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Connecting the county with
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Readership

Since 2005, we have been the magazine for commerce, industry and regeneration; the county’s
trusted source of business news, analysis and opinion.

30,000

We connect the county with our bi-monthly magazine, our daily updated online news portal and
our many events.
For more than a decade, we’ve championed a simple message: “If you can buy it in Lancashire,
buy it in Lancashire.”
By committing to that theme, and by working closely with organisations to craft powerful and
cost-effective promotional campaigns across all our channels, we’re proud to say that many of
our launch issue advertisers are still with us today.

Print run

9,300
“At Taylors, we have forged a very fruitful working relationship
with Lancashire Business View and from the first issue, it has been
evident that the team is passionate about promoting the local
business community. We were happy to support the publication from
the beginning and have had no hesitation in continuing to use the
magazine to advertise our services ever since.”
Elaine Hurn, Managing Partner, Taylors

www.lancashirebusinessview.co.uk

Display
advertising
Display advertising is a straightforward, highly effective
method of sharing your message with tens of thousands
of business owners, managers and decision-makers
throughout Lancashire.
And for just £75 + VAT, our design team is on hand to craft the
perfect advertisement if you can’t access your own expertise.

Rate card prices
Double Page Spread (DPS)

£2,450

Full page

£1,475

Half page

£800

Quarter page

£450

Horizontal strip

£525

Half page vertical

£800

Branded column

£600

Loose leaf inserts

From £100 per 1000

Full page
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Quarter page

210 x 297mm
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90 x 267mm
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UP

▲▼ Darwen Aldridge Community Academy won a national award for
its work encouraging entrepreneurship among its students. Small
business minister Kelly Tolhurst granted DACA one of the government’s
four Building Enterprise Skills awards, in particular for the Team
Academy curriculum which puts the development of entrepreneurial
skills at the heart of the school’s delivery of learning.

If you’re looking to pair your advertising campaign with editorial input, sponsoring one of our regular
features offers a multi-faceted solution.

▲▼ Budget hotel chain easyHotel has
purchased a 999-year lease for a site on
Blackpool’s promenade. Investing a total
of £7.6m, the company plans to build a
103-room hotel which will open during its
2020/21 financial year.
▲▼ Gold Medal Travel Group will move to
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larger premises after acquiring the former
headquarters of Leyland Trucks from
Lancashire County Council’s economic
development company. The travel group is
currently based at Preston Docks but will
relocate to to the 50,000 sq ft Lancaster
House site at Lancashire Business Park
next year.

Sustainable building materials firm Alusid raised £1.34m to
support the design, planning and location of a new factory. The
University of Central Lancashire’s first spin-out business company
uses a patented process to manufacture high quality building
materials by recycling industrial waste ceramics and glass, which
would otherwise go to landfill.

▲▼ Investment house Three Hills Capital
Partners acquired a 21 per cent stake in
socially-conscious recycling firm Recycling
Lives, providing the funds and support for
a five-year growth plan. The company also
opened new depots in Durham and Falkirk.

The award-winning new look Preston Markets

▲▼ The restoration of Preston Markets, led by Frank Whittle
Partnership, was honoured with The Royal Town Planning Institute’s
top regional award for Creating Economically Successful Places.

You can enquire about any of our existing features, or if you don’t already see a topic that suits your
campaign, we can work with you to develop something new.

▲▼ Blackpool based Reax, a specialist
access and rescue training provider, will
begin a five-year growth plan including
creating new jobs after securing £35,000
of funding from NPIF – BFS & MSIF
Microfinance.

▲▼ The National Lottery’s Reaching
Communities Fund has granted £420,610
to the Pendle Domestic Violence
Initiative. It’s the Nelson-based charity’s
biggest lottery grant to date and will help
PDVI to expand on their crucial work for
domestic abuse victims over the next
five years.

▲▼ Blackburn-based industrial automation spare parts and repair
supplier Northern Industrial created 16 new jobs to service increasing
demand from online sales. The company’s website, launched three
years ago, tapped into a global audience and has driven a £3m
increase in annual sales.

Whichever option you choose, your sponsored feature will include your branding and you’ll get the chance
to put an expert forward to provide comment, opinion or analysis.

ECO-INNOVATION
Ormskirk distillery Spitfire Heritage secured a £70,000 loan from
MSIF Finance Hub, which it will use to launch merchandise and
apparel in the near future alongside a new product, Supermarine
Vodka. Managing director Ian Hewitt and co-director Sarah Hewitt
established their business earlier this year after securing an initial
start-up loan of £25,000 from the Finance Hub.

▲▼ The Bowker Motor Group selected Preston-based Warden
Construction to build its new 43,000 sq ft Porsche Centre, which will
contain a 35-car showroom and a 13-bay workshop. It will create more
than 30 jobs and become the 40th Porsche Centre in the UK network.
▲▼ Sugden, which manufacturers the machinery used in making
muffins, crumpets and potato cakes, secured £600,000 funding
to be invested in a move to a purpose-built 35,000 sq ft factory at
Pendle Court. The loan, provided by Lancashire Rosebud Finance and
managed by Mercia Fund Managers, will also help fund the creation of
10 new jobs.

▲▼ Lancashire County Council has granted £3.2m funding to
improve road access to the £26m Pioneer Place leisure and retail
development, which is a key part of a plan to create £100m gross
value added per year to Burnley and create 1,000 jobs.

▼▼ Clifton Quality Meats, which operates
from three sites across Blackpool
and a fourth in Yorkshire, has entered
administration at a cost of 80 jobs. The
IN ASSOCIATION
WITH: registered £10m in
business previously
turnover and had been trading for 100
years, but adverse weather conditions
had caused poor crop growth, affecting
the availability of quality meat, and
currency fluctuations caused by Brexit
increased import prices.
▼▼ Lancashire County Council lost
an intellectual property case to Ian
Thornton-Bryar, who complained that the
council had copied significant parts of
his book - The Lancashire Witches Walk
Guide - and published it on its Forest

▼▼ The company behind Blackpool’s
iconic Funny Girls entered into
administration and was provided a
lifeline by Thwaites Brewery, which
stepped in to keep its four venues
open. Local entrepreneur Basil
Newby, who in 2014 earned an MBE
for services to business and the
lesbian, gay, bisexual and transgender
community in the town, was forced to
step aside from day-to-day operations
after suffering ill-health. The company,
which employs 100, is seeking a buyer.

It is a move that on average will help these
businesses to the tune of almost £2,000 each.

Another positive move was the protection of
the Employment Allowance, which will now be
focused on small employers, helping them
knock £3,000 off their National Insurance Bill.

▲▼ Lancaster University has partnered
with Lancaster-based company NanoSUN
to develop novel purifiers that will help
accelerate a transition from diesel
powered construction machinery towards
cleaner hydrogen fuel. Together, the
collaboration will research materials that
would be used in technology to purify
hydrogen for polymer electrolyte membrane
fuel cells.

of Bowland website. Rebecca Horne of
Taylors Solicitors secured damages of
£19,187 plus costs for the author.

Particularly welcome was the £900m of
business rates support for the embattled high
street, a vital boost for the small retailers who
are really up against it.

The freeze on the current VAT threshold for
two years will keep many businesses out of a
system that can bring its own headaches and
challenges for smaller firms already struggling
with a mountain of other administrative tasks.

▲▼ Chorley Council is to establish a
new housing company which will provide
affordable housing for the borough’s
residents. It will invest £14m in buying
120 homes over the next six years,
providing a mix of affordable housing
and private rented homes, while creating
income to sustain resident-focused
services in the area.

DOWN
Growing demand is creating jobs at Northern Industrial

The good news is that several measures
announced by the Chancellor were specifically
aimed at helping the SME community. And
about time, some may say!

Add to that changes to the Apprenticeship Levy
and the continued freeze on fuel duty and it
was a Budget that had much to commend it to
small businesses here in Lancashire.
Equally importantly, as the Federation of Small
Business was quick to point out, it marked
a significant change of tone towards helping
SMEs, who are the backbone of the economy.
That recognition of the role they play as
wealth and job creators is welcome. But
it needs to continue. A one-off ‘giveaway’
Budget won’t cut it.

On-going and developing support for small
businesses in areas such as training and
investment in new technologies is vital
if the nation is to tackle the productivity
challenge it faces.
Douglas says: “Over the last couple
cover 75 per cent of installation costs and
the points are scheduled to be in place by
of decades, the public has become
March next year.
increasingly aware of air pollution, global
Find out more at... warming, and the role that transport plays
Elliott Grimshaw,
business support
enquiries@haworths.co.uk
in minimising the impact.
manager at the council’s environmental
01254 232521
services department, says: “Advances in
“The future of low carbon transport
battery technologywww.haworths.co.uk
have led to extended
relies on a combination of technological
ranges and improved reliability. As a result,
advancement and informed public policy.”
EV technology is now being considered as
Alex believes the positive involvement
a real, practical alternative.”
of major motor manufacturers, such as
Earlier this year, the council dipped its toe
Jaguar Land Rover, in developing and
in the water and ordered two electric cars
marketing EVs will be crucial to their
and three electric panel vans.
introduction and take-up.

Elliot, Douglas and Alex and their
organisations are all working with the
Centre for Global Eco-Innovation at
Lancaster University. Part-funded by the
European Regional Development Fund
(ERDF), the centre enables innovative
companies to carry out R&D with the
expertise, resources and facilities of the
university and its partners.
The trio are optimistic that the future of
low carbon transport is bright.
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“I was asked to sponsor the appointments page by LBV a couple of years ago
and due to the success it has brought me for promoting my company and
advertising my brand, I have chosen to sponsor the page for another year.

The main challenge facing low carbon road
transport, according to industry insiders, is
educating end-users about the significant
benefits of electric vehicles (EVs).

from economies delivered by effective EV fleet
management and tax efficiencies. Big data
and telematics will also enable fleet operators
to identify EV opportunities.

Although technology and cost issues are
still important, experts believe the key to
delivering the green transport revolution is a
matter of hearts and minds – and the balance
sheets of fleet operators.

“If your fleet is doing 20 miles per
vehicle a day, or less, you are in an ideal
position,” says Alex.

Siobhan Courtney, Managing Director, Eventus Legal

“From a local authority perspective, we’d
like to think we are contributing to this and
helping lead the way.”

EV ER YO N E CA N
B E A WIN N ER
The promise of a win-win scenario sounds almost too good to be true. But the
electrification of vehicle fleets could be one of the rare examples.
For about a decade, the debate about electrifying transport has focused on private
cars, dominated by challenges such as journey length restrictions, charging availability
and cost. The debate has now picked up pace with the introduction of clean air zones
and air quality targets. Without doubt, electrifying transport in urban areas will have a
positive health impact.

“It’s important to understand this exposure
given the proximity to significant pollutant
sources represented by other vehicles.”

People overestimate
how far their
vehicles travel

Expert view

CONSTRUCTING YOUR
TA X O B LIGATIO N S
by Helen Cowley
Tax partner at Cassons, part of the Baldwins Group

If such a taxable presence is created, business profits of the
permanent establishment will be subject to Portuguese corporation
tax. This typically occurs when construction projects continue for
more than 12 months.

A GREAT PORT OF CALL
History is on our side when it comes to the
UK’s trading links with Portugal.
The 1386 Treaty of Windsor makes the
country Britain’s oldest ally – and exporters
can take heart from the fact that the world’s
oldest alliance is still alive and kicking.
Total bilateral trade between the two countries
amounted to 12bn euros last year. That’s up
50 per cent on five years earlier – despite the
uncertainty caused by Brexit.
Official figures show total UK exports to
Portugal are worth 3.1bn euros, making
us Portugal’s sixth largest supplier. This
includes 1.8bn euros in goods and 1.3bn
euros in services.
Britain’s new ambassador to Portugal, Chris
Sainty, who took up his job in October, is
aiming to maintain this positive trading
relationship as Brexit approaches.
Speaking about his appointment he told the

Portuguese media: “I have two main goals.
The first is to get through Brexit successfully,
which is a short-term objective as we’re

Strengths of the
Portuguese market
include one of the
lowest operational
costs in Western
Europe
leaving next March. The more exciting part
is designing the new bilateral relationship
between our two countries for the future.
“We have a shared history, our Atlantic
geography and our interests are common
across the world. We have a strong
commercial relationship and in many other

areas we cooperate very closely,” he added.
The UK’s main goods exports are in the
automotive, life sciences and information
economy sectors – all strongly represented
among Lancashire’s thriving businesses.
Services exports are in travel, transport and
other business services – also important
areas of the county’s economy.

Portuguese payroll obligations however, can arise in a shorter
timeframe because these obligations typically arise after
employees have been on site for only 183 days in a calendar
year. If that happens, the UK company will need to register for
Portuguese payroll.
Under EC regulations, social security contributions (for example
National Insurance contributions in the UK) are only payable in a
single member state at any time. It may be possible to make an

NATURAL
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EFFICIENCY
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Six month programme
for Lancashire SMEs:

He adds: “Promoting understanding of this
significant exposure – largely from internal
The people situated closest to tailpipes will suffer from the worst health impacts, so
combustion engine vehicles – is likely to
electrification should start with vehicles operating close to people. Obvious examples
incentivise people to purchase and use lower
are buses, taxis, delivery vans and waste collection vehicles. On top of their high
carbon transport options.”
utilisation, many of these vehicles undergo frequent start/stop cycles. These are the
He also emphasises that, although electric
areas where costs will be recovered quickly.
vehicles create zero tailpipe emissions, they
“People overestimate how far their vehicles
The electrification of fleets provides opportunities for businesses of all sizes. Small
are not zero emission vehicles.
travel and therefore don’t appreciate the
Portugal is also a gateway to a market of
priority, with a particular focus on developing
market
share.
The success
in this form
and medium
sized
businesses
can respond
to market changes, and offer unique
A SSOCIATION
WITH :
opportunities of EVs. They often think their
“When businesses understand 250
whatmillion
their consumers
worldwide
as a particlesthe
attraction sector.”
of relationship
will depend on the nature
He explains:
“Ultrafine
arevisitor
generated
technology
and expertise.
vehicles drive 300 miles a day, but when
to look
at historicthrough
result
of its
and linguistic
linkstyre
with
of the product or service, and the level of
brake and
wear, and these have
Part of the main use is, they can really start
Businesses thinking about starting up export
you analyse their operations, it’s more
The Low domestic
Carbon Innovation
Forum, delivered through the Centre for Global EcoEVs and get some quick – and significant
–
former colonies
including
Brazil,
Angolahealth effects.
competition.”
significant
negative
operations in Portugal can approach the Innovation, offers SMEs from all sectors an opportunity to benefit by rethinking
like 100 miles.”
wins. Also, there is lots of flexibility.
Group
and Mozambique.
“There are technological solutions
to mitigate
market
in a number of ways, for example businessItmodels
is important
to keepup
in new
mindways
that to
all achieve
major business goals. The Innovation
and opening
Electric Blue provides integrated charger
“For example, if you have a centrally
Other managed
significant benefits
for Lancashire
these problems,
such as ceramic
brakes,directly,
but
exporting
setting up an agency, Forum provides
public projects
put out information
to tender, and
a spaceare
to access
and explore business possibilities
and electric vehicle services powered by
fleet and do long journeys on anbusinesses
ad hoc basis,
exporting
Portugal
include
theytoare
currently
not at a low enough
costafor
appointing
distributor, forming a joint amongstplaced
peers. in Diário da República, the Portuguese
renewable energy.
you can still use a proportion ofEnglish
petrol/diesel
being widely
spoken
as a business
mass
manufacturing.”
venture, manufacturing under licence, and
official government gazette, which is usually
At Energypublished
Lancaster,
are researching
or hybrid vehicles.”
language, being in the same time zone as the
acquiring all or part of a Portuguese company.
in we
Portuguese
only. energy storage and electric vehicles. The
The company is aiming to operate a national
Lancaster City Council is among forwardgroup recently started a “Niche Vehicle Battery Cell Supply Chain” project, funded
UK, plus low-cost flights to Lisbon, Oporto,
vehicle charging network, powered completely
The educational theme is picked up by
thinking local authorities embracing
thecase
EV of direct exports, you are advised
through Innovate
UK, which
will accurately
“In the
“This means
responses
must alsopredict
be in how long certain batteries will last in
Faro and Funchal.
by renewable energy, based on the operational
Douglas Booker, co-founder and CEO of
challenge, with plans to roll outtocharging
of vehicle.
have a local representative either on a specific types
Portuguese
so a local partner is often
needs of taxis, delivery fleets and other highNational Air Quality Testing Services
A DIT (NAQTS).
spokesman says:
of the
points“Strengths
in Lancaster
and Morecambe.
commission basis, or as an importer or
required, unless a UK company is in a
Such research may seem less shiny and exciting than the exploration of novel
mileage vehicles.
Portuguese market include one of the
distributor,”
position to bid directly,” says the DIT.
It is a social business that improves
This year the council made a successful
bidsays the spokesman.
materials for next-generation batteries. But one should remember: when there is a
lowest operational costs in western Europe,
Alex predicts the EV change-over will be driven
awareness of air quality through its air
to the Energy Saving Trust to install
charging
picks and
shovels. exporting to
“Portugal
is a small market so personal gold rush,
“Insell
addition,
UK companies
competitively priced locations and facilities
pollution monitoring technology. “Our role
by fleet operators because they will benefit
points in five council car parks.acquaintances
The grant will are important. Personal
Portugal should consider the method of
readily available, and strong technology
contact with potential and existing clients and
payment when negotiating contracts. any
investment through hubs in local universities.
regular visits to the market are vital.”
Portuguese companies work on 90 to 120
“It does not present major challenges to UK
days payment terms.”
companies wishing to develop trade and the
The spokesman adds: “Many foreign
Portuguese government is currently focusing
companies choose joint venture partnerships
This number can be longer for state or public
on the tourism sector as a national economic
and acquisition options when seeking a
administration payments.”
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Dealing with the staff at LBV makes any transaction a pleasure due to their
open, straightforward and professional manner. Definitely money well spent.”

WATER

“Support, encouraging early adoption,
and actually getting EVs on the road will
no doubt contribute to the uptake of
the technology.

by Prof Harry Hoster
director of Energy Lancaster at Lancaster University

is primarily about raising awareness of the
impact of emissions on vehicle interior air
quality,” says Douglas.

Where a UK construction company sends workers to Portuguese
construction sites, it is important to determine whether the
company may create a permanent establishment in Portugal.

ENERGY

“This is likely to be less of an issue as the
mileage range of EVs becomes greater.

INTERNATIONAL TRADE

IN

referred to as ‘range anxiety’.

Business opportunity

PLUGGING INTO THE
ELECTRIC REVOLUTION

Alex Calnan, director at EV business Electric
Blue, says: “We see the big challenge as a
lack of understanding and awareness.

I N T E R NAT IO NA L T R A D E

PORTUGAL

Low
Carbon
Innovation
Forum

“One third of the council’s fleet is due
At a local authority level, Elliott says: “It’s
for renewal in 2019/20 and options to
important that grants remain available and
L A N C of
A Sthese
H I R E vehicles
B U S I N Eare
S S V I E W. C O . U K
convert a proportion
infrastructure installed locally to boost
being considered,” says Elliott.
public confidence and reduce what’s often

application to claim ‘detachment’ so that the employee continues
to be covered by the home country, the UK, for a period of up to two
years. This essentially allows a continuation of UK NI contributions
for the period of detachment instead of paying Portuguese social
security taxes.
With employers’ social security taxes being around 10 per cent
higher in Portugal, this could result in a significant cost saving
for the company.
The social security position post-Brexit remains to be confirmed.
In an ‘ideal world’ one would hope for a new agreement to be
reached before March 29 next year. However, in light of the current
uncertainty surrounding trade negotiations, the historic social
security reciprocal agreement with Portugal may revert.
If you’re considering sending workers to Portugal, it’s essential you
seek tax advice in both the UK and Portugal.

As a result the UK is the fourth largest
investor in Portugal, after Netherlands, Spain
and Luxembourg.
Just as encouragingly, The Department for
International Trade (DIT) describes Portugal
as ‘an excellent test market for SMEs’, while
Portugal is ranked 25th in the World Bank’s
‘Ease of Doing Business’ report.
After a tough period that included a threeyear bail-out programme, the Portuguese
economy is now showing signs of bouncing
back, thanks to a steady increase in domestic
demand and a solid export performance.
L A N C A S H I R E B U S I N E S S V I E W. C O . U K
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Features available for sponsorship range from single-page items through to in-depth reports spanning
several pages and include feature list from Val

If one thing came out of Philip Hammond’s
October Budget speech it was that finally it
seems the government of the day is finally
listening to our small businesses.

Blackburn’s Furniture Recycling Group has registered a 20 per cent increase in
sales, taking turnover to £3m. The mattress recycling specialist has now diverted
more than a million mattresses and 3,500 tons of mattress components from landfill
since launching in 2012.

▲▼ Energy procurement consultancy Inspired Energy acquired
Blackpool-based cost recovery specialist Professional Cost
Management Group for £700,000.

ECO-INNOVATION

Start a conversation and stand out in your sector.

BUDGET IS A START –
N OW K EEP LISTEN IN G

▲▼ Preston-based EKM, which runs software enabling clients to easily
build ecommerce websites, and Chorley-based fulfilmentcrowd,
which owns more than 100,000 sq ft of warehousing space, formed
a partnership to streamline the sales process for online retailers.
fulfilmentcrowd also invested a further £30,000 in a new high-density
order picking system and automated dispatch conveyors.
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▲▼ A new machine capable of producing 300,000 candy canes a day
began production following a joint investment between Coronation
Candy, Blackpool’s largest rock making factory, and Loynds, a
worldwide supplier of candy, chocolate and wrapping machinery.
Design and development was undertaken by Loynds’ in-house research
and development team in Blackpool and took three years to complete.

BAROMETER

IN ASSOCIATION WITH:
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Regular feature sponsorship

Peer-networking
Workshops
Masterclasses
Eco-innovationchallenge
Company visit
Prog ramme fu nded by:

Start: January 2 0 1 9
Delivered by

Find out more:

01524 593683

lowcarboninnovation@lancaster.ac.uk
lancaster.ac.uk/lums/lowcarboninnovation
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Annual feature sponsorships
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AUGUST/SEPTEMBER 2018

Make your mark in the county by joining forces with one of Lancashire Business View’s best-read features.

A RIS IN G
STAR IN
T H E K ITC H E N

Our magazine’s headline features, including the annual Hot 100, a comprehensive list of the county’s bestperforming SMEs; and the Big 50, a detailed guide to Lancashire’s largest businesses, become the go-to
guides for any business looking to expand its network in the county.

MARK BIRCHALL’S CULINARY CAREER
Full article on page 16

PAGES 21-30

INDUSTRY

DE BAT E

With a sponsorship package your organisation gains an association with the best the county has to offer,
and branding opportunities that last the whole year.
Our headline features are often supported by our events programme and you’ll be given chance to promote
your brand in person, network with key magazine contacts and talk before a captive audience. See our
events sponsorship media pack for further details.
T H E HOT 1 0 0
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Integer id turpis sed massa.

FULL ARTICLE ON PAGE 39
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HOT 100

Nelson-based Keith Walton
Brickwork began life in
1985 as a breakaway from
the Walton Construction
Company. Originally a labouronly subcontractor, the firm
expanded its remit in 1991
to become a full-package
supply and fix subcontractor
specialising in brickwork,
blockwork and stonework.

2017:60

Lifting Gear is a one-stop lifting
projects specialist, serving
the UK through 11 branches.
The Skelmersdale business
offers contract lifting, skilled
labour, auditing and consultation.
The group is set for future growth
with the acquisition of Shaw
Lifting, which was completed after
these accounts were finalised.
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Sabre Triad Holdings,
Preston
Sabre Triad specialises in printing
and producing packaging for the
food and confectionery industry.
The Preston firm was established
in 1987 and later bought through
an MBO by a team headed
by current managing director
Chris Chamberlain. Today, the
company employs 36 and
registered turnover of £7.4m.

New Entry

MM Acquisitions, Preston
MM Acquisitions, celebrating
its 25th year in 2018, buys
and sells commercial vehicles,
including mixers, tankers,
tippers, tractor units and
plant machinery. The firm has
a strong market presence in
Africa and the Far East, as well
as retailing domestically from
its new £1.5m home, recently
constructed in Longridge.

92

Butler’s Farmhouse Cheeses, Longridge

New Entry

Now in its ninth decade, Butler’s Farmhouse Cheeses is a fourgeneration family business, started by Richard and Annie, and currently
overseen by Gill Hart. The Longridge business, which employs 94,
sources local milk to manufacture its award-winning Farmhouse
Cheese, Blacksticks Blue, Kidderton Ash and Mrs Butler’s ranges.

97
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2017:85

New Entry

AUK Investments, Fleetwood

Innox Trading, Skelmersdale

AUK runs six filling stations in
largely rural locations across
Cumbria and the Lake District.
The company was founded in
1966 by Reg Hockings and the
business today is overseen
by his sons Angus, Marcus,
Michael and Simon. The
business increased turnover to
£25.2m but higher costs saw
pre-tax profits slip slightly.

Skelmersdale’s Innox is an
ecommerce retailer of beauty
and healthcare items. Owned by
pharmacists Shamir Patel and
James O’Loan, the company
was founded in 2001 before the
operation went online in 2011,
where it truly flourished. Total
sales of almost £17m, including
more than £4m export sales,
have seen the firm and its brands
such as chemist4u, TravelJohn
and Shave&Subscribe, recognised
as one of the UK’s fastest
growing international exporters.

Total

turnover:

£1,672,861,316
2017:
£1,651,160,208

Top 10 by turnover
23

New
New Entry
Entry
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New Entry

The Marcus Worthington Group
was established in 1975 by
the current director, from whom
the company took its name.
Services range from initial
concept design through to site
acquisition and delivery of
developments. Recent projects
include a £70m office scheme
in Deansgate in Manchester
and a £40m residential
development in Newcastle.

JDS Trucks

£38,471,528
66

Ashvin Metals

£31,932,501
2

Metamark

£29,348,962
69

Joe Roocroft, Leyland
Roocroft Road Restraint Systems
specialises in barrier, bridge
parapets, general fencing works
and provides slip formed safety
barriers and concrete drainage
channels. The company is still
benefiting from a number of large
contracts won in the previous
year, including a £2m-per-year
deal with Highways England.
The company was established by
the late Joe Roocroft in 1978 and
remains under family control.

2017:92

Havencare Management,
Rawtenstall
Rossendale-based Havencare
is a specialist in funeral
planning, offering services
such as pre-paid options, close
links to 20 funeral homes in
the region, and contributions
to an environmentally-friendly
memorial forest. Haven
increased revenue from £4.9m
to £5.6m across the year.

88
New Entry
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Holbro finds itself in the Hot 100 after a lean period as a result of the
last recession. However, those same economic conditions created
a market for repairs and refurbishments, which gave the firm a new
direction. Since 2010, half of its premises have been adapted into a
refurbishment department and, later, additional property was acquired
to house new contracts won. Revenues reached £2.96m last year.
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Tom Parker, Preston
New Entry

Savoy Timber, Fleetwood
Savoy is a fourth generation
family-run timber merchant
with superstores in Preston,
Blackpool and Wigan. Products
include oak doors, timber
decking and worktops. The firm’s
increase to £8.2m turnover has
been helped by the addition
of an ecommerce operation.

Tom Parker buys, assembles and
sells hydraulic and pneumatic
equipment with particular
emphasis on industrial and
mechanical couplings. The firm,
established in 1972 and named
after its founder and current
director, was able to capitalise
on currency fluctuations and
increase turnover by eight
per cent, up to £10.5m.

Carron Lodge

Star Tissue Holdings

£28,597,374
39

SKN Electrical
Services

£27,136,139
72

Cavalier Carpets

£26,158,783

New Entry

Holbro Engineering is a family-owned precision engineering
specialist which has been established for 35 years.

The Fleetwood outfit works across rail engineering,
overhaul and repair, re-engineering and machining and
operates a fibre laser cutting and fabrication division.

Sheet Piling UK, Preston
Sheet Piling UK specialises in
driven and hydraulically pressed
sheet piling, including permanent
basements, retaining walls and
temporary steelwork bracing.
Working in conjunction with
clients, developers and principal
contractors, the Preston firm
handles projects ranging in
value from £30,000 to £5m.
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Holbro Engineering, Fleetwood

Cyril Holden and Derek Brown formed the original incarnation
of the business, which was purchased for £25,000 in 1979 by
Terry Hill, who remains the company’s managing director.

£28,597,820
8

Marcus Worthington
Properties, Preston

Service Care Solutions

£40,576,949

2017:80

The Blackpool business was
established in 1926 when
brothers Norman and Joe Gledhill
began manufacturing domestic
copper cylinders. The company
remained under family control
until late 2015 when it was
acquired by Groupe Atlantic,
an international manufacturer
of thermal comfort solutions.
Gledhill’s increase in turnover,
from £20.5m to £26.1m, reflects
a 15-month trading period which
aligns its accounting with the new
owners, though still represents a
pro-rata increase across the year.

Khanjra
International Foods

£43,112,834
24
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Hippo Motor Group

£51,529,248

Equitas Solicitors, Preston
Preston-based Equitas is a legal
practice specialising in personal
injury and road traffic accidents.
The firm increased turnover from
£3.8m to £4.6m over the year.

Gledhill Building
Products, Blackpool
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2017:72

Islington Accommodation
Services, Blackburn

36

Mark Schofield, director, Haworths Chartered Accountants

Lifting Gear
UK Group, Skelmersdale

New Entry

Kitchen’s rising star

Islington Motel on Great Bolton
Street, Blackburn, provides
accommodation and related
services to help reintegrate
people back into society.

95

99

“ We are a long-standing sponsor in Lancashire Business View
magazine, with our name alongside the regular Funding Matters
feature as well both the Hot 100 and BIG 50 features. It’s a great
way for us to reach out to our audience and potential new clients
and we work closely with LBV to generate quality content. The
whole process is made simple, which takes the pressure off and
makes for an effective and enjoyable partnership.”
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S E C TOR VIE W

Blackpool FC’s hard times

HOT 100

New Entry

Keith Walton
Construction Co, Nelson

FOOT BAL L FOC US

2017:96

Emerson & Renwick,
Accrington
Accrington’s Emerson &
Renwick began 100 years
ago manufacturing textile
finishing machinery, and has
since expanded to machinery
involved in the production of
wall coverings, heat exchangers
and vacuum coating machinery.
The firm enjoyed a bumper year,
with total revenue up more
than 22 per cent, to £16.7m,
thanks to the development
of products for new niche
markets and investments made
in a new technical centre.
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New Entry

Hills Salvage & Recycling,
Skelmersdale
Hills collects, dismantles and
distributes parts from end-of-life
vehicles. Originally a bodyshop
with a garage forecourt 50
years ago, the company began
delivering parts in 1997 and a
mail order service soon followed.
Since moving to a dedicated
11 acre site in Skelmersdale,
Hills has become one of the
largest salvage and recycling
businesses of its kind, registering
£13.7m in revenue last year.

Mark Schofield

Analysis

Director, Haworths Chartered Accountants
In the period since 2014 we have seen
total sales increase by £283m, total
profit before tax has increased by £53m
but, most curiously, total employees
has increased by 867 in total, but
compared with 2016, the peak year of
employees, it has decreased by 587.

Just a little further afield we come to the
shipyard at Barrow in Furness, with their
enormous contract to build the Dreadnought
class of submarines and just up the
coast is Sellafield which are still working
towards construction of a new nuclear
power station with up to three reactors.

All of this has taken place against a
backdrop of continuing confidence
within Lancashire, principally driven by
engineering centred on aerospace.

All of this activity leads to a familiar
outcome: The skills shortage. Going back
to the data, are we seeing Lancashire
SMEs starting to find ways of working
with fewer employees, for the simple
reason they are being compelled to? Going
forward we need to keep our eye on this.

Reshoring continues to take place, although
the evidence is hard to track down, and
we have yet to see fracking really start.

The fact is in Lancashire today, if you want
a job you can get one. This continuing
economic activity will continue to demand
labour and this can only come from outside
and so we can all look forward to increased
wage costs, of which a portion will be spent
in the county, which will continue to drive
our economy and hence our businesses.
All in all I feel we continue to be in a good
place. Probably the best in my working life!
Pity about Brexit.

L A N C A S H I R E B U S I N E S S V I E W. C O . U K
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Working to bridge the gap
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Advertorial features
With our editorially-focused advertising features you can showcase your organisation’s expertise and industry understanding by
commenting on the issues that matter next to your advertisement.

HOW TO MAKE THE
MO ST OF YOUR
M AR KE T ING AG E NC Y

5 Marketing
Resolutions
for 2018
So you’ve made the decision to engage an
agency and tell your story to a wider audience.
This is an exciting time for you, with new
ventures in marketing giving you the potential
to move your business to a whole new level.
But how do you make the most of all the skills
your agency has to offer? Here are our top
tips…
Build a strong relationship. Get to know

your agency you’re
and tell us still
about busy
the strengths
Whether
planning or have
and weaknesses of your business. You’re
embarkingestablished
on a new partnership.
The more
we
already
your
strategy
for the coming
know, the more our ideas can truly reflect your
12brand.
months,
here
are
some
simple resolutions
Share your challenges with us; agencies
are good with solutions, let us help you out!
you
can adopt that will help set you up for a
Look to the future.
Takeof
themarketing.
time to consider
successful
year

£600
The White Swan in Fence was granted its
first ever star, while Moor Hall in Aughton
has been upgraded to a two-star rating.

Mark said: “A second Michelin star is the
dream – we are thrilled with the news. It’s
been an amazing year.

They join Northcote in Langho, which
retained the one-star rating it has proudly
held since 1996.

“We are very focused on growing the
business, and making sure that our
customers not only enjoy their experience
at Moor Hall, but also come back and tell
their friends.”

Its executive chef is Lisa Goodwin-Allen.
She took over the reins in the kitchen
in October last year and this the first
time she has received the Michelin star
in her own right.

The White Swan, led by head chef Tom
Parker, is the only Timothy Taylor pub in
Lancashire and became one of 21 newly
starred restaurants.

+VAT

Moor Hall was one of only three venues
to receive an upgrade to two stars, after
winning its first just last year.

“The team has worked so hard to create
both a food offering that is distinctive but
accessible, and a service style that is
welcoming and yet still professional.”
Rebecca Burr, director of the guide, said:
“What is particularly pleasing is seeing
the number of simple little places with
great food achieving a star and joining the
Michelin family.”

There have been no Michelin stars
awarded to Manchester restaurants
since 1977 – and the city missed out
again this year.

He went on to work at outstanding venues
include Northcote and the two Michelin
star L’Enclume over the county border at

Lisa Goodwin-Allen

Discounts are available for series bookings

by Lisa Parker
Director, West Craven Insurance Services

Cyber insurance is designed to protect businesses from internetbased risks and, more generally speaking, risks relating to information
technology infrastructure and activities.

1. Get ready for GDPR
There are only a few months to ensure your
business complies with the new EU General Data
Talk to us, often! Be clear about what ideas
Protection
Regulation
(GDPR)
which takes effect
you like and dislike
and explain why.
Clear
is important. A good marketing
onfeedback
25 understands
May
2018.
Remember,
agency
the demands
of business the individuals in
and it’s
okay if your plans
and priorities
your
database
must
explicitly opt-in to continue
change. Communication is key to keeping
things on track.
receiving
marketing communications, whether by
email,
phone
or are
post.
how you seek,
Give us time!
Agencies
usuallyReviewing
good at
meeting tight deadlines and turning things
record
and
manage consent is a must, along
around quickly. But sometimes the real magic
happens
when you give your creative
team the
with
implementing
any changes
required to meet
time they need to be creative.
the GDPR standard.

It can also help you to limit the damage caused by a successful
attempt to access your business data.

4. Keep branding consistent
Take the time to review your current marketing
material – are the colours, fonts and style
consistent? Ensuring that they are will strengthen

Most importantly, you need protection against the financial loss that
you will suffer if your customers’ personal identifiable information is
lost, stolen or leaked.
From April 2018, the General Data Protection Regulation (GDPR)
means a company can be fined up to 20m euros or four per cent of its
turnover, whichever is the higher figure.
There are a number of ways you can help to protect your business
from a cyber attack to help yourself and your customers.
• Understand the risks
• Regularly back up your data
• Be vigilant with emails
• Invest in cyber protection insurance
Investing in cyber protection insurance is crucial and can help to
protect your business against the risks of a cyber-attack and can even
help to limit the damage caused by a successful attempt to access
your business data.

T H E GU I DE T O…

CON F E R E NC E S A N D E V E N T S

Trust our expertise. Remember that your
agency always has your best interests at heart.
We are specialists in the field of marketing,
that’s why you hired us. Take advantage of
our knowledge and expertise. Be open to new
ideas and have fun along the way!

3. Refresh your website content
Make a point to schedule regular updates
L A N C A S H I R E B U S I N E S S V I E W. C O . U K
throughout
2018. This will not only ensure a fresh
user experience for your customers leading to
higher conversion rates, but will also improve
SEO rankings. Frequently added content, such
as blog or article posts, signal that your website
is an active source of information and gives you
the opportunity to include more keywords.

If your business handles sensitive customer data such as names,
addresses, or banking information, or you are reliant on computer
systems to conduct your business, you should be protecting your data
and especially your customer data as this could be compromised in
the event of a security breach.

• Keep passwords updated

Blackpool is officially back on the map as a
business tourism destination!
Following the news the resort is to open
a brand new conference facility in 2019,
interest has grown and grown over the
last few weeks.
But, we are delighted to announce that,
first past the post and first to confirm their

6,150 square metre conference space
will be able to host up to 2,000 people
independently, or working with the rest of the
Winter Gardens, up to 7,000 people in total.
New conference centre
Due to open May 2019, the new conference
centre’s arrival will coincide with four new
purpose-built hotels within the resort which

network. This means for the very first-time
visitors from across the country will be able
to travel directly to Blackpool by train into
the new transport hub and then have direct
access to the new in-resort transport system.
New attractions
Arrive for business, stay for leisure!
Increased accessibility also means that
delegates attending events at the new
Winter Gardens conference centre will be
able to easily explore the whole of the resort
including our world-class attractions such
as the iconic Blackpool Tower and Blackpool
Pleasure Beach.
New infrastructure
Visitors will also enjoy the £250m
transformation of the Blackpool seafront,
a project which has seen the creation of
six new headlands, the development of the
sweeping Spanish steps which lead right
onto the beach, the celebrated 2,200 square
metre Comedy Carpet opposite The Blackpool
Tower, and the remodelling of seven miles of
Blackpool Promenade. Blackpool is hoping
to build on recent tourism figures which
confirm its place as the UK’s most visited
seaside resort. Latest STEAM figures for
Blackpool show the town enjoyed a 1.4 per
cent increase in visitors in 2015, taking the
total to 17 million.

national congress will take place in Blackpool,
is the GMB Union who will bring the national
congress to resort in June 2020.

have already been granted planning, and a
fifth hotel adjoining the conference centre will
complete phase II of the development.

New bookings

When all five hotels are successfully
developed this will add an additional
700 rooms of four-star or above to
Blackpool’s existing hotel stock, including
156 rooms adjacent to the new Winter
Gardens development.

Event organisers are really starting to
believe the new regenerated Blackpool
offer can once again compete with what’s
available elsewhere.
Blackpool has reinvigorated its business
tourism offer with over £500m of private and
public investment in new amenities, upgraded
accommodation, improved infrastructure and
improved transport connectivity.
Investment
At the heart of the new offer will be the
planned new £25m Blackpool Conference
and Exhibition Centre which was announced
in a speech by Prime Minister Theresa May
earlier this year.
Being developed adjacent to the world-famous
Winter Gardens, the new state-of-the-art

New transport hub
Another transformation will be the forthcoming
electrification of the Blackpool to Preston rail
line due to be completed next May.
This will result in an increase in the number
of direct services to Blackpool from London
and other major towns and cities from right
across the UK.
Simultaneously Blackpool is set to get a new
tram interchange at Blackpool North Station
that will result in the resort’s Promenade
tramway system linking to the main rail

Make Blackpool the destination of choice
for your business and take another look at
what the resort can offer! Don’t let outdated
perceptions be the reason for not considering
the UK’s favourite seaside destination.
Lancashire Ambassadors
Ambassadors are experts in their field.
Drawn from several industry sectors,
they are enthusiastic in their support for
Blackpool to once again be a leader as a
conference destination.
Research has shown Ambassador-led
conferences generate substantial economic
impact in many other towns and cities
and helped raise the profile of many of
the North West’s research, healthcare and
education institutions.
Let the team submit a no obligation tender for
your next event, we believe we can impress
you with our venues, our accommodation
offer, our social programme activity and our
value for money.

It’s easy to assume that
criminals are only interested
in big businesses, but the
statistics show that millions
of attacks happen every day,
and around four in ten small
or micro businesses are
affected each year.

full security against the wave of
threats out there.

We imagine hackers as
having malicious intentions
for a single target, but most
breaches are actually caused
by untargeted attacks, which
scan a vast number of
networks indiscriminately for
vulnerabilities.

If a national organisation can be
breached so severely with such a
small mistake, then anyone and
everyone is at risk.

The NHS was ground to a halt
by untargeted ransomware
that locked down their internal
systems, simply by an employee
clicking on an email.

The easiest way to ensure
your business’ security is to
get expert advice from an
experienced professional.

Attackers are constantly scanning
opportunities to gain access to
systems. Persistent attackers will
not be put off by a single layer of
protection; they’ll push on until
they’ve found their entry point.
Basic measures such as
installing anti-virus and warning
your staff about password
strength and fraudulent emails
aren’t nearly enough to provide

Make sure your IT support is
in proportion to the size and
complexity of your business.
There is too much at stake, in
terms of data loss, reputational
damage and fines, to be cheap
about your protection.
When your IT is in safe hands,
you can run your business
without fear of cyber threats.

COMMON CYBER
SECURITY MYTHS
by Simon Roskell
Compliance manager, Organic
A successful cyber attack can
cause serious damage to your
business, whether that’s an SME
or a large corporation.

Cyber protection insurance cover should be tailored to your business
needs and offer dedicated cyber security against the latest digital
threats, as well as support such as data recovery and cyber business
interruption which can help you to get you back on your feet in the
event of a cyber attack.

It can affect your bottom line, as
well as your business reputation
and in turn significantly damage
consumer trust. The impact of a
security breach can be broadly
divided into three categories;
financial, reputational and legal.

You may find that cyber security insurance is already an extension
to an existing policy but in most cases this will only offer you
limited protection. A stand-alone policy is usually best, will
be more comprehensive and can often be bespoke to your
organisation’s needs.

Many companies are confused
by how cyber insurance actually
works and can be somewhat
sceptical about arranging a
suitable policy for their business.

To be able to properly consider different insurance options, firms need
to understand their cyber risk exposures and how these match with
the different policies being offered. With the nature of cyber attacks
constantly changing, and cyber criminals finding new and innovative
ways to hack into businesses, it means that the cyber insurance
landscape is also constantly changing.

Here we look at the myths around
cyber insurance and ask the
million dollar question: can your
business afford not to have it?

All of this may seem like a minefield to have to navigate through
but if you ensure that you speak to the right people who provide the
right advice for your business and can make sure that your policy is
adaptive to your needs, then your cyber security insurance should help
you sleep more easily.

BLACKPOOL IS OPEN
TO CHANGE
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Mark Birchall is chef patron of Moor Hall
and a rising star in the kitchen. His career
began as a 14-year-old washing up in a
pub near his childhood home in Chorley.

by Kate Houlden
Managing director, Like Computing

I N S U R I NG T H E DA M AGE
OF C Y BE R AT TAC K S
In a world where high-profile data breaches have become the norm,
cyber security has quickly become a top priority for organisations of
all sizes, in all industries.

2. Quality over quantity
Look at GDPR as your golden ticket to
engagement. It’s true your database may get
smaller,
but this
refined
list(CBS)
of contacts will help
Ignition Creative
Business
Solutions
is a full the
service
design,
you to target
right
people who genuinely
digital and marketing agency
based in
Rossendale.
want to hear
from
your business. Find out
what
interests
and focus on delivering
01706
222 456 them
| ignitioncbs.co.uk
info@ignitioncbs.co.uk
personalised
and relevant content that connects
with your post-GDPR audience.

DO SMALL BUSINESSES
NEED PROTECTION TOO?

T HE BUSI N E SS CL I N IC

C Y BE R SEC U R I T Y

With all advertorials, we offer editorial support to
ensure your message is clear and that there is no
overlap of ideas with those of other contributors.

7

Cartmel in Cumbria. And his impressive
CV also includes El Celler de Can Roca in
Girona, a three Michelin star restaurant
twice voted the world’s best.

As a contributor, you get 260 words of editorial space
alongside your advertisement to share advice on a
particular aspect of a complex issue.
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The highly-regarded Michelin guide,
seen as the Oscars of the food world,
announced two new stars for Lancashire
restaurants in its 2019 edition.

your schedule and priorities over the next few
months and discuss this with your account
manager. Remember that promotional items
like pop-up stands and literature cost more if
you need them in a hurry. Save yourself money
(and stress!) by planning ahead.

Our ‘A Guide to’ and ‘Business Clinic’ advice pages
cover key topics, where your expert advice is there to
help our readers run their businesses.

CYBER SECURITY

The columns sit on editorial pages and
alongside 300 words of editorial; we’ll include
your branding and contact details.

+VAT

Ignition CBS Ltd

Elliot
Paynter
@IgnitionCBS
Ignition
Ignition CBS CBS
Ltd

IN VIEW

Our branded column package gives you a
unique platform to discuss the hot topics as
you see them and demonstrate your expertise.

£500

A Guide To & The Business Clinic

Elliot Paynter
Ignition CBS
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Branded columns

Many companies believe that
cyber is already covered by their
current business insurance.
Unfortunately, traditional policies
lack the depth of standalone
cyber cover and won’t come with
experienced cyber claims and

incident response capabilities.
Another myth around cyber
is that attacks only affect big
businesses. This couldn’t be
further from the truth. Many
cyber criminals target the most
vulnerable companies not just
the most valuable. In fact, a
recent Verizon report found that
58 per cent of victims were
categorised as small businesses.
Another common myth we often
hear is that businesses believe
they don’t require cyber insurance
if they outsource their IT Security.
Though using a third party might
change your risk exposure, it
won’t eliminate it completely. It’s
likely that you’ll still be liable for
any cyber breach and relying on
claiming damages from a third
party is risky.
Having a specific cyber insurance
policy in place, is crucial in the
current climate of increased
cyber attacks. Failing to have the
relevant protection could prove
detrimental to your business.
L A N C A S H I R E B U S I N E S S V I E W. C O . U K

Blackpool:
Your Connected
Conference Destination

www.lancashirebusinessview.co.uk

Roundtable debate
THE EXPORT

Don’t just join a debate, start one!

THE VIEW FROM EXPORTERS

REPORT

I N A S S O C I AT IO N W I T H:

RAISI NG THE FLAG HIGH

With this special package, we’ll work with you to create a debate on a topic of your choice (subject to
editorial approval), positioning you not just as a participant, but as the organisation leading the debate.

Exporters, support providers and professional service experts came together for the latest in Lancashire Business View’s Insight
series to discuss the challenges and opportunities facing them in the post-Brexit era

£1,950

You will collaborate with the editorial team to draw up an invitation-only guest list of experts, peers and
contacts to contribute to the wider understanding of a key issue.
We’ll coordinate the event, hosted either at your premises or offsite. You’ll get a seat at the table, and
our publisher or editor will chair the debate.

Stuart Park, Northern Industrial

Lancashire exporters are proud to fly the flag
across the globe as they continue to look for
even more valuable new markets to exploit.
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+VAT

Photographs and an edited transcript will be published across 3 pages in the next edition of
Lancashire Business View and online, all carrying your branding.

There is an
advantage to
‘Made in Britain’

Whatever happens with
Brexit, exporters will figure
out how to deal with it

The strength of the ‘Made in Britain’ brand
was highlighted at the Export Summit that
took place at the Padiham HQ of plastic
houseware manufacturer What More UK.
It heard that there is strong support for
businesses looking to take the overseas route
– the challenge is getting the message out to
them so they can take advantage.
The pressures of competing against a growing
Chinese presence in markets across the
globe was also highlighted.
Dave Walton, global distribution manager at
Burnley-based AMS Neve, said: “Everybody
wants to jump on the bandwagon and copy
our equipment and reverse engineer it. And in
China the cost of manufacturing is far lower.”
And Matthew Rose, director of Blackpool

Over the past two years some of our
export sales have been a bit easier with
the weak pound.

manufacturer TISS, said:
“Lower cost manufacturing
from the likes of China
especially is a challenge.”
However, Lancashire
manufacturers are fighting
back, with the British
reputation for quality a
major weapon in their
armoury. Michael Blakey, international
sales manager at What More UK, said: “We
pride ourselves on quality. People like the
“Made in Britain” badge and 100 per cent
of our manufacturing takes place a mile
away from here.

lot of overseas customers are a lot more
comfortable dealing with us than, say,
companies in China or the Middle East.”

“Customers buy into that. They like the quality
and the challenge is continuing with that
quality while maintaining prices.”
Stuart Park, managing director at Northern
Industrial, added: “We have a reputation
as a nation of not letting people down. A

Miranda Barker, chief executive at East
Lancashire Chamber of Commerce, said there
was a bullishness about manufacturers in
the region and a sense of confidence when it
came to exporting.
She added: “The things that are holding
them back are issues such as skills and
infrastructure, rather than actual orders
coming through.”
Stephen Greenwood, partner at Farleys
Solicitors, told the summit: “If you want to be
in the business of exporting, you need to be
ready to adapt to different situations.”
Brexit was another topic of discussion.
Anthony Steiner, partner at audit, tax and
consulting firm RSM, said: “I don’t get the
impression anyone here is fazed by it or
looking at a Doomsday scenario.”
And Steve Hall, managing director of Mint
Business Travel, said: “What I’ve seen
since the Brexit decision is more and more
people with markets in Europe beginning to
look elsewhere.”

sirka-moore-lism69a77940

EXPORTING
I N C R E A S E S YO U R
S U RVIVA L RAT E
Are you new to exporting? Unsure where to
start? Or are you already exporting and want
to improve on it?

Michael Blakey, What More UK

We pride ourselves on quality. People like
the ‘Made in Britain’ badge and 100 per
cent of our manufacturing takes place a
mile away from here.
Customers buy into that. They like the
quality but the challenge is continuing with
that quality while retaining prices. We put
the label on the majority of our products.
We have customers in Australia and they

Businesses who are exporting have an
11 per cent higher survival rate because
they are spreading the risk due to the
different economic cycles of domestic and
international countries.

tell us: ‘Get that flag bigger, get that
‘Made in Britain’ bigger.’
We’ve set up a number of joint ventures
because we’re quite a long way through
our export journey. In the early days it
was fact-finding, going on trade events,
networking. Now we’re established,
we need a base rather than trying to
do everything from the UK, which is
very cumbersome.
We’re expanding our sites in Mexico. We’re
going to go all through Central America.
Likewise India is a huge market, as is
South Africa. They’re the big opportunities
for us, which is why we’ve got the
JVs in place now.
Don’t think, ‘Well, my product isn’t
suitable for that market.’ Only this week
we’ve shipped two containers to the
centre of Baghdad.

The exporters

If there’s an area where further
assistance is needed I’d say it is
on the legal side

Starting with information obtained through
extensive market research it is necessary
to address the needs of each individual
company: establishing the viability of a
market, identifying regulations specific to the
country as well as the route to market (branch,
distributor or agent).

Dave Walton, AMS Neve
When Brexit was announced, we saw a spike
in orders from European dealers, so for us it
was positive. Whether or not that continues is
anybody’s guess, but we’re not anticipating any
negative impact.

To introduce companies to their potential new
customers requires cultural and linguistic
expertise as well as continuous support
in face-to-face meetings, conference calls
and exhibitions.

We export 80 per cent of our sales. Competition
from China is a big challenge for us. Everybody
wants to jump on the bandwagon and copy our
equipment and reverse engineer it. And in China
the cost of manufacturing is far lower than ours.

When sending staff into new markets and
countries the employer has a duty of care to
make sure the staff knows about the cultural
differences, helping them to avoid any faux
pas, which could compromise their personal
safety or the possibility of future business.

Quality, that’s what we pride ourselves on.
We’re English and 100 per cent committed to
manufacturing in England. We’re battling the
competition with the ‘Made in England’ tag.
It carries a lot of weight in the States. It’s a
huge bonus point.

The Exporters

The Export Advisors

Michael Blakey
international sales manager,
What More UK

Miranda Barker
chief executive, East Lancashire
Chamber of Commerce

Stuart Park
managing director,
Northern Industrial

Stephen Greenwood
partner at Farleys Solicitors

Matthew Rose
director, TISS

Steve Hall
founder and managing director
of Mint Business Travel

Dave Walton
global distribution manager,
AMS Neve

Anthony Steiner
partner at audit, tax and
consulting firm RSM

Matthew Rose, TISS

We also have many legal battles going on at the
moment with cloners, people ripping us off, and
that takes a lot of time and money to resolve.
Protection is a big word in our operation.

Exports account for 60-65 per cent of
our turnover. Lower cost manufacturing
from the likes of China especially
is a challenge.

In terms of opportunities we’re very product
based and we have big ears. We listen to
customers and potential customer. We might
see something we’ve missed a trick on and we
can turn things round very quickly with quality.

Our main markets are typically lower
cost, more difficult markets, the likes of
Africa for instance.

We only really sell to a global network of
dealers. We know the customers, we know
who the end user is but we don’t directly do
business with them.
If we’re starting from scratch in a new market
such as South America we’ll attend microevents, pop-up trade shows, big exhibitions.

To convert opportunities into genuine business
growth is especially challenging with regards
to international trade. An area in which many
organisations have traditionally dabbled only to
quickly retreat, frustrated at a lack of cultural
knowledge and key contacts, and that is where
we at BDC Moore Ltd come in.

That means we’re constantly being
hammered on pricing and trying to
maintain a premium product against a lot
of cheaper units coming in. That’s the big
challenge that we face.
The opportunities for us are really large.
We’ve typically been an after-market
product, now we’ve got OEM specs on the
production line. We’ve worked very hard
on a couple of OEMs. We’ve supplied Ford

in the US and a company in Germany and
we’re now getting interest from others.
When it comes to the ‘Made in Britain’ tag
we find it depends on the market. We have
some like the UEA, where there is so much
coming in from China, that they insist our
packaging has a Union Flag on it.
In India, where Tata is the biggest truck
manufacturer, every single truck they make
is fitted with our products.

Finally, with Brexit drawing closer it is very
important for you to familiarise yourself with
the Incoterms, to assure the legal side of
transporting goods is covered (i.e. insurance
and responsibility), and that choosing the
wrong tariff codes can have an adverse effect
on your profit margins.

For more information contact:

Sirka Moore on

07825 600 713
or visit

www.bdc-moore.com

We’ve only been able to do that by
setting up a joint venture company which
manufacturers them. If there’s an area
where further assistance is needed for
exporters I’d say it is probably on the legal
side, because every market is so different.
L A N C A S H I R E B U S I N E S S V I E W. C O . U K
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Someone mentioned the weak pound
earlier, and when we’re buying raw material
in euros It’s really hitting us in the UK.
Plus, competition is already quite fierce
and we work on tight margins.

EXPORT REPORT

@bdc_moore

▼▼

Joanna Marshall, Marketing Manager

Sirka Moore
International Business
Advisor

Our customers in
Australia tell us to
get that flag bigger

When it comes to export markets we’re
coming up to about 80 countries. Europe
is still one of the biggest markets
for us, and we’ve seen the biggest
increase in Germany.
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“ The LBV roundtable events are fantastic to be involved with. Topics
covered are always thought-provoking and the LBV team word hard to
involve a wide-variety of contributors to ensure different viewpoints
and perspectives are voiced. Through hosting an event in conjunction
with LBV, we were introduced to some really interesting, high profile
local businesses and the event offered us the perfect opportunity
to open dialogue with them regarding their current challenges and
opportunities and how we may be able to assist.”

EXPORT REPORT

Miranda said: “I’d say businesses that know
what they are doing and are experienced in
terms of exporting are reasonably confident
that, whatever happens in terms of Brexit,
they will figure out a way to deal with it.”
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Beyond that, we’re still waiting for the
changes to come along that are probably
going to make things more difficult for us.
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One of our main challenges will be Brexit.

A lot
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When machines breakdo
You don’t have to

Industrial automation breakdo
We bring the engineers to you

Downtime is stressful. With Northern In
doesn’t have to be. Our experienced te
engineers are on hand to provide the r
breakdown service you need for your i
automation parts. With over 40 years o
helping local manufacturers, we can he

Find out about our site rates and more
nicontrols.com/onsitesupport

www.lancashirebusinessview.co.uk

Celebration packages

ISSUE 83 | £6.00

NOVEMBER/DECEMBER 2018

Our celebration features have been developed to showcase organisations marking anniversaries,
product launches, senior appointments, new premises - or any significant occasion.
These editorially-based features, which include advertising space, focus on the story you want to tell.
As part of the package, you can have your own special front-cover designed for distributing to your
staff, customers and suppliers.

PAGE 80

SPECIAL

£2,500

ANNIVERSARY

And we’ll provide you with a special framed item with your front cover and celebration feature to
display in your offices.

+VAT

We’ll promote your celebration feature through our various social media channels.

JCW GROUP
CELEBRATING 25 YEARS

T E A MWO R K
Staff loyalty is the key

C E L E B R AT I N G 2 5 Y E A RS

The 62-year-old says: “When I started it was just me and two or three
guys that I knew. You want to achieve something and I’m pleased with
what we have now.”

1993: John C Wilkins Floor Screeding Contractors Limited is
incorporated in November

Over the 25 years John has seen the good and bad times in the
construction industry, including the recession of a decade ago.
He says: “It’s a cyclical business with ups and down, you have to make
money at the top of the curve. The secret to success is keeping the
balance sheet strong.”

It is seen as a cliché but it is true;
you are only as good as your staff
JCW’s clients include major developers, shop fitters and
property developers.
John says: “We are a nationwide company with strong North West roots.
We work all over Lancashire and all of our companies have built a strong
brand name for themselves in the industry. That is something we have
worked really hard at.”
A big part of that success comes from having “a loyal staff”. Many
of the team at JCW have worked with John from the early days of the
business’ development.
That is another source of satisfaction for him as he looks back. He says:
“I do feel a sense of achievement in that.
“There are a lot of people who have worked here a long time. We look
after our people and in return we get their loyalty. It is seen as a cliché
but it is true; you are only as good as your staff.”

80

“ We were thrilled with the Anniversary Package LBV produced for us to
mark our 90th Anniversary. Once in print the feature looked better than
we could have hoped for and we received so much positive feedback
from clients and associates. The 100 copies with the bespoke front cover
have been invaluable and the whole project has really helped to raise
our profile in the area.”

TAK I N G T H E F L O O R
Visitors enjoying their retail therapy trip to the Trafford Centre or
Liverpool One are unlikely to have heard of the JCW Group.

John is still at the helm as managing director, running the operation
with fellow director John White and his management team.

But the business, set up 25 years ago in a Bolton lock-up, has played
its part in the creation of shopping destinations like these, and many
others across the UK.

The company has also expanded its areas of operation to include
separate divisions specialising in acoustic flooring and acoustic
specialist supplies.

The JCW Group of companies provides a range of specialist products
and services to the building and construction sector.

However, it is fair to say that JCW is best known for its screeding
operation. As well as The Trafford Centre and Liverpool One the
business has worked on many more high-profile and hugely successful
retail and leisure developments.

The business has made a strong name for itself over the last 25 years
for its expertise in floor screeding.
Screed is used in construction to level out a concrete sub base. It’s an
important but little-known part of the construction process.
It provides a smooth and even finish that is required for laying flooring.
It can be used to cover insulation or underfloor heating pipes, offering
a thermally efficient solution.

Looking towards the future, John says: “I’d like to see continued growth
in all the companies in the group. We’re taking a steady approach. The
business has a solid feel to it and that is important moving forward.”

Other highlights include a £1.5m contract to work on the Westfield
White City centre in West London and its input into the St Pancras
station redevelopment in London. The JCW team is currently working
on London Bridge train station.

Today, based in impressive headquarters at the Waters Meeting
development in Bolton that it moved into a decade ago, the group
employs 90 people and has a £12.5m turnover.

Little wonder that founder and managing director John Wilkins has a
sense of satisfaction when he looks back at the journey he and his
company have travelled.

1998: Installed the floor screed in Selfridges at the then under
construction Trafford Centre. Also installed the screed in
the remaining 80 per cent of the development
1999: Converted a former Welsh Methodist church in Bolton
town centre into offices and moved into these premises
from the business’ original base in Derbyshire Street,
Bolton
2000: Worked on the Hard Rock Café in Manchester and
restaurants at the then under construction Printworks.
Worked on a large extension of the Overgate Shopping
Centre in Dundee
2001: Carried out the floor screeding works on the Timber Wharf
Development in central Manchester for Urban Splash
Also worked on the new Ocean Terminal shopping Centre
in Leith where HMS Britannia is moored
2002: Worked on the redevelopment of Piccadilly station in
Manchester
2003: Installed the screed for the new Harvey Nichols store in
Manchester. Worked on Jubilee Place Shopping Centre
at Canary Wharf and the redevelopment of the Bullring
Shopping Centre in Birmingham
2004: John C Wilkins Acoustic Supplies Limited is incorporated.
Worked on Chapel Fields shopping Centre in Norwich and
The Met Quarter centre in Liverpool
2006: Worked on the redevelopment of Manchester Arndale
2008: Moved both companies to the present location at Waters
Meeting Development in Bolton. Carried out all the
screeding works at the Liverpool One development and a
£1.5m contract on the new Westfield White City centre in
West London
2009: Worked on Union Square Shopping Centre, Aberdeen
2010: Worked on the redevelopment of The Rock Shopping
Centre in Bury
2011: Worked on the new Media City development at Salford
Quays
2012: Screed and supplies businesses were re-branded to JCW.
A third company, JCW Acoustic Flooring, was incorporated.
Worked on a retail development at St Pancras in London.
Carried out works on extension of Manchester United
training facility in Carrington

They include the Printworks and the Arndale centre in Manchester,
the Ocean Terminal shopping centre in Leith where HMS Britannia is
moored and the Bullring in Birmingham.

John Wilkins set up the business a quarter of a century ago. Then its
workforce consisted of him and a couple of colleagues.

G ROWT H
Building for future success

He made the decision to go it alone and set up his own business after
spending seven years working for another company in the sector. Before
that he was a quantity surveyor.

2013: Installed the screed for the retail development which
forms part of the new Wembley station
2015: Worked on the new Surf Snowdonia attraction in
Snowdonia National Park. Installed screed in Birmingham
New Street station
2017: Carried out screeding works on Phase 2 of Westfield
White City Shopping Centre in West London
John Wilkins

2018: Currently working on London Bridge train station

L A N C A S H I R E B U S I N E S S V I E W. C O . U K

81

SPECIAL

R E P U TAT IO N
A strong name in the industry

ANNIVERSARY SPECIAL

IN THIS ISSUE
ANNI V ERSARY

www.lancashirebusinessview.co.uk

Loose inserts
Lancashire Busin

Looking for a promotion that packs a punch? A loose insert will make your brand stand out like no other.

In this issue
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Issue 81

Options include loose-leaf inserts included in the mailing circulation of Lancashire Business View
magazines, stitched-in inserts on your paper of choice, and the “belly-band” - guaranteed to generate
maximum exposure for your message.

July/August 2018

I'm Go i n g A R E Y O U?

Our annual two day showcase for North Lancashire Businesses.
Stands & networking opportunities. FREE business
advice from a host of North Lancashire organisations.
Sunday 23rd & Monday 24th September
The Expotorium, Lancaster Brewery, 10am - 4pm.

We can carry anything from single sheet A5 flyers through to full brochures. Contact us to talk through
your ideas and we can help you build a cost-effective insert campaign that’s sure to get you noticed.
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FREE ENTRY FOR VISITORS
More than 2,500 visitors
An outstanding networking opportunity
Meet new customers, partners and suppliers
Gain vital insights from leading business experts
Over 100 exhibitors
Funding & business growth advice
Radio Lancashire broadcasting live
FREE parking

Find us on Facebook: /NorthLancsExpo

Follow us on Twitter @NorthLancs_Expo
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“LBV is the first B2B local business publication that
I really look through from back to front. If your
business is looking to promote to Lancashire SME’s
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Media Partnership
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In association with:

NWEEG
CONFERENCE 2016

In addition to our bi-monthly magazine, we have a range of other channels to spread your marketing message.

In association with:

Engaging employees is ‘serious stuff’
The North West Employee Engagement
Group (NWEEG) welcomed more than 160
delegates to its second conference.
The Group encourages HR leaders to meet,
share best practice and learn more about
how better staff engagement can lead to
increases in retention and productivity.

Our online options (which are detailed in full in our digital media pack) include promotion through our website,
where fresh news is posted daily; and through our social media channels which have more than 25,000 users
as well as 10,000 opted in email subscribers.

Steve Smith, managing director of
Scancapture and founder of NWEEG, said:
“The aim of the group is to make the North
West the best place to work in the world
and through NWEEG we are on a mission
to change the perceptions of the region.
“The event is all about employee
engagement, skills, learning and
development and the idea of the group is to
learn from others and share experiences.
“We had presentations from people who are
out there doing the job; it’s not about experts
or gurus giving advice on what people
should be doing.

If maximum turnout to your event is critical, a media partnership package with Lancashire Business View
can spread the word, help improve attendance and promote your brand.

“We want to promote awareness about
employee engagement and what it can do,
showcase real-life practical experiences and
the evidence to prove that it works, so that
everyone can take something back to their
business and try it out.

them grow, it has completely
transformed our business as a
whole and even changed my
own working life.”

“From our data, we have
worked out that if we engage
people by just 2.5 per cent
more, on average it will
increase your bottom line by
four per cent.
“To put that in to context, if
you take the 95 businesses
represented at the
conference, they employ
321,000 people and turn over
£13.5bn. If we engaged them
all 2.5 per cent more, that
would put £525m extra in the
pot. So this is serious stuff we
are talking about.”
Andrea Challis, managing
director of the Partington’s
Group which staged the
conference at its Newton Hall
Holiday Park, Blackpool,
said: “Employee engagement
is something very close to
my heart.

Steve Smith

The event saw a number of
topical seminars and workshops
delivered by the NWEEG
team with talks from Andrew
Henderson and Sara Wilson of
Lanway Corporate Systems,
Simon Brierley of 2BR and
Wayne Clark from the Global
Growth Institute.
Other speakers included,
Sandra Green of Handbags
in the Boardroom and Norry
Ascroft, a learning and
development professional
with an engagement workshop
from Jamie Thompson of
MTA Learning.

Andrea Challis

“It wasn’t something I ever
thought about doing or thought
the business needed. But since we started
engaging with our employees, doing one
to ones, developing people and helping

There was also an evening
programme on offer which
included a chippy tea, a pub
quiz hosted by Crown Paints,
professional singer Helen Louise and a
DJ and disco until late.
Supporting the event were ambassadors
acdc, Scancapture, Crown Paints,
Lanway, LH Recruitment, Napthens
Solicitors, Organisational Healthcare
and Sofology, with Lancashire Business
View as media partner.

Ideal for seminars, conferences, exhibitions or awards ceremonies, we’ll use our online and offline channels to
promote your event in advance and, depending on the nature of the deal, we can follow-up in print and online.
(See our events media pack for more.)
Whatever the goals and budget of your marketing campaign, whether you see the ideal option for you listed
within this media pack or you’d like to try something new, we look forward to working with you to creating a
campaign that delivers results.

#NWEEG16
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Tweets of the day:
Phill Palmer @thePhillPalmer
Thought = Emotion/Feelings =
Actions/Behaviour #NWEEG16
Liz Pollard @lizpollard74
The mind is like an umbrella, it only works
when it’s open. #engagement #NWEEG16
Jo Radcliffe @JRadcliffework
#NWEEG16 Managers and leaders need to be
strategic, empathic, productive, responsive
and collaborate.
RepConsultancy @RepConsultancy
#NWEEG16 How many know the reputation of
an employer in minds and hearts of employees?
Rebecca Ridley @BeckyRidley67
#NWEEG16 sharing the importance of sharing
your vision in engaging your employees.
LH Recruitment @LHRecruitment
Proud to be a part of @NWEngagement We
will make the North the BEST place to work
#EmployeeEngagement #NWEEG16
Gabriela Hammond @MGHammond
Great event #NWEEG16 insightful stuff! #learning
Ann and The Team @Orvia_
Excellent presentations at #NWEEG16.
Growth mentoring can work to
implement engagement.

#NWEEG16

In association with:

What the speakers said:
“How can you change your business if none
of your staff know what you want to achieve?
Everyone needs to know their place and what
they are working towards.
“You need to nurture and develop people and
put them at the heart of your business.”
Andrew Henderson, Lanway

Simon Brierley

Jamie Thompson

“Values are the most important thing within
a business. You need a company that is full of
radiators, if you have any drains then it starts
to have a detrimental effect on what you do.
“You also must talk, share and involve
everyone within your business.”
Simon Brierley, 2BR
“Attention within a business is normally
focussed on those who hate being in an
organisation rather than those who are
engaged and willing to grow. That needs to
be addressed. You need to make a strong
connection between the front line of the
business and the owners; create a culture
where people feel confident to talk across
all levels.”
Wayne Clark, Global Growth Institute

Wayne Clark

Andrew Henderson

“Women are now viewed differently and have
more influence in terms of decision making.
It brings good balance to the boardroom.”
Sandra Green, Handbags in the Boardroom
“Everything links to human behaviour,
everyone should take responsibility
for themselves.
“Take 100 per cent responsibility for your
life and your results.”
Norry Ascroft, learning and
development professional

Norry Ascroft

Sandra Green

A COMMUNITY OF LEADING HR PROFESSIONALS
HR is constantly evolving. We believe it is vital for people to
come together and find out more about the various challenges
organisations face when setting out an engagement strategy.

JOIN TODAY AT WWW.NWEEG.CO.UK

Contact us now
Through our magazine, website, social media, email marketing and events, we have a wide range of ways for you to promote your brand to
tens of thousands of Lancashire business owners, managers and decision-makers.
And whether you’re on a limited budget or you’re looking to for maximum exposure, we can help you build a series of activities combining the
best of everything we offer to deliver exceptional results across a cost-effective campaign.
Talk to us about creating the perfect mix of options to build a campaign with impact.

Stephen Bolton, commercial director – Stephen@lancashirebusinessview.co.uk

01254 297871
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