let’s get
going’ it urges in TV adverts and on posters
around the country.

LEGAL VIEW
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M AGA Z I N E OF T H E Y E A R

Make your mark in the county by joining forces with one of Lancashire Business View’s best-read features.
Our magazine’s headline features, including the annual Hot 100, a comprehensive list of the county’s bestperforming SMEs, become the go-to guides for any business looking to expand its network in the county.

HOT 100

PAGES 30-44

Our headline features are often supported by our events programme and you’ll be given chance to promote
your brand in person, network with key magazine contacts and talk before a captive audience.

THE COUNTY’S MOST
PROFITABLE SME s

With a sponsorship package your organisation gains an association with the best the county has to offer,
and branding opportunities that last the whole year.

ON A ROLL
STAR TISSUE’S KHALID SAIFULLAH TALKS RECOVERY

Churchill provides accredited
security services including mobile
patrols, key holding, alarm
response and CCTV for live events,
construction sites, the retail sector
and more. Significant investment
in sales and digital marketing
was rewarded with double digit
growth in turnover and profit.

96
New entry

Ipsum Group, Preston

99
New entry

Ascentis, Lancaster

supported by

S T RO N G A N D S TA B L E – B U T F O R HOW L O N G ?
By Ged Henderson
The strength and stability of Lancashire’s
economy in the world before Covid-19 is
perfectly illustrated by this year’s annual Hot
100 list of the county’s most profitable SMEs.

Mark Schofield, director, Haworths Chartered Accountants

It is safe to say that both attributes will be much
needed over the next 12 months. They are set
to be put severely to the test as the county
begins its recovery work and the economy slowly
emerges from the lockdown that has caused so
much damage.
There has been very little movement in terms of
the overall sales, employment and profit figures
compared to 12 months ago – a sign of stability
but also an indication that last year’s growth
may have been stunted by the uncertainty
surrounding Brexit.
Against that background, construction and
manufacturing led the way, with more than
£600m of sales created by construction-related
companies alone.
Company profiles compiled by Tim Aldred

Professor Simon Bolton, of Edge Hill
University’s Productivity and Innovation
Centre, says: “The focus of many businesses
will be on maintaining their current position
rather than looking to achieve growth. The
lucky ones will be preparing for a rebound
when demand returns.”
He adds: “Next year’s Hot 100 will most likely
to be populated by businesses who can better
manage changing customer requirements,
ensure the relevancy of their business offers
and maximise their productivity.”
Mark Schofield, director at Haworths Chartered
Accountants, says: “Lancashire came surging
out of the last economic downturn, mainly led
by engineering and aerospace.

“Yet with Covid-19 bringing aerospace quickly
down to earth and the sector likely to be hardest
hit by the global pandemic, we simply cannot
predict the true impact of coronavirus on our
county and its business community.”
Amin Vepari, programme manager at County
Council-led scale-up project Two Zero, stresses
that as Lancashire looks to meet the challenges
ahead, support for SMEs will be vital.
He adds: “We also need to understand that
within the current situation, many of these
businesses may need to scale back and refocus
to recover quicker and to provide a platform for
long-term growth.”
In keeping with the changing times that
we already live in, this year’s list includes
Lancashire’s YouTube star Little Gabby, a fiveyear-old whose channel earned more than
£1m in revenue.
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New entry
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1 Flavour Warehouse
2 Direct Accident Management2019: 61
2019: 58
3 Heatmiser Holdings

HB Panelcraft, Preston
HB Panelcraft is one of the
country’s largest bodyshops,

Portfolio 2008,

Engineering
4 Silicone
Appley
Bridge

5 Lancashire County Developments
Portfolio 2008 designs men’s
Properties
6 Landway
and ladies
clothing and nightwear
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Devo deal
hopes rise

Professional services look to the future

Blackburn’s big plan

Burnley

8

Clitheroe

8

Skelmersdale

7

Nelson

4

Barnoldswick

3

Darwen

3

Leyland

3

which is manufactured in China
and then sold to national chains
such as Marks & Spencer, Next
and Tesco. In total, it employs 29
and generated more than £1m in
profit on revenues of £25.3m.

New entry

Tyson Construction,
Blackpool

The Nutrition Group is a familyToys and Little
owned contract manufacturer
Gaby, Haslingden
of health supplements and
sports nutrition which serves
Little Gaby is a five-year-old
customers including major vitamin
YouTube star who, along with
brands and well-known online
her older brother Alex, features
sports nutrition businesses.
in videos aimed at children.
Though the group recorded an
The channel is operated by
increase in turnover over the
their mum Sabine and has
last year, profits dipped due to
amassed 16m subscribers and
investment in new production
6.7bn views, earning more than
facilities and research and
£1.1m in revenue last year.
development into new products.
Company name

97

Preston

93

2019: 46

Nutrition Group,
Blackpool

36

“We are a long-standing sponsor in Lancashire Business View
magazine, with our name alongside the regular Business Barometer
feature as well as the Hot 100 annual feature. It’s a great way for us
to reach out to our audience and potential new clients and we work
closely with LBV to generate quality content. The whole process
is made simple, which takes the pressure off and makes for an
effective and enjoyable partnership.”

What the Hot 100’s headline figures will look
like in a year’s time is difficult to predict; these
are previously uncharted waters.

HOT 100

30

in partnership with

Ascentis is a charity which acts
as an Ofqual-regulated awarding
body and a Quality Assurance
Agency-licensed validating agency
for higher education diplomas.
A broadening in the scope of its
work has seen it engage more
with dyslexia and dyscalculia,
while expanding its reach into
the UAE. Ascentis recently broke
ground on a new head office
at Lancaster Business Park.

The Ipsum Group was established
in 2017 and specialises in utilities
such as wastewater, drainage,
electricity and telecoms. The
company acquired the CALM
Group and Specialist Power
Engineering Contracts to take
its headcount beyond 180,
with revenues of almost £25m
in its most recent accounts.

Hot 10 towns and cities

Tyson Construction builds
homes, commercial property and
education buildings on behalf
of clients around the North
West. In addition to revenue of
£23.4m for the last 12 months,
the company reported more than
£40m of projects in the pipeline.

into a research and development
facility where the company
develops its own product ranges.

91

Construction Partnership UK is
a contractor which has worked
on developments across the
North West. In January 2019,
the company won the biggest
contract in its nearly 20-year
history, a development consisting
of 146 student flats and 286
private apartments in Liverpool.
However, the deal, worth £23.4m
to CPUK, fell through later that
year and resulted in the contractor
entering into administration.
At present a buyer is being
sought for the company.

90
92

New entry

CPUK, Skelmersdale

New entry

Keith Walton
Construction, Nelson
Town

was
ActivityKeith Walton Brickwork
Turnover

2019: 72

Darwen

C-TEC, Skelmersdale
Ormskirk

founded in 1985 as a brickwork
contractor, later expanding
its
E-liquids
£30,943,082
remit to encompass a full suite
Vehicle repairs
£34,177,230
of brickwork and bricklaying

C-TEC designs
and manufacturesHeating
a
Blackburn
controls The Nelson£17,783,080
services.
company
wide range
of security equipmentRubberemploys
worked on
Blackburn
products73, and has£24,437,188
which is sold into more than
projects including Liverpool FC’s
Preston
£5,829,177
70 countries
around the world. Property
Anfield stadium and Lancaster
Nelson
£15,258,882
Around £2m
per year is investedConstruction
University Sports Hall.

7 Hurt Plant Hire

Preston

8 Affordable Aluminium

Poulton-le-Fylde

Plant hire

£27,782,688

LA
N C A S H I frames
R E B U S I N E S S £30,534,419
V I E W. C O . U K
Aluminium

Pre-tax profit

£19,101,430

Employees

91

Company name

51 Building Careers UK

Town

Activity

Turnover

Pre-tax profit

Skelmersdale

Recruitment

£15,214,046

£1,643,316

38

£1,639,863

186

£11,023,624

169

52 Rinus Roofing Supplies

Darwen

Roofing

£57,834,910

£7,223,736

108

53 B&E Boys

Waterfoot

Construction

£9,953,159

£1,619,039

£6,965,167

140

54 Smiths Equipment Hire

Blackpool

Equipment hire

£10,987,399

£1,608,407

Employees

57
141

£6,725,359

7

55 Service Care Solutions

Preston

Recruitment

£40,928,648

£1,556,828

110

£4,515,224

12

56 Carron Lodge

Preston

Cheese

£35,858,347

£1,535,713

134

£4,398,507

237

57 Ashbridge School

Preston

Education

£5,960,628

£1,502,593

192

£3,953,131

210

58 Lyndhurst Shoe Company

Rawtenstall

Footwear

£21,175,611

£1,491,129

16

9 Hills Salvage & Recycling

Skelmersdale

Recycling

£24,473,449

£3,817,198

147

59 J Holland & Sons

Preston

Gaming

£6,819,049

£1,462,281

10 Merlin Diesel Systems

Preston

Engineering

£35,788,310

£3,307,688

125

60 CP Davidson & Son

Chorley

Vehicles

£16,190,710

£1,434,094

11 Star Tissue

Blackburn

Paper products

£29,366,890

£3,297,278

116

61 Matthew Kibble Transport

Nelson

Logistics

£17,504,485

£1,412,992

12 GKH Holdings

Burnley

Retail

£60,839,000

£3,211,000

193

62 Ansuka Services

Burnley

Engineering

£28,895,278

£1,406,326

215

13 Haydock Finance

Blackburn

Finance

£19,003,000

£3,165,000

45

63 R&J Builders Hardware

Blackburn

Builders merchant

£13,524,682

£1,401,775

100

14 Hope Too Holdings

Barnoldswick

Bicycle parts

£18,108,780

£3,140,587

152

64 Golden Age Holdings

Blackpool

Lighting

£13,643,350

£1,369,316

15 PAR Group

Chorley

Rubber products

£10,486,141

HOT 100

Churchill Security,
Chorley

providing accident management
and repair, air conditioning
refills and wheel and suspension
alignment. The group also
includes subsidiary Fosters
Commercials, a commercial vehicle
bodybuilder, repairer and sign
writer. The company highlighted
a weak economy and improved
vehicle safety as reasons for
its squeezed profit margins.

94
45
124

68

£3,139,177

79

65 Lifting Gear UK

Skelmersdale

Lifting equipment

£9,577,485

£1,351,333

88

16 Preston Board & Packaging

Preston

Paper board

£32,988,000

£3,051,000

195

66 Zircon Holdings

Morecambe

Transport

£15,045,365

£1,306,002

219

17 Brandy House Holdings

Blackburn

Plant hire

£12,262,540

£3,005,464

66

67 MIPD

Leyland

Property

£1,832,228

£1,283,187

18 Slingco

Facit

Cabling

£14,679,350

£2,796,776

92

68 Ashvin Metals

Poulton-le-Fylde

Recycling

£38,398,515

£1,263,736

19 Calico Homes

Burnley

Housing

£22,443,000

£2,692,000

223

69 North West Roofing Supplies

Lytham St Annes

Roofing

£21,646,851

£1,262,597

20 Graham Engineering

Nelson

Engineering

£17,118,885

£2,682,050

180

70 PSL Print Management

Preston

Print

£23,371,494

£1,261,251

21 Joe Roocroft

Leyland

Road safety

£12,985,983

£2,653,391

55

71 BS Stainless

Preston

Steel

£16,243,194

£1,256,412

22

22 BAAS Construction

Burnley

Construction

£13,939,002

£2,630,979

59

72 FSB

Blackpool

Business services

£26,478,570

£1,255,206

221

23 Aqua Fabrications

Skelmersdale

Drainage

£13,396,329

£2,563,376

54

73 Raised Floor Solutions

Skelmersdale

Construction

£15,556,891

£1,247,712

24 RE Dawson

Clitheroe

Retail

£27,240,414

£2,562,575

110

74 Woodford Land

Preston

Construction

£1,707,633

£1,244,511

25 Jonesco

Preston

Plastics

£21,002,659

£2,482,456

181

75 IT Works Resource Group

Preston

Recruitment

£22,684,002

£1,232,194

26 James Killelea & Co

Rossendale

Construction

£26,645,983

£2,429,742

109

76 Audas Group

Burnley

Shopfitting

£26,245,892

£1,215,319

27 MM Acquisitions

Preston

Vehicle sales

£24,384,388

£2,324,163

16

77 Sheet Piling UK

Preston

Engineering

£24,629,762

£1,212,449

47

28 Partington’s Holiday Parks

Thornton Cleveleys

Tourism

£18,145,302

£2,321,960

243

78 NIS Group

Chorley

Engineering

£34,208,000

£1,203,000

237

29 Marlie Civils

Accrington

Engineering

£8,852,931

£2,317,894

2

79 FEL Holdings

Chorley

Engineering

£17,668,360

£1,194,836

61

147

80 Wareing Buildings

Preston

Construction

£18,472,859

£1,193,753

39

81 IP Sales

Burnley

Leisure

£8,349,288

£1,189,947

5
19
46
63

50
2
85
68

30 Leach Holdings

Preston

Construction

£22,492,397

£2,291,354

31 GFW

Darwen

Furniture

£17,396,316

£2,221,386

32 FX Leisure

Leyland

Gyms

£5,634,335

£2,169,612

90

82 Khanjra International Foods

Blackburn

Retail

£41,698,884

£1,177,900

33 Panaz

Burnley

Textiles

£19,756,214

£2,144,098

98

83 Distant Journeys

Ormskirk

Tourism

£15,278,236

£1,169,095

34 Hardroad

Carnforth

Landscaping

£30,631,660

£2,128,505

113

84 Pennine Tools Aerospace

Barnoldswick

Aerospace

£6,446,375

£1,167,866

58

35 Collinson Holdings

Preston

Builders merchant

£15,606,966

£2,096,021

74

85 The Blackpool Pier Company

Blackpool

Tourism

£9,726,576

£1,155,086

152

36 Mears Flooring

Preston

Flooring

£11,471,890

£2,078,914

44

86 SKN Electrical Services

Blackpool

Engineering

£25,115,346

£1,149,204

65

37 Dewlay Cheesemakers

Preston

Cheese

£22,405,609

£2,039,719

96

87 Hippo Motor Group

Blackburn

Vehicle sales

£35,984,847

£1,128,107

167

67
7
6
17

38 Gilberts

Blackpool

Heating and ventilation

£21,094,462

£1,947,058

242

88 1st Stop Group

Blackpool

Finance

£32,539,460

£1,122,279

39 Hexagon Care Services

Preston

Care services

£23,742,479

£1,926,311

508

89 EFS Global

Burnley

Logistics

£26,339,470

£1,108,187

40 JDS Trucks & Vans

Blackburn

Vehicle sales

£44,196,076

£1,919,063

95

90 Keith Walton Construction

Nelson

Construction

£12,134,629

£1,104,739

73

41 Matthews & Leigh Civil Engineering

Chorley

Construction

£23,343,925

£1,888,339

42

91 CPUK

Skelmersdale

Construction

£24,247,547

£1,101,022

103

42 Ryecourt

Fleetwood

Care services

£9,175,321

£1,866,318

283

92 C-TEC

Skelmersdale

Safety equipment

£17,620,695

£1,092,257

187

43 Ameon

Blackpool

Engineering

£27,782,061

£1,835,003

209

93 Tyson Construction

Blackpool

Construction

£23,382,848

£1,086,488

44 Evans Vanodine International

Preston

Disinfectants

£31,569,151

£1,807,872

156

94 Portfolio 2008

Appley Bridge

Fashion

£25,253,696

£1,064,456

45 Warrantywise

Blackburn

Finance

£8,259,843

£1,764,968

82

95 Toys and Little Gaby

Haslingden

Online entertainment

£1,186,889

£1,047,942

2
183

170
243

73
29

46 Hillcroft

Carnforth

Care services

£11,762,271

£1,751,631

357

96 Ipsum Group

Preston

Utilities

£24,745,441

£1,017,361

47 Euravia

Barnoldswick

Engineering

£21,953,202

£1,736,525

106

97 HB Panelcraft

Preston

Vehicle repair

£10,032,654

£1,012,936

105

48 Tom Parker

Preston

Hydraulics

£12,010,005

£1,716,937

69

98 Nutrition Group

Blackpool

Nutrition

£13,846,687

£1,012,043

118

49 R&G Fluid Power Group

Preston

Engineering

£20,087,461

£1,647,039

218

99 Ascentis

Lancaster

Education

£5,237,380

£978,826

117

50 One Stop Hire

Chorley

Equipment hire

£13,861,010

£1,645,785

138

100 Churchill Security

Chorley

Security

£12,177,888

£969,957

203

Hot 100 Rules of Engagement: Haworths Chartered Accountants compiled a league table of the top 100 small and medium enterprises (SMEs) in Lancashire, ranked by pre-tax profit.
Figures were compiled using the latest data publicly available with additional research based on accounts filed at Companies House.

To be included companies had to be based in the administrative county of Lancashire plus Blackburn with Darwen and Blackpool. Companies had to show two years’ turnover and profit
before tax. Where the ultimate parent and subsidiary company were shortlisted, the ultimate parent was included and the subsidiary company excluded.

The criteria used for identifying an SME were based on the Companies Act 2006. To qualify as an SME the company must satisfy two or more of the following: turnover of not more than £36m,
balance sheet of not more than £18m and not more than 250 employees.

Shortlisted companies were reviewed by a panel comprising of Haworths Chartered Accountants and Lancashire Business View. The decision is final and no correspondence will be entered
into. The league table is based on historical data and may not reflect individual companies’ current performance. Neither Haworths nor Lancashire Business View endorse, guarantee or
recommend any of the named companies.
L A N C A S H I R E B U S I N E S S V I E W. C O . U K
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www.lancashirebusinessview.co.uk

Advertorial features

£500

With our editorially-focused advertising features you can showcase your organisation’s expertise and industry understanding by
commenting on the issues that matter next to your advertisement.

+VAT

By developing a strong content marketing
approach, real brand exposure and trust can
be gained from customers and prospects,
as you position yourself as a thought leader
in your sector and specialism. Moreover,
developing an excellent content strategy, will
feed in to improving all other areas of your
marketing as quality content is vital to all
forms of marketing from SEO and social media
to PPC and PR.

C OMBI-VAN S : ARE
T HE Y RE AL LY C ARS ?

by Marc McLoughlin
Managing director, KeyFleet

You may be surprised to learn that 40% of all the vehicles ordered via
KeyFleet post lockdown have been electric – at least plug-in (PHEV)
or traditional hybrid.
Electrification of vehicles just cannot be ignored anymore and in fact,
considered correctly, can be a fantastic way for businesses to reduce
motoring costs, potentially saving hundreds or even thousands of pounds
each year.
But why the increased interest in electric? Well, this isn’t an overnight
sensation.
Electric
vehicles have been
around since
KeyFleet Ad
87.5x130mm.qxp
27/08/2020
16:01before
PageTesla
1

With all advertorials, we offer editorial
support to ensure your message is clear and
that there is no overlap of ideas with those of
other contributors.

Is it time to lease

Electric?
0% BIK (2020/21)
No Road Tax
Low Maintenance Cost

w:

AN E T HIC AL
E VOLUT ION

By tailoring your content to resonate with your
audience, making sure your messaging is good
quality and maintaining consistency across
channels and frequencies, you should see
increase in your engagement rates. Make sure
you continuously review what content works
best for your audience and monitor what gets
the most traction for your brand, then build
upon doing more of this.

WORKI NG TOGETH ER
FROM ANYWH ERE
by Peter Sutton
Managing director, Pure Audio Visual Ltd

As lockdown eases, new ways of working are emerging and by
making smart choices now we can adapt, recover quickly and
accelerate productivity.
One of the first decisions you face is whether to bring your workforce
back into the office. In 2020, that’s less about whether we can meet in
person and more about whether we should.
It’s unlikely that we’ll go right back to the way things were. One early
study foundLBV
that
around
70 -per
cent 1of26/08/2020
businesses
expect their
Advert
- Gov Grant
CMYK.pdf
09:38:47

For more information please visit
www.stonecreate.com
or call 01772 642 4760
C
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GRANTS AVAILABLE FOR
BUSINESSES IMPACTED BY
COVID-19

MY

The reality for most is likely to be a form of ‘hybrid working’ - a mix of both
home and office work.
That will require a way to stimulate productivity while teams are spread
across different locations and work environments.
Step forward, video collaboration. During the lockdown, video has proven
itself a powerful tool for communication. Only four per cent of meetings
used video before the pandemic, now it’s more than 60 per cent.
Video technology provides employees with one of their most empowering
tools: the freedom to choose. It enables individuals to work wherever they
will get the best results.
For the uninitiated this might sound like an expensive, complex option.
But enabling your office to take advantage of ‘anywhere working’ is more
straightforward and less costly than you might think.
The key is a simple, consistent experience. Zoom, Skype or Teams, accessed
through a standard laptop, were all we needed during the lockdown.
This is still true, and now you can enhance this experience for your
employees and boost productivity by creating spaces specifically designed
for video meetings.
We’re seeing the rise of Bring Your Own Meeting solutions. These allow
you to enter a meeting space and run a video meeting from your own
laptop, with the added benefit of seamless connection to the screens,
speakers and microphones in the room.
Fewer than 15 per cent of meeting spaces are thought to be enabled for
video, making this is a great way to upgrade and futureproof your workplace.
The way back to productivity will vary significantly from company to
company and will not be a static solution. The more flexibility we can build
into our meeting spaces, the better positioned we will be to drive longterm success; whatever the world throws our way.

CY

CMY

K

VISIT PUREAV.CO.UK/COVID-19-BUSINESS-GRANTS
OR CALL 01772 298 771

There is government help available to companies looking to
upgrade their technology. You can apply for grants of between
£1,000 and £3,000 to put towards equipment including video
conferencing hardware and collaboration tools.
We can help you access this finance and invest it effectively. Our
experts will help you to determine the best options for your business.
We also offer hands-on demonstrations and obligation-free trials of
many services so that you can be confident in your decisions.

The pandemic has accelerated
the change to a more flexible
way of working, but at least for
now the centralised workplace
is still the most effective way
of bringing a team together.
We have seen a rise in demand
for all of the types of equipment
you’d expect, such as protective
screens, hand sanitisers and
masks. Then there are those
workplaces which have gone
further, for example swapping
fabric seating for more
hygienic vinyl alternatives.
Beyond the item list of what’s
being moved in and out of
offices, the way in which the
modern workplaces evolve is also
changing, and for the better.

It has become clear in recent
years, and this year in particular,
that the planet will turn on us
quickly if we fail to take care of it
We all need to do our part,
including how we source and
dispose of office furniture. The
skip should no longer be an option.
Modern businesses must find
ways to reuse rather than
replace, and where they can’t
repurpose they can enlist the
services of a company like
ours which will find new homes
for old items and help with
ethical sources for new items.
Not only is ‘reuse and recycle’ a
cost-effective way of upgrading
your workplace, it’s good CSR,
too. Green credentials are proven
to attract potential customers and
employees. And last but not least,
the more we care for our planet,
the fewer global catastrophes
we will create in the future.

WORKSPACE INTERIOR SOLUTIONS
REFURBISH YOUR FURNITURE
OFFICE CLEARANCE SERVICE
REUPHOLSTERY

Coworking allows you to take
advantage of first-rate premises including communal workspaces,
private offices, boardrooms, video
conferencing facilities, event venues,
cafe/bar and a prestigious address without footing the entire bill yourself.
The services are there for you to use
them as you need them: equipment,
technology and floorspace for
very little financial or contractual
commitment, which is reassuring
during these uncertain times.
That’s the cost benefit, which is
all-important right now. But the
benefits of coworking go well
beyond affordability: when you’re
in a busy, thriving coworking
space, you’re surrounded by other

At first glance, electric vehicles look more expensive than their
counterparts – and that’s correct. But you must get past the acquisition
cost and drill into the savings on running costs and taxation.

Electrification can save a
businesses hundreds or even
thousands of pounds
Not only do drivers currently benefit from a 0% BIK rate but businesses
can save 100% on NI contributions, access 100% first year write downs
on ownership or 100% capital allowances on lease rentals in addition to
the undeniable fuel and also maintenance cost savings.

Electrification isn’t for every business or every driver, but with the
undeniable potential for savings for some users what is clear that every
business should at least consider making the switch – and quickly.

MOTORING

• Windows in the back with the
second row of seats

• The vehicle’s payload

• Modifications to the vehicles
including bulkheads

HMRC does have a list of car-derived
vans and combi-vans available
through its website, but it is out of
date and far from complete.

HMRC has conflicting legislation
on the treatment of these vehicles
for VAT purposes, as they do for
direct taxes, which means you
could still be able to claim the
VAT on purchase. However, you
may find you have a significant
benefit in kind triggered by the
high list price and CO2 emissions
and you will lose out on the Annual
Investment Allowance.

When trying to distinguish which
category your vehicle will belong
to, there are several factors to
consider. These include, but are
not limited to:

Our advice is to avoid entering into
any agreements for a combi-van
without first seeking professional
advice. The tax costs of the wrong
decision can be hefty.

Of the three combi-vans under
dispute, two were ruled to be
cars and this triggered significant
benefits in kind for the employees.

APPRE N T IC E S HIPS
T HAT PAY OFF
by Edd Belshaw
Account manager, Training 2000

The number of licensed vehicles in
the UK rose by 1.4% in 2019, these
figures rose by 1.9% in Lancashire,
showing the growth of the
automotive industry in Lancashire
exceeds the national average.
Training 2000 has an established
history in providing automotive
apprenticeships and training.
We have a skilled team of tutors
with industry experience and
ties to the University of Central
Lancashire meaning we can
deliver training from Level 2 up
to a degree apprenticeship.
We pride ourselves on offering
flexible learning solutions to avoid
disruption within your business.
The automotive apprenticeships
we offer: Autocare Technician; Light
Vehicle Service and Maintenance;
Heavy Vehicle Maintenance and
Repair; Vehicle Damage; Vehicle
Body Repair; and Vehicle Refinishing.
Under the recent Plan for Jobs
Scheme, employers are eligible

to receive up to £3,000 per new
apprentice they hire. There is an
opportunity to offer unpaid work
experience for 16-18 year old learners
with an automotive traineeship.
Traineeship learners undertake a
short programme at our Blackburn
site, gaining valuable skills and
automotive experience ready for the
workplace. Traineeship learners enter
the workplace and employers are
eligible to receive a bonus of £1,000
per placement. All cash grants are
paid by the government and as such
are subject to government funding.
If your annual wage bill is more
than £3m you will pay into the
Apprenticeship Levy, any funds
not utilised will disappear after
two years so now is a great time to
make use of these.
Training 2000 can support your
business across a range of
sectors including engineering,
business administration,
customer service, team leader,
accounting, IT and more!

We provide solutions
Providing core accountancy services with quality
and swiftness whilst focusing on the future of your
business and finding solutions to your problems.

Some of our solutions:
 BusinessStrategy
 Pre year end planning
 Staff incentives
 Re-structuring your business
 Selling your business
 Buying a business
 Management / family buy outs

Give us a call to discuss how we can help your business 01254 688100
Email: l.kennery@pierce.co.uk

BE IN
CONTROL...

of your future

NEW AUTOMOTIVE
APPRENTICESHIP PROGRAMMES
FOR 2020
Light Vehicle Service
& Maintenance
Technician
Apprenticeship

RECEIVE UPTO

Autocare
Technician
Apprenticeship

PER TRAINEE
YOU EMPLOY*

As we continue to gradually emerge from what has been an incredibly
difficult period for most people, the above question will apply to a wide
variety of situations and circumstances. However, I want to focus on how
this question applies when contemplating the sale of your business.
There will be many business owners who will understandably believe
that the current economic climate and changing social environments do

Until recently, coworking was
primarily seen as exclusively for
start-ups and freelancers. But the
demand for more flexible ways of
working has seen a much more
diverse range of businesses including large corporates - set up
home in our coworking spaces.

We can save you precious time,
so you can focus on the next steps

Is it the right time, to sell your business?

Now coworking spaces are buzzing
hubs of business activity, home to
companies just like yours reaping the
benefits of a more flexible, affordable
and social way of working.

Let our Corporate Finance team take the strain, contact us today
to discuss your options and to help you deliver your exit plan.

not provide an ideal basis to proceed with a disposal. However, there are
businesses that have not only survived the pandemic but have become
stronger as a result. These businesses and their leaders adapted quickly,
realising that decisions had to be made and changes implemented.
Having demonstrated their ability to manoeuvre through testing times,
these businesses will now be extremely attractive to those buyers looking
for acquisitions. These may be trade buyers or private equity funds,
with both having significant funds to invest in opportunities. The fall in
transaction activity during the pandemic has led to there being both a
strong appetite to acquire and significant funds being available. This may
therefore provide the perfect storm for sellers.
As part of any disposal process consideration should be given to whether
a sale to a third party is the best option. An MBO or the setting up of an
Employee Ownership Trust (EOT) are alternatives that can be the right
option for many businesses. Each comes with its own benefits and risks
and business owners should obtain an understanding of these prior to
making any decision.
All transactions have tax implications, so obtaining the right tax advice
and understanding the options that are available are key considerations
that form part of the planning process. The envisaged changes to the
Capital gains tax regime may lead to a high level of accelerated business
sales, but one should never make decisions based purely upon tax.

The fall in transaction
activity may provide the
perfect storm for sellers
So, to end where we began, is now the right time to sell? It might be, but
the right advice will help you decide.

• Exit planning
• Valuation of your business
• Identifying potential buyers
• Advice on a suitable marketing plan
• Selection of the preferred buyer
• Providing advice on tax aspects
• Vendor due diligence
• Negotiating all commercial terms
• Overall project management

To discuss the options available and to seek advice please contact
me directly at tim.mills@azets.co.uk or for more information visit our
corporate finance section of our website at www.azets.co.uk
Baldwins (now Azets) have supported existing and new clients through
this difficult transition period with our Survive, Revive & Thrive campaign
, this period has also been a time of change for Baldwins. As of the 7th
September we rebranded to Azets, the name of the largest established
brand within the Cogital group, which Baldwins were a part of.

tim.mills@azets.co.uk
Azets delivers international accounting,
tax, audit, advisory and business services
both digitally and at your door.

azets.co.uk

£4 00 0

TAKE CONTROL... get in touch today
info@t2000.co.uk | 01254 54659
www.training2000.co.uk

August 2020 M846 ©Copyright Training 2000 Ltd
* subject to Government funding and eligibility
Training 2000 Ltd is a company limited by guarantee. Registered in England: 2380675 Registered Charity: 701770

AC HIE V IN G
MAXIMUM VALUE

by Tim Mills
Corporate finance partner, Azets

Covid-19 and lockdown has brought about many changes for people
and businesses across the North West, whether that be adjusting
to new government guidelines, supporting our employees, managing
cashflow, home working, home schooling and embracing the digital
world in new ways to allow us to continue to work or trade.

businesses that are ambitious,
forward-thinking, and full of
interesting ideas. There’s an
opportunity to network each and
every time you sign in.

 Acquisitions
 Raising finance
 Forecasting
 Trust and estate planning
 Tax investigations
 Research & Development
 Business Valuations

L A N C A S H I R E B U S I N E S S V I E W. C O . U K

IS NOW TH E R IG H T
TIM E TO SELL?

www.thecoggingroup.com

L A N C A S H I R E B U S I N E S S V I E W. C O . U K

Discounts are available for series bookings

In fact, Tesla was the best-selling vehicle in May (albeit in a depressed
market) due to innovations around contactless delivery in addition to their
growing popularity.

SELLI NG A BUSI NESS

978470 Landmark LBV ad v4 OL.qxp_Layout 1 01/09/2020 15:56 Page 1

by Liz Wilkinson
General manager, The Landmark

Better still, The Landmark is also an
official site partner of the Barclays
Eagle Labs innovation programme,
offering free business support
services, financial advice, free
training opportunities, access to
Eagle Lab events nationally, and the
option to check in to other city-centre
coworking spaces around the UK.

In addition, plug in hybrids are up by 59% and mild hybrids are up by 97%
whilst petrol and diesel sales are down 47% and 61% respectively for the
same period.

BUSINESS CLINIC

(01995) 606414 • info@thecoggingroup.com

C OWORK IN G
CRE AT E S T HRIV IN G
C OMMUN IT IE S

If you enjoyed forgoing the
commute, but not the isolation
of working from home, if a
dedicated office space suits your
needs but the price tag is just
too much, then coworking could
be the answer for you.

www.keyeet.co.uk
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VIDEO
CONFERENCING
MADE SIMPLE.

employees will or are likely to continue working from home at least
some of the time after the lockdown.

by Sam Coggin
Managing director, The Coggin Group

Workplaces have constantly
evolved over the decades
due to changing demands,
new trends and the
advance of technology.

Even drivers currently receiving a cash allowance, or reclaiming fuel using
the AMAP rates (45/25p), should be better off by returning to a more
traditional, but electrified, company car.

In our experience an expectation of £1,000pa savings for both the driver
and the business for each vehicle on fleet is not unrealistic with high
mileage, higher taxpayers saving even more.

t: 01772 73 73 83

T H E G U I D E TO. . .

In April this year the new 0% BIK (benefit in kind) tax rate arrived with
much fanfare in the industry and preceded a queue of drivers looking
to convince their employer to invest in this technology to allow them to
reduce their monthly company car tax bill to zero.

New car registration figures published by the Society of Motor
Manufacturers and Traders show that for the year to date up to July there
has been an increase in fully electric vehicle sales of 175% over 2019.

0% Carbon Emissions

F U T U RE WORKS PAC E S

boss Elon Musk was even born, but the international commitment to
reducing greenhouse gas emissions and incentives through taxation for
employers and employees alike, plus the development of cutting-edge
technology, has allowed the electric vehicle industry to really plant a flag
in the market.

• The vehicle’s primary purpose,
bear in mind if there is no
primary purpose it will be
treated like a car

But whether a vehicle qualifies
for this lower tax is actually
not so straightforward, and
a court case between HMRC
and Coca-Cola in 2017 didn’t
do much to clear things up.
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WH Y A R EN’T YO U
R U NNING ELECTR IC
VEH ICLES YET?

As a contributor, you get 260 words of
editorial space alongside your advertisement
to share advice on a particular aspect of a
complex issue.

by Jonathan Seedall
Business analyst, Pierce

Combi-vans are seen as a
great way to cover both
business and family vehicle
needs while keeping benefit
in kind costs low.

Follow us

SELLING A BUSINESS

At the core of your content marketing there
should be useful, valuable and relevant
messaging that informs your target audience
and educates them in areas they want to learn
more about. We’re all subject to hundreds, if
not thousands, of marketing messages every
single day, but what do they actually tell us
or inform us about? The truth is, the majority
of the messaging we see is trying to sell us
something whilst offering us very little value.

HOW TO...

ME E T YO U R MOTO R IN G NE E DS
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+VAT

Content marketing puts the focus on creating
and publishing content to be distributed to
your target audiences online. If you’re looking
to generate more leads, expand your existing
customer base, gain more online sales or
get more brand recognition then content
marketing should be a key part of your
business’s marketing strategy.

Our ‘A Guide to’, ‘How to’ and ‘Business Clinic’
advice pages cover key topics, where your
expert advice is there to help our readers run
their businesses.
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£600

HERE’S WHY
C ONTENT
IS KEY

Advertising supported features

The rebrand is part of the next stage of growth for our group, as we unify
under one strong brand, creating an accounting, tax, audit, advisory and
business services company, specialising in providing start-ups, small,
medium and larger scale businesses, as well as private clients, access
to a suite of services comparable to that traditionally reserved for larger
established companies. Our name may be changing but it will be business
as usual and the same faces and local teams looking after local clients.

by John Jones
Corporate partner, Beever and Struthers

for your product/services. Try
to resolve any tax or pension
issues, and ensure environmental,
health and safety, regulatory
matters, legal and contractual
arrangements are in hand.

Here’s a few considerations
to help you achieve the best
outcome when exiting.
Be clear about why you are
planning to sell and consider
alternative exit options such as
trade or private equity buyers,
selling a minority stake, a
management buy-out or buy-in, or
an Employee Ownership Trust.

Timing is critical and even if
economic conditions aren’t great
it’s vital you can show the business
platform is stable and identify
expenditures a buyer will likely not
incur so the underlying profitability
of the business is clear.

Proper preparation will ensure
you present your business in
the best possible light. Take a
critical look at the business to
highlight strengths and identify
any issues or weaknesses
that could put off a buyer.

It’s normal to negotiate over price
and risk allocation to maximise
value, and this may include
deferred consideration or earn-out
targets. The key is to be bargaining
from a position of strength.

Make sure there is appropriate
management without you,
underpinned by a sound
operational and technology
structure. There needs to be a
strong business plan and a track
record of profitability.

There’s no substitute for proper
professional advice. This is one
of the biggest business decisions
you’ll take so give yourself the best
possible chance to achieve the
outcome you want. If you need any
help please call.

Make sure customer relationships
are solid and there is demand

Many areas of specialism.
One focus. Your business.
Our areas of expertise are:

• Turnaround,
• Mergers and
Recovery
Acquisitions
and Regeneration
• MBOs/MBIs
• Restructuring and
• Due Diligence
Refinancing
• Company and
Share Valuations • Fraud/Forensic
Accounting
• Raising Finance
• Business Start-up • Business Disposals
including preparing
Advice
for sale)
• Business/Strategic
Planning
Beever and Struthers has a
dedicated Corporate Services
Department which provides
high quality and bespoke advice.
Whether you are just starting
up and looking to raise finance,
want to grow your business
through acquisition or realise its
value through exit, we have an
experienced team who will work
closely with you and offer tailored
advice to suit your specific needs.

Manchester
Birmingham
London
Blackburn
blackburn@beeverstruthers.co.uk

www.beeverstruthers.co.uk
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The columns sit on editorial pages and
alongside 300 words of editorial; we’ll include
your branding and contact details.

/company/stonecreate-ltd
@StoneCreate
@stonecreate

FUTURE WORKSPACES

Our branded column package gives you a
unique platform to discuss the hot topics as
you see them and demonstrate your expertise.

Liz Clark
Head of marketing
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Branded columns

S T RUC T URIN G A
POS T-C OV ID D E AL
by Kerry Southworth
Solicitor, Harrison Drury
With some buyers likely to be
more cautious in the months
ahead, not to mention the true
valuation of some businesses
being tough to calculate due to
economic uncertainty, what’s the
best way to get deals done and
ensure a smooth business exit?
Commonly, parties agree a
business valuation based on
historic financial reports and
future projections. However,
many businesses will be facing
a reduction in revenue, and the
uncertainty makes it difficult to
accurately forecast.
For example, a business that’s
seen sales dip over the past
few months may make a strong
recovery and see revenue
increasing even a year from now.
A way around this potential
blockage is to look at alternative
valuations, including earn-out
mechanisms based on actual
future performance. This gives the

seller a fighting chance to recover a
more accurate valuation by allowing
the business time to recover.
Parties also need to consider
the structure of a deal. A seller
expecting a straightforward exit
may be surprised with a buyer
reluctant to take on the full risk of
the business in the current climate.
An asset-only acquisition, or taking
a minority/majority stake, may
serve as a risk allocation exercise.
Alternatively, very risk averse
buyers may look at partnerships or
joint ventures to further share the
risks of a deal.
This can be a positive move for
sellers, who would then stand
to benefit from the commercial
experience a buyer may bring.
In short, the crisis may change the
structure of a deal, but it’s certainly
still possible to make the best of
the current situation which will
present opportunities for acquirers
and vendors alike.

Together we can
achieve a great
deal.
Our specialist Mergers and Acquisitions team
can advise you on all legal aspects of:
• Buying a business
• Selling a business
• Management buyouts

• Due diligence
• Fundraising
• Company reorganisations

Offices throughout
Lancashire and Cumbria

01772 258321

www.harrison-drury.com

L A N C A S H I R E B U S I N E S S V I E W. C O . U K

www.lancashirebusinessview.co.uk

Roundtable debate
B L AC K P O O L

Don’t just join a debate, start one!

DEBATE

£2,500

You will collaborate with the editorial team to draw up an invitation-only guest list of experts, peers and
contacts to contribute to the wider understanding of a key issue.
We’ll coordinate the event, hosted either at your premises or offsite. You’ll get a seat at the table, and
our publisher or editor will chair the debate.

With Blackpool Council, we brought together a top panel of decision makers, investors, businesses and
infrastructure and skills providers to discuss the major regeneration plans in hand, how Blackpool and the Fylde
Coast is facing the impact of coronavirus and the growing message that it is open for business

+VAT

Photographs and an edited transcript will be published across 3 pages in the next edition of
Lancashire Business View and online, all carrying your branding.

Nick Payne
Nikal Developments
The first thing that struck us when we
came to Blackpool was its people. The
politicians, the officers, the residents,
the neighbours, the customer base; it all
gave us a huge amount of confidence that
investing in this area could be attractive.
We perceive ourselves a regeneration developer, so we’re looking at
towns and cities and areas that are probably a little bit deprived.
When you look at our Blackpool Central site, you couldn’t get a more
prime opportunity to create something quite different. It just seemed
an absolute no-brainer.
The key driver for Blackpool was when we saw the serious intent
about money coming into the town. Not beating around the bush,
we’ve been to towns and cities where there is a lot of talk and
nothing gets done.
In Blackpool when we want to do something, we get an immediate
reaction, we get an immediate answer and in development terms,
things can move very quickly, so that’s very beneficial for us and
gives us confidence to invest money.
Our scheme is driven by a number of opportunities, but in specifics
we’re looking to create new. larger public spaces and covered areas,
and we’re very IT driven.

Joanna Marshall, Marketing Manager

Ben Mansford
Blackpool FC

Martin Long
Blackpool Business Leadership Group/Napthens

We are focused on the aspects of
education and training which are
needed to push the local economy,
help develop a skilled workforce,
secure employment, drive outcomes
for students and promote equality.

Like a lot of businesses, we have not had
one penny come in since our last game was
cancelled because of coronavirus. That game
alone was worth more than £200,000 to us.

One of the biggest attractions for Blackpool is the
fact that we’ve got an amazingly proactive and
ambitious local authority, combined with a strong
and sustainable vision and strategy for the future of
the town.

If we are asked to play a game without
audiences or play half or a full season without
audiences, then we are going to lose more than two-thirds of our income.
So, the challenge for us is immense.

We’ve got 1,800 businesses locally, regionally and nationally
who choose to work with B&FC and we are the largest provider of
degree education by an FE college in England.

It is a real shame, because the new owner Simon Sadler came with a
real plan to invest and we’ve spoken a lot to the council about a new
training facility.
Like a lot of businesses, we had plans to invest in infrastructure to grow
and we’re simply now putting fingers in the hole of the dam to try and get
through to when we can get some cash in.

The big opportunities we see are energy and digital. We’ve got
the Lancashire Energy HQ campus; there’s a hydrogen hub we’re
working with to exploit new technologies as they come along and
making sure we get the skills needed.
From a digital perspective, we’re starting to see huge demand
for data analysts, cyber security and, as tourism becomes more
e-comm based, we’re seeing those skills starting to arrive.
We have a 100 per cent employment rate for people attending our
digital and computing courses, most of them have secured a job
long before they finish the course.

Peter Swann
Coolsilk
We came
here after
developing a
music venue
brand. I
travelled here
to watch the Royal Variety Show and
saw the potential in the area. I just
fell in love with the place.
Our venue was very successful and
we looked at our position on the
Promenade and the lack of a five-star
hotel. We have developed that project
over the last few years and are now
looking towards one of the most
prime hotels in the country, next to
the Tower.
The work that has been done locally
to develop Blackpool over the years
has been immense.
We continue to try and deliver and
we are looking to see if we can get
our own brand diner open, hopefully
in August. We are working on how
we get through these difficult times,
because we know at the end of it the
UK tourism business will flourish, if
we get the support.
I’m also looking at the possibility of
a horse racing meeting on the beach
between two piers. It would be an
event televised throughout the world.
There are so many things that can be
done in Blackpool. Don’t just limit it
to what’s been done or what we’re
doing now.
Now is a perfect opportunity to train
and invest in our young people. Give
them an idea of the rewards that are
there if they work hard. If we become
a year-round resort, that will help us
with employment and the knock-on
effect of people staying here.

The BBC’s John Simpson came to Blackpool, I think it was last year, and one of
the things he mentioned was its teams of deeply impressive, dedicated people
who are working hard to regenerate the town. He summarised what you see
amongst the local business community.
When it comes to digital industries based upon the Aqua Comms North Atlantic
link, Blackpool is working with Lancaster University to create an innovation zone
which is connected to data and energy technologies.

When the football club was doing well in the Championship and had that 12
months in the Premier League, I’m sure that was worth a significant amount
to local businesses and the council.

We already have strong sectors on the Fylde Coast in aerospace, manufacture,
advanced engineering, food manufacture and processing, and we have the
opportunity to build on those industries in particular.

Merlin’s attractions in Blackpool include Sea Life, Madame Tussauds
and the Tower. In terms of profile and diversity of offer, Blackpool is
the most significant cluster in the whole of Merlin globally.
Our ongoing relationship with Blackpool Council goes from strength to
strength. It is a pleasure to work with them.
In terms of the future, we have plans, we are speaking to the council about investments, other offers
and opportunities.
Merlin is here and here to stay. Blackpool Tower is a flagship attraction, Nick Varney our chief exec talks
about it regularly and is very proud of the fact Merlin is operating businesses in Blackpool.
People are excited about the Blackpool Central development plans. They are going to be our
neighbours and it’s fantastic, it is going to be a game changer. Add to that investment in the
transport infrastructure and it just creates this big picture.
We’ve got a densely populated area; we’ve got an outstanding college. People are achieving a
great education and great results, but we seem to be a net exporter of talent and we’ve all got a
responsibility to create opportunities for local young people.
Brand Blackpool is very strong and well-recognised. Yes, its tourism and entertainment, but it is all the
other opportunities that are ready to come through. Aqua Comms and the cable being the main one.

Jane Cole
Blackpool Transport

There’s also a new transatlantic system that is being built, which
forms part of this entire network. It’s not just a piece of fibre across
the Irish Sea, it is a global piece of infrastructure and the point is that
Blackpool is connected to the North Atlantic Loop.
It is a resilient, diverse high capacity network connecting the US with
Ireland, UK and Denmark. The beauty of having a global network in
Blackpool is as an enabler.
Blackpool is a number of milliseconds closer to New York than London.
So, all the big investment houses that do daily, hourly, 24-hour
transactions in the trading platforms don’t need to sit in London. They
can realistically sit in Blackpool and have better connectivity to those
platforms through the North Atlantic Loop.
Both Fylde and Blackpool have been fantastic in their support for the
project and our investment story is helping stimulate further investment.
There’s no reason why the big ‘Over the top’ (OTT) media services
that end in ‘book’ or start with a ‘G’, can’t invest in Blackpool or the
surrounding area.

L A N C A S H I R E B U S I N E S S V I E W. C O . U K

Over the last few years, we’ve really seen a joined-up approach, so that we have
one vision for the economic development of the Fylde Coast, rather than all three
local authorities doing their own thing.

We need to have a bright, young and exciting team on the pitch to give the
locals, the people that Blackpool and this town matters to, a team that
they can relate to.

Kate Shane
Merlin Entertainments

So, we set about the designing, engineering
and building a new submarine system from
Dublin, calling into the Isle of Man and then landing in Blackpool. It
then it carries on across to Newcastle and away to Denmark across
the North Sea.

There’s also been reference to the positivity amongst the business community in
Blackpool, and I think that is epitomised by the Blackpool Business Leadership
Group. We hold those meetings every two months, we have upwards of 160
people there and there’s a discernibly positive atmosphere in the room.

I think, and I hope, that the ‘Back in Blackpool’ marketing that we
launched around January, will push on.

We’d love to reach for the stars, but the first thing is we’ve got to become
connected to local communities again, both business and fans.

One of the main factors why we chose
to land our submarine cable in Blackpool
is the people – the collaboration, energy
and the ‘want’ for the project.

DEBATE

Daryl Platt
Blackpool & The Fylde College

A big thing for us is having strong working relationships. We work
with the council and across the enterprise zones. We can go to
those businesses that are investing here and co-create what they
need to make them successful when they get here and, in many
cases, help businesses that are coming to the town recruit.
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“The LBV roundtable events are fantastic to be involved with. Topics
covered are always thought-provoking and the LBV team work hard to
involve a wide-variety of contributors to ensure different viewpoints
and perspectives are voiced. Through hosting an event in conjunction
with LBV, we were introduced to some really interesting, high profile
local businesses and the event offered us the perfect opportunity
to open dialogue with them regarding their current challenges and
opportunities and how we may be able to assist.”

DEBATE

We’re looking to broaden the offer to attract new, wider audiences
from around the country and globally, which will act as a trigger to
increase hotel occupancy and improve the food and drink offering.

Andy Hudson
Aqua Comms

Michael Williams
Winter Gardens
This year the Winter Gardens celebrates being
open for 142 years. The new conference and
exhibition centre is the first major development
on the site for more than 80 years and probably
one of the biggest in the town centre in recent
years. It is very important.
We’re an arm’s length management organisation of Blackpool Council and
its foresight in buying leisure assets, including the Tower and the Golden
Mile Centre, back in 2010, was a very bold decision and one that is now
paying dividends for the town, the region and the UK generally.
The conference and exhibition centre will be state of the art. There’s
massive investment going into technology and it’s no coincidence that
Blackpool is investing more than £3m in one of the fastest broadbands
available, that will link across the pond to America in milliseconds and that
will give us great connectivity as well.
This, the improved transport links and the new hotels, including the fivestar hotel on the Promenade, is all coming together and that is great news
for Blackpool.
We are classed a seasonal resort, so the more year-round attractions we
can have the better for employment opportunities.
For me it is about ensuring we have the hotels and the attractions and the
reasons for people to visit out of season as well.

Nick Gerrard
Blackpool Council
Before the Covid-19 lockdown,
Blackpool’s Growth and Prosperity
Programme was both large and
extensive and was critically
important to our economic recovery.
Exploiting opportunities in growth
sectors and providing opportunities for our young people
through a series of major regeneration programmes like Talbot
Gateway, the Blackpool Airport Enterprise Zone and Blackpool
Central – that’s a balanced portfolio of major projects
supported by a series of smaller ones.
The way the Blackpool economy has been affected by
Covid-19 has reinforced the importance of maintaining and
implementing those long-term plans as quickly as we can. One
of the things I am particularly pleased about is that we’ve been
able to maintain progress on all of those schemes.
We need to diversify and expand our tourism offer to create
year-round visits and longer staying, high-spending businesses
to create that sustainable economy.
We’ve been invited to bid for the Future High Street Fund and
we’ve just signed off £25m of activity which we’ll be putting
to government.
If we’re successful in that, we’ll have a wide-ranging programme
of physical regeneration, digital infrastructure and other
programmes that will rejuvenate our economy at the time when
it needs it the most.
Another opportunity the government has given to the ‘levelling
up’ agenda and stimulating towns like Blackpool is the Town
Deal. We’ve been invited in the first wave and I’ll be submitting
our town investment plan.
We also have a Town Deal board. People who are committed
and passionate are shaping our plans and represent the real
hope and opportunity for the future.

Over the last five years Blackpool Council has invested heavily in supporting
Blackpool Transport to make sure that we renew our assets.
The infrastructure will be enhanced more next year when we take the tramway
from the Promenade, up Talbot Road to Blackpool North Station. We’re
connecting to the main rail routes, so we’ve got a very good fundamental
infrastructure in place.
Through the Future High Street Fund, we’ve put together a proposal to extend the tram network to create
‘a loop’ that goes from Kirkham, through Lytham St Annes; connects into Blackpool, up to Fleetwood and
then back round to Poulton-le-Fylde station.
It’s a fantastic proposal, giving an alternative to travelling to Blackpool by car and the ability to get round
the area and opening up Wyre and Fylde for growth as well.
At the height of the season we have 650 employees, 43 of those are on an apprenticeship programme with
Blackpool & The Fylde College. The college is really helping us to future-proof and keep people in the town.
We’ve got to keep decarbonisation at the front of our thinking. With the transatlantic cable coming in we’ve
got to think about a digital transport strategy and look at transport as mobility, as a service.
We’ve also got to embrace other ways of getting round and all that has to come into a hub to supplement
the main infrastructure that Blackpool Transport is providing.

Blackpool - an exciting offer
for investing businesses
• Skilled workforce

• Significant cost advantages

• High quality property solutions

• dedicated business support

Working together to build a stronger, more resilient future.
Find out what Blackpool could do for your business.
Freephone: 0808 1644922 / Nicole Billington 07393 796951
Email: nicole.billington@blackpool.gov.uk Twitter: @Blackpool_Biz

www.businessinblackpool.com
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THE TI DE IS TU R NI NG
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With this special package, we’ll work with you to create a debate on a topic of your choice (subject to
editorial approval), positioning you not just as a participant, but as the organisation leading the debate.

I N ASSOCI ATION W I TH:

www.lancashirebusinessview.co.uk

LANCASHIRE BUSINESS VIEW

Celebration packages

ISSUE 8 9 | £ 6 .0 0

N OV E M B E R / D E C E M B E R 2019

Issue 89

These editorially-based features, which include advertising space, focus on the story you want to tell.
As part of the package, you can have your own special front-cover designed for distributing to your
staff, customers and suppliers.
And we’ll provide you with a special framed item with your front cover and celebration feature to
display in your offices.

MAGAZINE OF THE Y EAR

November/December 2019

Our celebration features have been developed to showcase organisations marking anniversaries,
product launches, senior appointments, new premises - or any significant occasion.

£2,500
+VAT

We’ll promote your celebration feature through our various social media channels.
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Focus on excellence

Butlins, Warner Village Hotels, Center Parcs,
hotels, leisure centres, prisons and a host of
independent retailers.

Growth in demand for the wholesaler’s
8,000-strong product line led to a move out of
Accrington to Padiham in 2018.
Today its home is a purpose built, fullydigitalised 28,000 sq ft warehouse and office
facility at Shuttleworth Mead Business Park.
The history of the company is chronicled by
the black and white photos on the office walls.
Staff loyalty is another of its strengths, with an
average service length of more than 15 years.
In addition to a carefully crafted working
environment, which encourages a relaxed and
informal approach, staff are also encouraged to
get involved with local community projects.
The business is a regular donor to East
Lancashire Hospice, Derian House, Pendle Dogs
Home and North West Air Ambulance, as well as
the Barnardo’s children’s charity.

Richard’s son,
Gerald, joins
the business
as a sales
representative.
The number
of reps peaks
at 17

The business
purchases 20,000
sq ft premises
at Queen Mill,
Queens Road,
Accrington - its
home for next
53 years

A new
bespoke
computer
system is
installed
allowing
for EDI
facilities

Paul says: “It is a fast-moving world for us. We
are continually looking for new outlets, new
ways to sell. Service is vital to what we do.”

Cyril Harrison retires
from the day-to-day
running of the business
and is made chairman.
A management team
of Alan Sanderson,
Elaine Hardy and Frank
Burrows is formed

www.
harrisondirect.
co.uk is
launched
online

A new management
team of Paul Sanderson
and Cara McKenna,
overseen by chairman,
Graham Harrison, is
implemented. This
team is extended over
the next four years

Turnover
exceeds
£6m with
online
sales of
£2m-plus

Turnover exceeds £5m,
with online contributing
more than £1m.
Feefo ‘Gold Trusted
Merchant’ status
achieved and has been
awarded annually since

2019

Paul says: “We’ve seen continued
digitalisation of the business, particularly
in the warehouse, which is allowing us to

2017

He sees that online presence continuing to
grow. And that means continually working to
adapt to the fast pace of change that is at the
heart of ecommerce. The business has plans
to update its website and online platform later
this year.

Harrison’s
celebrates its
centenary

The business relocates
from Accrington to Padiham
– a purpose built, fullydigitalised 28,000 sq ft
warehouse and office facility
Red Rose Awards Winner –
Ecommerce Business Award

Servicing Lancashire and beyond...
Unit 14A Mead Way, Shuttleworth Mead Business Park, Padiham, Burnley, Lancs BB12 7NG

Harrisons - Ad.indd 1

+44(0)1254 306840

www.harrisonsdirect.co.uk
28/10/2019 15:42
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The online venture has also allowed Harrisons
to expand its client base – from independent
corner shops to top hotel chains. “It’s given
us a much more diverse range of customers,”
Paul explains.

Harrisons development also mirrors its sector.
It once had 17 sales reps on its books. Today,
with ecommerce increasingly driving the
business forward, it saw its last of those retire
earlier this year.

2011

2002

1986

With 15 fellow
wholesalers,
Harrison’s creates
the ‘Fanfare
Buying Group’
to strengthen
its offering of
stationery and toys

Elaine
Hardy,
Cyril’s
daughter,
joins the
business

achieve greater efficiency and to streamline
our operation.”

2018

The business
requires
larger
premises
and
relocates to
Union Street,
Accrington

The company
celebrates its 50th
year of trading with
dinner in the Savoy
Hotel at Blackpool
followed by a trip to
the theatre to see
‘The Cilla Black Show’

He adds: “This is very much a team
business. From the warehouse staff, all
the way through each department, we
all continue to strive for excellence.”

2015

The
business is
incorporated
as Albert
Harrison
& Co Ltd

The company begins trading
with the first service station on
the M6 motorway at Charnock
Richard, now operated by
Welcome Break, a customer to
this day. Through Gerald’s efforts
the company turns its attention
to servicing nationwide accounts

“It is fair to say we have undergone an
impressive level of growth. The relocation of

our business to Shuttleworth Mead Business
Park is the culmination of that. It is also a
statement of intent and of our confidence in
the future.”

2006

The business extends
its range to begin selling
chemist sundries, toiletries,
hosiery, stationery and toys

“We have created a web presence that is unique
in our industry, which has helped us become a
one-stop-shop with a reputation for providing
the very best in customer service.

1995

1963

Albert and Hilda’s son,
Cyril, along with sonin-law Alan Cookson,
join the business.

Managing director Paul Sanderson says: “Our
excellent web reviews reflect exactly what the
business is about.

1969

Harrison’s has a distinguished client list. It has
worked with Welcome Break, a familiar name to
all motorists, for over 45 years.

1965

Albert
acquires the
business
outright from
Hilda and
his brother
Richard joins
the business

The family still owns the company, though
the day-to-day running of the business is
carried out by a highly-focused and motivated
management team who are overseen by
Albert’s grandson and current chairman
Graham Harrison.

1954

The
business
moves
to larger
premises at
19 Warner
Street,
Accrington

1945

1929

Hilda
meets
Albert
Harrison
and he is
invited to
join the
business

1949

First commercial
premises are
secured at
Manchester Road,
Accrington – later
known as the
Police Station

In the 1920s Albert was involved in a motorbikeand-sidecar accident which left founder Hilda
Coupe’s father badly injured. He stepped in to
help the business, she later married him and he
took over the operation.

1940

1925

Hilda Coupe, 18,
begins trading as
‘M Coupe’ and
deals in smallwares
from her parents’
tiny front room at
64 Manchester
Road, Accrington

1926

T I M E L IN E

1919

Throughout its history the business has been at
the cutting-edge, adopting innovative ideas and
breaking into new markets, thanks largely to the
online division it launched in 2006.

1921

20

“We were thrilled with the Anniversary Package LBV produced for us to
mark our 90th Anniversary. Once in print the feature looked better than
we could have hoped for and we received so much positive feedback
from clients and associates. The 100 copies with the bespoke front cover
have been invaluable and the whole project has really helped to raise
our profile in the area.”

Rooted in East Lancashire, the company has
a fascinating history. It is named after Albert
Harrison, who joined the business in unusual
circumstances.

From humble beginnings in a tiny front
room in Accrington to a multi-million
pound national ecommerce operation,
Harrisons has delivered a century of
wholesale excellence.

harrisonsdirect.co.uk is a big hit with customers
too, earning a top ranking on major review sites.
The site has earned a Feefo Trusted Merchant
Award for four consecutive years – a prestigious
accolade only given to businesses with a rating
of 95 per cent or higher.

1978

WHOL ESA LE SU CCESS

The Red Rose Awards winner has a 40-strong
workforce and turnover that stands at £7m – a
third of which comes from its online sales.
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Options include loose-leaf inserts included in the mailing circulation of Lancashire Business View
magazines, stitched-in inserts on your paper of choice, and the “belly-band” - guaranteed to generate
maximum exposure for your message.
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I'm Go i n g A R E Y O U?

Our annual two day showcase for North Lancashire Businesses.
Stands & networking opportunities. FREE business
advice from a host of North Lancashire organisations.
Sunday 23rd & Monday 24th September
The Expotorium, Lancaster Brewery, 10am - 4pm.

We can carry anything from single sheet A5 flyers through to full brochures. Contact us to talk through
your ideas and we can help you build a cost-effective insert campaign that’s sure to get you noticed.
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“LBV is the first B2B local business publication that
I really look through from back to front. If your
business is looking to promote to Lancashire SME’s
then look no further.”
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C R IS IS
M ANAG E M E NT

CRISIS MANAGEMENT

www.lancashirebusinessview.co.uk

I N PA R T N E RS H I P W I T H :

Vikki Woodfine

In addition to our bi-monthly magazine, we have a range of other channels to spread your marketing message.
Our online options (which are detailed in full in our digital media pack) include promotion through our website,
where fresh news is posted daily; and through our social media channels which have more than 34,000
followers as well as 10,000 opted in email subscribers.

Gary Smith

And he also warned that when it came to sentencing, accidents which
left people paralysed or requiring support for the rest of their lives were
treated in exactly the same way as fatalities.
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If maximum turnout to your event is critical, a media partnership package with Lancashire Business View
can spread the word, help improve attendance and promote your brand.

Big companies are picking up
eye-watering fines, sometimes
for very small incidents

K EEPIN G CALM IN THE
EYE O F THE STO R M

Ideal for seminars, conferences, exhibitions or awards ceremonies, we’ll use our online and offline channels to
promote your event in advance and, depending on the nature of the deal, we can follow-up in print and online.
(See our events media pack for more.)

Businesses across Lancashire are being urged to make sure they are
prepared to deal with a major health and safety incident and any HSE
investigation that is likely to follow.

DWF partner Vikki Woodfine told the delegates that it was vitally important
for businesses to consider crisis management and to have a plan that can
be put in place if the worst should happen.

The message delivered by experts at an interactive workshop organised
by NFU Mutual Preston was clear: “The moment you don’t want to find out
you’re in a crisis is when you’re in a crisis.”

That plan should look at how to operate in the immediate aftermath of
the incident, it should look at how to manage media and communication
issues and it should look at how internal investigations are carried out.

An invited audience of around 40 from across a wide range of sectors
attended the ‘Corporate Crisis Management: HSE Incident Response’
event held at Ribby Hall.
They were given insight and advice from members of leading law firm
DWF’s award-winning regulatory, compliance and investigations team.
The workshop used a real-life scenario involving a serious premises-based
injury to examine and discuss the issues arising from such an incident.
The issues covered on the day included:

Whatever the goals and budget of your marketing campaign, whether you see the ideal option for you listed
within this media pack or you’d like to try something new, we look forward to working with you to creating a
campaign that delivers results.

If you haven’t thought about a
plan in advance, it is a little too late
in the immediate aftermath. It is
important to get things right
Other issues that should be considered include business continuity, duty of
care and the welfare of workers who may be traumatised by an incident.

• Immediate crisis response
• Managing crisis PR and communications

Vikki said: “If you haven’t thought about a plan in advance, it is a little too
late in the immediate aftermath. It is important to get things right.”

• Carrying out an internal investigation
• HSE enforcement powers
• Interviews under caution and legal privilege
• Possible sentencing and fines to companies and individuals

Gary Smith, a director at DWF who specialises in health and safety and
corporate manslaughter, revealed that that in the UK 600,000 workplace
accidents happened every year, with around 130 or 140 proving fatal.

and work with the business to put things right. This includes investigating
and taking enforcement action.
He said: “The cost is £154 an hour and you will be invoiced every three
months during the investigation. You are not covered by your standard
business policy and as this is one of the biggest concerns for clients at
the moment you should seek advice.
“The costs for a small company can potentially put them out of business if
they can’t afford to pay them.”
Gary urged businesses that found themselves in that position to agree a
payment plan with HSE.
Delegates were also told that HSE sentencing guidelines introduced more
than two years ago meant the level of fines a company faces for breaking
the law is based on its turnover.

Gary also told the audience of the possible impact of the government’s
‘Fee for Intervention’ (FFI) scheme.

In 2017-18 the average penalty for a business was £147,000, before the
new guidelines that figure was around £10,000-£15,000.

It means that if a business is found to be in material breach of health and
safety law, it has to pay for the time it takes the HSE to identify the breach

Gary said: “Big companies are picking up eye-watering fines, sometimes
for very small incidents.”
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He put the total cost of work related accidents and ill health in the UK at
£15bn and he revealed a third of fatalities happened as a result of falls
from a height with 31 per cent of non-fatal accidents caused by slips, trips
or a fall.

I T PAYS TO
B E P R E PA R E D :
P L AN , T E S T, RE P E AT
• Where are the holes in your health and safety systems? Fix them
• Media management. Ensure you know who to contact in the event of a
PR emergency
• Establish an incident management team to deal with an issue
• Protect accident investigation reports with legal privilege
• Do not answer questions under caution without seeking legal advice
Gary Clifton, head of corporate clients at NFU Mutual Preston, said: “There
are lots of action you can take and plan for: you can be prepared.
“Draw up a proper plan and test it. If you can, get outside eyes to look at
it. And the sooner you can get the experts involved the better. Build that
into the plan.”
Gary Clifton

CRISIS MANAGEMENT

CRISIS MANAGEMENT

L A N C A S H I R E B U S I N E S S V I E W. C O . U K

MANAG I N G A
ME D I A S TO R M
Vikki Woodfine stresses there is no
“one-size fits all” approach to crisis
communications.
However, she offers the following
advice to businesses looking to
manage any media storm that might
follow an incident:
• Move fast
• Monitor continuously
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• Speak with one voice
• Be transparent
• Apologise
• Build a strategy
• Be human

W HAT ’S YO U R S TO R Y?
Businesses that find themselves involved in a crisis need to make
sure they do all they can to protect their reputation from negative
headlines and any social media storm.
DWF partner Vikki Woodfine told the delegates: “Your reputation is as
important as protecting your legal issues.
“You want a business at the end of the day; you want your reputation to
remain intact.”
However, in the world of social media, where “everyone thinks they
are journalists” and can post pictures and videos of incidents online
even before the arrival of emergency services, that is becoming
increasingly difficult.
And that means that companies have to think beyond traditional media
when it comes to their communication strategy.
Vikki said: “Social media means your reputation can be damaged in a very
short period of time if the crisis is not handled immediately and correctly.
You have to have a plan in place before the worst happens.”
She added that managing communications both internally and externally
is a crucial part of dealing with any incident.

And that could mean drafting in specialist crisis management PR experts
to handle things correctly and professionally.

KNOW ING YO U R R IG HTS
Businesses that are involved in an HSE investigation need to
be aware of all their legal rights and protections.
That includes ‘shield of legal privilege’, which protects confidential
communications between lawyers and their clients for the purposes of
giving or obtaining legal advice.
Delegates to the NFU Mutual workshop heard that information and
documents subject to legal privilege are protected from disclosure and
the HSE cannot demand that they are handed over.

Vikki Woodfine told the workshop that it was also important that
companies had written evidence and records of their health and
safety procedures.
That way they could prove to HSE investigators the work they had carried
out and measures they had put in place. She warned: “If it wasn’t written
down it didn’t happen.”
The workshop also heard about enforcement and prohibition notices that
the HSE can issue and the severe impact they can have on the business.

Gary Smith of DWF said it was important that businesses looked to
ensure that their internal accident investigation reports were covered by
that privilege and to take legal advice to achieve that as soon as possible.

Gary told the delegates: “Just because you are served a notice doesn’t
mean you have to accept it. If you think it is flawed you can appeal it to an
employment tribunal.”

He said: “The overarching theme when it comes to an HSE investigation
is not to be scared.”

The workshop also heard that it was important to get legal advice if
asked to answer questions under caution.

Vikki said: “You have to be pro-active; no-one wants to tell your
story positively.”

Your reputation is as important as
protecting your legal issues. You want
a business at the end of the day
She stressed that when dealing with the media, businesses should show
empathy with people affected by any incident. Don’t hide behind words
that are meaningless, she added, and it is okay to be apologetic.
Vikki also added that businesses also need to look at their internal
communications and ensure that staff are being kept up to date, while
making it clear that the information that they are being given shouldn’t be
shared outside the organisation.

PROTECTING DIRECTORS AND OFFICERS
Company managers can be held personally responsible for decisions and actions taken as part of their duties, exposing
their own personal wealth. It can be costly to defend against claims, fines and penalties. We’ve teamed up with AIG to
provide you with a comprehensive solution to cover the cost of legal claims against you, for example related to health &
safety breaches.
For more information call 01772 735798 for a quote or pop in NFU Mutual Office, 6 Riversway Business Village,
Navigation way, Ashton on Ribble, Preston, PR2 2YP.

Agent of The National Farmers Union Mutual Insurance Society Limited.
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• Be prepared

Contact us now
Through our magazine, website, social media, email marketing and events, we have a wide range of ways for you to promote your brand to
tens of thousands of Lancashire business owners, managers and decision-makers.
And whether you’re on a limited budget or you’re looking to for maximum exposure, we can help you build a series of activities combining the
best of everything we offer to deliver exceptional results across a cost-effective campaign.
Talk to us about creating the perfect mix of options to build a campaign with impact.

Stephen Bolton, commercial director – Stephen@lancashirebusinessview.co.uk

01254 297871
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