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Since 2005, we have been the magazine for commerce, industry and regeneration; the county’s 
trusted source of business news, analysis and opinion. In 2019, we were recognised for being 
the North’s best news & magazine, in print and online. 

We connect the county with our bi-monthly magazine, now also available digitally, our daily 
updated online news portal and our many events.

For more than a decade, we’ve championed a simple message: “If you can buy it in Lancashire, 
buy it in Lancashire.”

By committing to that theme, and by working closely with organisations to craft powerful and 
cost-effective promotional campaigns across all our channels, we’re proud to say that many of 
our launch issue advertisers are still with us today.

50,000*
Readership

5,000
Print run

*10,000 readers in print, 3,000 
readers in digital magazine, 

37,000 readers online



Display
advertising
Display advertising is a straightforward, highly effective 
method of sharing your message with tens of thousands 
of business owners, managers and decision-makers 
throughout Lancashire.

Rate card prices

Double Page Spread (DPS) £2,695

Full page £1,625

Half page £880

Quarter page £495

Horizontal strip £580

Half page vertical £880

Branded column £660

Loose leaf inserts From £110 per 1000
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180 x 130mm
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180 x 62.5mm
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Half page vertical
90 x 267mm
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RESILIENCE WILL
BE VITAL IN THESE
UNCERTAIN TIMES
As we move into 2022 there is no getting 
away from the uncertainty that surrounds 
us all. It is little wonder that businesses in 
Lancashire have approached the start of the 
year with some trepidation.

Covid is still having a massive impact, the 
shocks of Brexit are still with many of them, 
recruitment remains a major challenge, as do 
rising inflation and ongoing supply chain issues.

Some have increased their debt levels during 
the pandemic, including taking advantage of 
support schemes launched by the government 
during the pandemic. Repayments are now 
starting to be made at a time when overall  
costs are rising.

You don’t have to look too far down the line 
to see further difficulties ahead. In April the 
national living wage will rise by 6.6 per cent. 
National Insurance contributions and dividend 
taxes will also increase in the spring.

Rising costs, weakening consumer confidence, 
the spectre of further shocks from the pandemic - 
little wonder SME champions are calling for more 
to be done to support smaller firms.

It is worth stressing that there are important 
measures they can take themselves to help 
them withstand the storms. For one thing it is 
vitally important that businesses keep a close 
eye on their cashflow.

Forward planning and forecasting are also 
crucial. Keep on top of all your numbers and 
update your business plan regularly, to make 
sure that it is sound, and it remains relevant.

If there’s one thing that the pandemic has shown, 
it is the resilience and ingenuity of Lancashire’s 
SMEs. That resilience will once again be put to 
test in 2022 but we remain confident that once 
again they will rise to the challenge.

Paul Spencer
Partner, PM+M

 @pmm_acc

The Highest Point festival, which brought 
35,000 music fans together in Lancaster in 
September last year, generated £4.68m for the 
local economy according to a new study by Red 
Research. The open-air music festival, which 
featured acts such as James, Rag‘n’Bone Man, 
Rick Astley and Becky Hill, created 280 jobs in 
the run-up to and during the festival, and returned 
£4.26 for the local economy for every £1 invested.

 Chorley-based grounds maintenance 
specialist Glendale Services secured a string 
of new contracts with Aster Group housing 
association, Dudley Metropolitan Borough 
Council, Hertfordshire County Council, 
Lewisham Council, Stroud District Council and 
The Royal Borough of Kingston upon Thames, 
as well as earning a place on an environmental 
works framework with United Utilities.

 Lancaster University 
teamed up with 
biomedical firm ViraCorp 
to develop a one-of-a-kind 
nasal vaccine which will 
help improve vaccination 

uptake and Covid-19 immunity around the world.

 Preston-based fabrics and reupholstery firm 
Plumbs launched an online sofa sales division, 
Fable & Plumb. The range features solid wood 
sofas and chairs, hand-made in the UK, and 
uses removable covers which can be replaced 
to refresh the look without the need to buy an 
entirely new sofa.

 DC & MG Associates, North West Design 
Collective and Joseph Boniface Architects, 
all based in Lancashire, have been appointed 
to revitalise Kirkham’s historic high street, 
funded through Fylde Council’s Shop Front 
Improvement Scheme.

 Lancaster University-based Advanced 
Bacterial Sciences secured a £500,000 deal 
with NPIF - Maven Equity Finance. ABS creates, 
manufactures and sells biological solutions for 
a range of real-world pollution and maintenance 
problems and the funds will enable it to 
commercialise its current portfolio of products 
and invest in future product development.

 Housing developer Countryside has acquired 
land between Warton and Freckleton on which it 
plans to build 345 homes.

 Edge Hill University’s Business School 
has been awarded further funding to continue 
its  Leading Lancashire business leadership 
skills programme.

 Autentica raised more than £150,000 
investment from private investors and Innovate 
UK. The Blackpool-based tech start-up has 
developed the first blockchain-powered, AI-
based digital supply chain for spare parts and is 
set to move from proof-of-concept to full launch 
by March this year.

 Chorley-based 
fulfilment services provider 
fulfilmentcrowd opened 
new centres in Yorkshire, 
France and the Netherlands 
to serve growing demand 
from e-commerce retailers. The investment 
will increase its overall capacity by around 48 
per cent and create 25 new jobs, taking the 
company’s total workforce to 130 across its 13 
worldwide locations.

 Walker Industrial Estate, which sits by 
Junction 5 of the M65 in Blackburn, has been 
acquired by 4th Industrial, which backed by 
San Francisco-based TPG Real Estate Partners.

 Preston’s proposed new cinema and leisure 
complex, Animate, has agreed terms with its 
first tenant, Hollywood Bowl. The attraction will 
anchor the £40m development, and bring 16 
computerised bowling lanes, a bar, diner and 
other amusements.

 Heysham-based commercial cleaning 
provider AM Services Group has been acquired 
by facilities and property managed services 
provider Pinnacle Group. AMSG was established 
in 2001 and employs 750.

 Lancaster University Management School 
has been awarded a further £500,000 by the 
European Regional Development Fund to extend its 
business growth programme, Lancashire Forum.

 Blackburn-based engineering firm Assystem 
is to extend its partnership with Rolls-Royce 
and will lead on the development of products 
for its nuclear power division as the programme 
enters phase 2.

 Preston-based Conlon Construction 
has been appointed as project partner and 
preferred main contractor for Preston City 
Council’s Re-imagining the Harris Project.

 Vehicle manufacturer Solomon Commercials
invested £2m in upgrading its Haslingden 
headquarters, creating a new production facility 
housing three new CNC machines.

 Annette Weekes, 
managing director of 
Nelson-based PDS 
CNC Engineering 
and Burnley-based 
Tooling Solutions, 
was recognised with 
an MBE for services to 
business, community 
and leadership, and for her work during the 
pandemic establishing a Covid manufacturing 
cluster for Lancashire and South Cumbria. Brian 
Newell, chairman of Euxton-based Shackerley 
Holdings Group, earned an MBE for services 
to the tiling and ceramics industry. Shackerley, 
founded by in 1992, specialises in rainscreen 
cladding. It has won two Queen’s Awards for 
Enterprise in the Innovation category.

 Blackburn College has been selected to lead a new £1.3m project created to bridge the 
skills gap in low-carbon vehicle mechanics. The Lancashire Automotive Skills Accelerator 
Project has been funded by the Department for Education as part of its Skills Accelerator 
Strategic Development Fund. The project also supports the government’s commitment to 
withdrawing the sale of new petrol or diesel cars in 2030 as part of the UK’s net-zero targets. 
The project will create five electric and hybrid vehicle skills centres across Lancashire at 
Blackburn College, Blackpool and the Fylde College, Lancaster and Morecambe College, 
Myerscough College and Nelson and Colne College Group.

UP

 Vincents Solicitors teamed up with 
renowned divorce lawyer Mary Lowe and 
has renamed its Lytham Park Street branch 
Mary E Lowe at Vincents solicitors to mark 
the launch of the joint venture.

 Nine Lancashire County Council
projects designed to spark regeneration 
and economic growth received a combined 
£3.4m of government funding. The 
projects, which received the money from 
the Community Renewal Fund, include 
£700,000 for a Low Carbon Technology 
Business Support and Skills Academy, 
£650,000 for the Pennine Lancashire Linear 
Park Pilot along the Leeds and Liverpool 
Canal corridor, £260,000 to establish a 
centre to educate Rossendale residents 
about decarbonisation, and further funds for 
digital resilience training for businesses.

 Lancaster-based design studio Two 
Stories created a new brand identity and 
developed a new website for the London 
Symphony Chorus, the choral partner of the 
London Symphony Orchestra.

 Ribby Hall Village had its five-star rating 
renewed by Visit England for the 14th 
consecutive year. It is one of just six holiday 
villages to hold the rating in England.

 Blackpool-based South Shore 
Accountants has grown to a team of five 
and is set to further expand its office space 
following a successful period of growth. 
The business, launched as a kitchen-table 
operation in 2013 by Mark Crampton, is now 
based within Blackpool Enterprise Centre.

 Hoddlesden Mill near Darwen, which 
closed nearly 20 years ago, has been 
acquired by Kingswood Homes and is to be 
converted into a residential development. 
The property on Johnson New Road stands 
within 7.2 acres, but hasn’t been operational 
since 2003 and suffered a fire in 2008.

 Catterall-based contractor Collinson 
Construction began work on a £3.16m 
sporting facility at King Edward VI Grammar 
School in Louth, Lincolnshire. The new 
facilities will include a new two-storey, 
five-court sports hall featuring an external 
viewing platform, alongside a single-storey 
ancillary building which will house a dance 
studio, fitness suite, changing rooms and 
office space.

 The Lancaster & South Lakes branch 
of Sales Geek appointed Jennie 
Edmondson and relocated to Lower 
House Sensory Farm to enable it to
deliver its face-to-face training away from 
customer premises. A new Sales Geek 
franchise also launched in London.

DOWN
 Online fashion retailer boohoo, which 

owns brands such as Debenhams and 
Pretty Little Things and operates a major 
distribution hub in Burnley, revised its sales 
forecasts downwards for a second time. 
It is now projecting annual sales growth 
of between 12 and 14 per cent, down 
from its initial 20 to 25 per cent. Chief 
executive John Lyttle said he expected the 
“headwinds” to be short lived.

 The Blackpool headquartered 
Federation of Small Businesses (FSB) 
called for urgent support for smaller firms 
in December, amid surging inflation and 
Omicron uncertainty. Responding to the 
news that the Bank of England had raised 
the base interest rate to 0.25 per cent, 
national chair Mike Cherry, said: “This 
move will increase pressure on small firms 
with debt – four in ten of which describe 
their level of borrowing as ‘unmanageable’. 
More than a million small businesses 
took out loans during the pandemic, with 
a significant proportion of them first-time 
borrowers. Many took on debt more than a 
year ago, on the basis that Covid would be 
under control by now.”

 The impact of ‘Plan B’ and the re-
introduction of stricter measures to 
protect against the Omicron variant 
could derail the UK’s fragile economic 

recovery and have a devastating and 
disproportionate effect on SMEs in the 
North West, a leading restructuring & 
insolvency (R&I) practitioner warned in 
December. Following updated government 
advice, which recommended home 
working where possible and mandatory 
face coverings in most public settings, 
Nicola Clark, R&I Partner at Azets in the 
North West, said unclear guidance and 
an increasing lack of confidence could 
lead to a catastrophic impact on SMEs, at 
a time when support measures such as 
the Job Retention Scheme (JRS) were no 
longer available.

 Business leaders reacted with 
disappointment to the news that the 
government had scrapped plans for an 
‘eastern leg’ of HS2, which would have 
connected Leeds to the high-speed rail 
network. They said it represented a 
scaling back of the Northern Powerhouse 
Rail (NPR) project.

 The latest Business Barometer 
from Lloyds Bank Commercial Banking 
showed business confidence down again. 
Overall confidence fell a further eight 
points to 34 per cent, and confidence in 
their own organisations fell by 12 points 
to 34 per cent. Overall UK confidence fell 
three points to 40 per cent.
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Hotter Shoes chief executive Ian Watson is confident the UK’s 
biggest footwear manufacturer will continue to make great strides 
on its journey towards new owners and a bright digital future.

He’s had a challenging two years leading the step-change at the 
Skelmersdale business that sells more than 1.3 million pairs of shoes a 
year and currently employs around 500 people.

Last July, after a company voluntary arrangement (CVA) proposal got 
the green light from creditors, the business permanently closed 59 of 
its 82 stores.

The move, which led to the loss of just shy of 400 jobs, pre-empted the 
hammering of the high street and accelerated Hotter’s long-term business 
strategy to become a digital-first retailer. 

Ian, whose impressive CV includes roles as chief executive of Start-
Rite shoes and as Germany-based European managing director of 
Britax Childcare, was appointed in March 2019 to reposition the West 
Lancashire brand as a leading name in e-commerce.

It is a strategy that appears to be paying off. Online sales jumped 
by 20 per cent over the last lockdown period and 90 per cent of its 
new customers over the past 12 months have been acquired through 
digital channels. 

The brand currently serves more than four million customers in the 
UK and overseas, buying online, through mail order and through its 17 
‘Technology Centres’.

Ian, 48, describes these as “experiential stores”, utilising tech to offer 
a more personalised service-led approach, with less inventory held on 
site. He believes they are the future for Hotter’s much reduced bricks and 
mortar operation.

That future will increasingly be led by industry-leading technical 
innovations, including 3D foot scanning machines and augmented reality 
fittings that will take place in ‘shoe shops with no shoes’.

Looking back at the events of 2020, he says: “Pre-covid we had a very 
clear strategy, which was to reduce the exposure to high street retail and 
to ramp up our digital resources.

By Ged Henderson

BACK ON THE 
FRONT FOOT

 If there is one thing everyone has 
learned through this pandemic, it is 

that you have got to be agile 

“Historically Hotter was built as a ‘direct-to-consumer’ business, that is its 
DNA. Our plan was to reduce stores as they came up for lease renewal, we 
also invested heavily in a new web platform.

“Covid was the perfect storm. Stores were closed and people had to go 
online. Looking at our financial situation it was decided we needed to go 
down the CVA route but to do it earlier rather than later.

“That is what we did. It is never a pleasant experience with people losing 
their jobs. We had a duty of care to people we employ, and it was the right 
thing to do. We tried our upmost to deal with people as fairly as possible, 
which I strongly believe we did.”

He adds: “Our business results started to improve in the fourth quarter of 
last year and over the Christmas period we saw some significant growth. 
We are going in the right direction.” Hotter’s forecasted turnover for 2021 
is £57m.

Looking at its performance during lockdown, Ian says: “If there is one 
thing everyone has learned through this pandemic, it is that you have got 
to be agile.”

The company continues to invest in innovation. That includes 
£250,000 spent developing its industry-leading ‘Hotter Footprint’ 3D 
scanning technology.

It enables the customer to understand their foot shape and precisely 
measures feet length and width so they can enjoy a “bespoke shoe 
fitting experience”.

Shoppers visiting one of the brand’s Technology Centres will be able to 
try on a shoe without physically putting it on their foot, will be able to 
order their chosen style in-store and have it delivered directly to them 
the next day.

And that is not all. As Ian explains: “We’ve now taken the tech and 
put it into an app we’ve developed. Not only will you be able to size 
your feet from the comfort of your own home, it gives you a product 
recommendation on the back of it.

“We’re investing in augmented reality to actually show the product and 
what it looks like on your foot using your iPhone or android. It’s going to be 
really powerful and we’re massively excited by it.”

He adds: “We have a strong development team we just keep pushing the 
team, that is the culture we are developing.”

There has also been major investment in the footwear itself. Hotter has 
spent more than £750,000 in “comfort and stability product technology” 
to develop its latest collection of shoes. 

As a result of that work it successfully launched its spring/summer 2021 
collection after developing 63 new styles. 

More than half of the styles are within the firm’s comfort and casual 
lines, which are suitable for prolonged indoor use, as a direct result of 
the shift in purchasing decisions as people continue to work from home 
during the pandemic. 

Alongside this, Hotter has introduced several waterproof walking 
boot designs. All the new styles were designed by a team at its 
Skelmersdale headquarters.

Ian says: “We’ve done a lot of work on brand awareness, which again is 
heading in the right direction, anchoring it back in comfort.”

He acknowledges there may be a negative perception around the word 
but says: “There is no reason why our products can’t also be stylish and 
timeless in their aesthetics.”

Hotter has been working hard to attract new consumers. Ian says the 
average age of its customers has come down from 74 years to 53 when it 
comes to new consumers attracted on its digital channels. 

Ian says: “We’re trying to break down this negative perception that 
comfort means you’ve ‘given up’. The older consumer is much more style 
conscious and much more active than in previous generations.”

The company, which began life as a family-owned slipper maker back in 
1959, is set to open a new chapter in its history later this year.

It was widely reported at the end of last year that current owner Electra 
Private Equity, which injected £2m of new funding following the CVA, had 
hired investment bank Stifel to run an auction of the business.

Ian says: “We are still on course to sell the business at some point this 
year. We’re getting it in good shape for that auction to take place.

“We have successfully remodelled the business for further growth in 
terms of sales and profitability.” 

 We’re trying to break down this 
negative perception that comfort 

means you’ve ‘given up’ 
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What do you want to be known for?
Do you want to stand out and attract, engage and educate,
champion and lead, inform and influence?

Working with you, we design and deliver insight-driven
strategies helping you achieve your communication objectives.

weare-limitless.com

Regular feature sponsorship
Start a conversation and stand out in your sector.

If you’re looking to pair your advertising campaign with editorial input, sponsoring one of our regular 
features offers a multi-faceted solution. 

Features available for sponsorship range from single-page items through to in-depth reports spanning 
several pages and include feature list. 

You can enquire about any of our existing features, or if you don’t already see a topic that suits your 
campaign, we can work with you to develop something new.

Whichever option you choose, your sponsored feature will include your branding and you’ll get the chance 
to put an expert forward to provide comment, opinion or analysis.

www.lancashirebusinessview.co.uk

“ I was asked to sponsor the appointments page by LBV a couple of years ago 
and due to the success it has brought me for promoting my company and 
advertising my brand, I have chosen to sponsor the page  for another year.

  Dealing with the staff at LBV makes any transaction a pleasure due to their 
open, straightforward and professional manner. Definitely money well spent.”

 Siobhan Courtney, Managing Director, Eventus Legal 
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Nothing delivers a TV ratings winner like 
a business family at war. From Dallas 
in the 1970s to the recent hit comedy 
drama Succession, everyone loves a big 
boardroom bust up.

However, in the real-world family disputes are 
far from entertaining for those caught up in 
them and can cause businesses real harm. 
They can even be terminal for the venture.

When relationships go sour the fallout can be 
devastating for all concerned. The Institute 
for Family Business (IFB) says that family 
businesses are “especially vulnerable” to 
relationship conflict and in the long term that 
can have disastrous consequences. 

That’s why experts say tackling questions around 
governance, succession planning and next 
generation engagement as soon as possible can 
be vital to ensure long term success.

Claire Hewitt is a consultant at Burnley based CUBE 
HR. She says: “The success of a family business 
relies on the long-term vision and management, 
alongside protecting values and legacy.”

She says that there are several measures that 
can be taken to prevent family matters getting 
in the way of business ones.

Claire adds: “Getting the structure right 
can ease any tensions and the correct legal 
agreements will protect the company’s 
shareholders, leading to less risk of damage to 
the company’s integrity and reputation.  

“Whether the business has full family control 
or non-family shareholders, ownership can get 

confusing so relying on trust alone is never advised.  

“Written agreements between family members 
involved in the business will be required 
as there are just some situations where a 
handshake will not do. Legal protection can 
be provided for all those involved if the correct 
legal agreements are in place.” 

Putting a shareholder or partnership agreement in 
place will govern how challenges including illness, 
fallouts, breakups or even death are dealt with.

A written mutual agreement – best prepared 
when a business is first established – will cover 
the funding, structure, management and future 
direction should any of these issues arise. 

Ben Smith, director at Blackburn headquartered 
business advisory and accountancy group 
Pierce, says: “With a fair wind, a shareholder 

agreement sits in a bottom drawer forever and a 
day but is there for everyone’s protection in the 
event of a fallout.”

When it comes to thorny subject of succession 
planning, Claire says: “It is vital that family 
business owners create succession plans so 
that they have a strategy in place to ensure 
future success. 

“Moving forward can be extremely difficult if 
individuals have not been prepared for future work 
responsibilities, or even worse don’t want them.

“This will involve aligning the family vision 
with the business strategy and training future 
leaders with preparation for the transition.” 

Getting succession planning right will also help 
when it comes to building a successful exit 
strategy. Claire says: “For most, this will mean 
preserving the legacy by passing control to 
another family member. 

“Consideration will need to be given to whether 
this is the right decision as they might not have 
the right education, skills or experience, but 
early planning and consultations will get the 
business in shape for any departures.” 

Ben agrees. He says: “Forward management 
succession planning is critical to facilitating a 
successful and high multiple exit.

“Fail to plan; plan to fail – it is no different in a 
sale process. Tidy all aspects of your business’ 
affairs ahead of a sale and plan ahead.

“In a rapidly changing economic environment, 
ensure your corporate structure ensures 
maximum protection against downside risk. 

WHEN FAMILY
TIES UNRAVEL

Claire Hewitt

@FarleysLaw

Running a business 
isn’t always 
straightforward...

...but we believe 
the law should be

01254 367 891

- Business Sales/Purchases

- Business Start-Ups

- Commercial Contracts

- Corporate Insolvency

- Commercial Litigation

- Commercial Property

- Corporate Law

- Debt Recovery

- Employment Law

- Fraud and Business Crime

- Sports Law

Our award-winning 
services include:

Farleys. Making sense of commercial law

www.farleys.com

Blackburn - Shadsworth Business Park

Manchester - 196 Deansgate

Preston - Winckley Square

Whatever the year throws at you, 
Farleys are here to help with 
down to earth legal advice 
tailored to your business.
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Make sure your assets are sited in lower risk 
environments, be that parent companies, 
pension schemes and others.”

Jenny Pape, tax partner at business advisory 
and accountancy group Azets in Lancaster 
and Preston, says: “There is a saying that 
one generation earns the wealth, the next 
maintains the wealth and the third generation 
spends the wealth.  

“Breaking this cycle is important, and as 
custodians of ‘the wealth’, one of the biggest 
responsibilities for the family is to plan 
for succession.” 

Reasons for succession planning vary from 
family to family, but common triggers include 
too many generations in the business making 
it unwieldy to manage. 

There may be a desire to make provision 
for adult children who are not part of the 
business, younger family members may 
be joining, or someone is looking to retire 
or make an exit. High levels of conflict or a 
frustrated family member can also send the 
subject to the top of the agenda.

Jenny says: “The earlier a plan is made the 
more options there are available. It is a long-
term strategy that requires thought and buy-in 
from all parties involved. 

“There are many tax implications related to the 
transfer of assets and these can have a large
effect on those inheriting assets and businesses.

“Decisions on the division of assets within a 
family have long term implications. The aim is 
to have good communication with all parties to 
minimise the risk of expensive family conflicts 

and division which can occur many years in 
the future. 

“It is useful for families to openly discuss 
the issues in order to reach an equitable or 
practical solution.”

She adds: “Once the business and family issues 
are understood, the starting point is often to 
look at the financial statements to establish who 
owns what, how much is it worth, and ultimately 
assess what each family member’s shares or 
capital account is actually worth. 

“Because financial statements record property 
at historic cost, there is usually a need to 
revalue property to market value. The stage the 
succession journey is at would influence whether 
an informal estimate of value is sufficient or 
whether a professional valuation is required.”

After real values, pension funds and potential 
tax liabilities are established, the next step is to
consider income requirements of the different 
generations, review existing bank debts and 
assess the capacity of the business to repay 
existing or potentially take on new debt.

Options for creating separate businesses, 
allowing family members control of their own 
destiny, may also be considered.

Jenny says: “Once all these facts are 
assembled, formulating the plan and getting 
it written down in black and white for review 
and revision is the second hardest part, after 
actually starting the process. 

“The written plan may contain a series of 
different options, with the pros and cons of 
each. Encouraging all parties to discuss and 
build the plan will assist with buy-in.”

In family-owned businesses, the nature 
of the employment relationship is 
often agreed on an informal basis and 
the implementation of contracts of 
employments, directors service agreements
and staff handbooks are overlooked, to the
detriment of the business.

Situations can arise where one family 
member is looking to remove another due 
to a breakdown in the family relationship, 
an act of misconduct, or an issue with poor 
performance, so it is important to have 
these documents in place. 

In addition, care should be taken to avoid 
special treatment. Family members must 
follow the same policies and procedures, 
usually set out in the staff handbook, as 
others, including standards of conduct, 
absenteeism and claiming expenses.  

Inconsistent treatment could result in claims 
of discrimination or constructive dismissal 
if, for example, a non-family member is 

subjected to a disciplinary sanction more 
severe than a family member. 

When hiring or promoting, employers 
should select the most qualified individual 
for the position, regardless of family status. 
A fair recruitment policy should be drafted 
and followed.  

A family member’s role and all other 
workers’ roles should be set out in job 
descriptions where responsibilities should 
be clearly defined, which is likely to 
reduce conflict. Just because an employee 
happens to be the business owner’s sister, 
for example, may not mean she has the 
authority to appoint or dismiss staff.  

All employees should undergo the same 
performance process. The business and 
the family member will benefit from honest 
feedback about areas for improvement 
and strengths. Where possible, include 
input from non-family members to limit the 
perception of bias.

Expert View

GETTING 
RELATIONSHIPS 

RIGHT
by Sally Eastwood

Associate partner, Farleys
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Hot 100 Rules of Engagement: Haworths Chartered Accountants compiled a league table of the top 100 small and medium enterprises (SMEs) in Lancashire, ranked by pre-tax profit. 
Figures were compiled using the latest data publicly available with additional research based on accounts filed at Companies House.

The criteria used for identifying an SME were based on the Companies Act 2006. To qualify as an SME the company must satisfy two or more of the following: turnover of not more than £36m, 
balance sheet of not more than £18m and not more than 250 employees.

To be included companies had to be based in the administrative county of Lancashire plus Blackburn with Darwen and Blackpool. Where the ultimate parent and subsidiary company were 
shortlisted, the ultimate parent was included and the subsidiary company excluded.

Shortlisted companies were reviewed by a panel comprising of Haworths Chartered Accountants and Lancashire Business View. The decision is final and no correspondence will be entered 
into. The league table is based on historical data and may not reflect individual companies’ current performance. Neither Haworths nor Lancashire Business View endorse, guarantee or 
recommend any of the named companies.

Company name Town Activity Turnover Pre-tax profit Employees

1 Silicone Engineering Blackburn Rubber products £26,175,790 £6,148,087 140
2 Mullberry Homes Blackburn Housebuilder £20,086,847 £5,862,553 38

3 Tangerine Group Lytham St Annes Pet supplies £25,030,338 £5,648,799 170

4 Norpol Recycling Nelson Recycling £13,145,035 £5,291,034 34

5 Landway Properties Nelson Housebuilder £20,297,335 £5,077,202 24

6 NCO Europe Preston Customer care £24,997,000 £5,014,000 422

7 GFW Darwen Furniture £27,833,119 £4,756,528 55

8 Yew Tree Dairy Chorley Milk £87,001,414 £4,547,439 16

9 Napthens Preston Legal services £16,752,382 £4,531,064 240

10 Affordable Aluminium Poulton-le-Fylde Aluminium frames £35,497,692 £4,262,007 231

11 Heatmiser Blackburn Heating controls £11,262,655 £4,250,797 103

12 Partington’s Holiday Parks Thornton-Cleveleys Tourism £28,486,744 £4,165,305 234

13 Star Tissue Blackburn Paper products £28,890,061 £4,120,948 128

14 Collinson Holdings Preston Builders merchant £17,336,150 £3,749,427 79

15 MM Acquisitions Preston Vehicle sales £26,397,549 £3,727,446 16

16 Plastic and Rubber Group Preston Plastics £10,078,783 £3,618,913 71

17 Hexagon Care Services Preston Care services £27,628,540 £3,544,337 531

18 GKH Holdings Burnley Retail £60,726,000 £3,197,000 236

19 Aqua Fabrications Skelmersdale Drainage £13,933,396 £3,026,095 54

20 Cherringham Preston Quarrying £25,644,846 £2,937,458 235

21 Hills Salvage & Recycling Skelmersdale Recycling £25,028,616 £2,799,994 159

22 Mears Flooring Preston Flooring £13,570,091 £2,746,140 38

23 B&W Plant Hire Blackburn Plant hire £12,938,918 £2,627,624 61

24 Ryecourt Fleetwood Care services £11,001,913 £2,623,953 299

25 Preston Board and Packaging Preston Paper board £30,427,000 £2,590,000 197

26 Dinner Lady Blackburn Vaping £18,062,779 £2,477,793 139

27 FX Leisure Leyland Gyms £6,880,550 £2,313,197 104

28 Casdon Blackpool Toys £15,147,604 £2,301,137 23

29 NJK Clothing Blackburn Clothing £21,172,097 £2,240,660 17

30 Leach Holdings Preston Construction £22,908,261 £2,219,521 142

31 Wareing Buildings Preston Construction £17,899,254 £2,206,860 70

32 Dewlay Cheesemakers Garstang Cheese £26,160,148 £2,204,838 105

33 Robinson Healthcare Chorley Manufacturing £26,432,000 £2,177,000 199

34 Evans Vanodine Preston Disinfectants £34,056,245 £2,168,487 160

35 JLC Groundworks Preston Civil engineering £8,891,435 £2,161,106 57

36 Holland Leisure Preston Gaming £7,967,494 £2,086,529 105

37 Revival Books Rawtenstall Retail £18,178,459 £1,966,586 140

38 Smiths Equipment Hire Blackpool Equipment hire £12,271,782 £1,959,372 139

39 Panaz Burnley Textiles £20,281,759 £1,939,281 98

40 Reliant Direct Blackpool Retail £22,566,171 £1,914,784 22

41 Ashvin Metals Poulton-le-Fylde Recycling £53,770,268 £1,857,933 20

42 Havencare Rawtenstall Funerals £6,540,586 £1,782,434 83

43 Red Rose Drylining Darwen Property £15,790,621 £1,775,160 28

44 Jonesco Preston Plastics £19,416,514 £1,757,488 181

45 PSL Print Management Preston Print £26,924,665 £1,730,790 65

46 One Stop Hire Chorley Plant hire £16,016,471 £1,654,835 147

47 Rinus Roofing Supplies Darwen Roofing supplies £57,834,910 £1,639,863 186

48 Sheet Piling (UK) Preston Engineering £21,910,533 £1,617,758 51

49 Furnico Colne Furniture £23,019,915 £1,608,740 315

50 Audas Group Burnley Shopfitting £25,274,326 £1,595,553 67

Company name Town Activity Turnover Pre-tax profit Employees

51 Oddies Textiles Colne Textiles £16,069,713 £1,557,913 39
52 BS Stainless Preston Steel £17,701,097 £1,512,340 22

53 Distant Journeys Ormskirk Tourism £14,006,569 £1,511,912 18

54 Calico Homes Burnley Housing £23,231,000 £1,488,000 226

55 JDS Trucks & Vans Blackburn Vehicle sales £45,353,840 £1,483,824 100

56 BAAS Construction Burnley Construction £8,134,924 £1,475,792 50

57 Service Care Solutions Preston Recruitment £41,784,439 £1,467,594 106

58 R&J Builders Hardware Blackburn Builders merchant £13,347,992 £1,464,857 96

59 Hillcroft Carnforth Care services £12,117,808 £1,398,864 362

60 Graham Engineering Nelson Engineering £16,000,981 £1,388,019 196

61 Winning Networks Appley Bridge Fashion £22,737,044 £1,344,541 30

62 Zircon Holdings Morecambe Transport £14,917,907 £1,309,569 213

63 Gilberts Blackpool Heating and ventilation £17,923,127 £1,308,386 219

64 North West Roofing Supplies Preston Roofing supplies £21,093,627 £1,285,082 50

65 MKT Logistics Nelson Logistics £16,429,768 £1,208,018 123

66 Merlin Cycles Chorley Bicycles £28,609,113 £1,207,098 46

67 Savoy Timber Fleetwood Timber supplies £10,843,456 £1,196,711 69

68 Heathside Trading Blackburn Wholesale £23,875,976 £1,190,970 39

69 Lancashire Double Glazing Preston Double glazing £16,848,367 £1,190,705 121

70 SMD Preston Textiles £20,360,767 £1,170,452 92

71 Weltonhurst Blackburn Plastics £13,143,218 £1,142,798 116

72 Tyrers Chorley Coach operator £8,226,907 £1,138,130 112

73 Nitecrest Leyland Plastics £11,691,033 £1,124,061 177

74 Sector Security Services Preston Security services £12,571,459 £1,123,064 283

75 C-TEC Skelmersdale Security products £16,767,639 £1,118,220 187

76 CP Davidson & Son Chorley Vehicles £11,400,798 £1,114,697 45

77 HB Panelcraft Preston Vehicle repair £9,361,944 £1,094,727 99

78 Tom Parker Preston Hydraulics £10,548,733 £1,092,398 66

79 Ruttle Group Chorley Plant hire £20,435,762 £1,080,115 2

80 Connect 2 Cleanrooms Lancaster Cleanrooms £13,951,283 £1,069,622 74

81 Lyndhurst Shoe Conpany Rawtenstall Shoes £16,630,853 £1,056,848 14

82 Trevors Warehouses Blackpool Wholesale food £8,716,214 £1,042,451 54

83 Warrantywise Blackburn Financial services £8,556,677 £1,030,878 86

84 Century Healthcare Lytham St Annes Healthcare £10,096,024 £1,015,445 364

85 Building Careers UK Skelmersdale Recruitment £17,944,123 £994,001 34

86 Churchill Security Chorley Security services £13,238,878 £987,766 177

87 Matthews & Leigh Civil Engineering Chorley Construction £22,663,394 £983,500 40

88 The Blackpool Pier Company Blackpool Tourism £10,349,326 £975,973 164

89 Leisure Lakes Bikes Leyland Bicycles £16,930,702 £962,885 151

90 James Brearley & Sons Blackpool Financial services £6,327,339 £954,934 54

91 Joe Roocroft Leyland Road safety £8,958,375 £948,254 49

92 Lancashire Waste Recycling Fleetwood Recycling £8,318,949 £939,601 54

93 Coltar Recycling Thornton-Cleveleys Recycling £5,568,064 £933,408 5

94 Premier Steel Blackburn Steel £17,717,251 £930,868 35

95 Andawes Leyland Lighting £8,984,090 £916,974 108

96 Hope Technology Barnoldswick Bicycles £15,629,446 £904,176 151

97 Direct Poultry Supply Preston Wholesale food £24,750,605 £890,582 126

98 Butlers Farmhouse Cheeses Inglewhite Cheese £14,265,279 £875,468 104

99 E Collinson & Co Preston Construction £12,399,825 £857,541 129

100 Fox Brothers Blackpool Engineering £15,813,475 £853,385 80

www.lancashirebusinessview.co.uk

Annual feature sponsorships
Make your mark in the county by joining forces with one of Lancashire Business View’s best-read features.

Our magazine’s headline features, including the annual Hot 100, a comprehensive list of the county’s best-
performing SMEs, become the go-to guides for any business looking to expand its network in the county.

With a sponsorship package your organisation gains an association with the best the county has to offer, 
and branding opportunities that last the whole year.

Our headline features are often supported by our events programme and you’ll be given chance to promote 
your brand in person, network with key magazine contacts and talk before a captive audience.
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SPECIAL SUPPLEMENT

WHEN THE HEAT IS ON
If evidence of the resilient mindset of 
Lancashire businesses was ever needed, this 
year’s Hot 100 list provides it.

Lancashire Business View’s annual celebration 
of the county’s most profitable SMEs, fittingly 
published here in our 100th edition, is a roll call 
of true grit and determination.

For many it has been anything but business as 
usual as they have grappled with the emerging 
impact of the Covid-19 pandemic.

But despite that uncertainty there remains a
sense of stability, with so many of the businesses
we feature in our 100 well-known to previous 
students of our much-anticipated annual list.

Others have departed by growing their 
businesses so well, even in the face of adversity, 
that they no longer meet the criteria and have 
become ‘too big’ to be considered this year.

This latest roll call of honour also sees 35 new 
entries, down from 41 last year, though many of 
these ‘new names’ have featured on previous 
lists, again adding to the sense of stability.

As usual there have been winners and losers, but
again, because of the pandemic and the impact 
it has had, this is put into even sharper focus.

Unsurprisingly, hygiene product manufacturers
and those in healthcare are among those that 
have fared well. Recycling businesses also feature
this year, highlighting the growing green agenda.

Lancashire Business View publisher Richard Slater
said: “This is a Hot 100 like no other, compiled as
we still grapple with the impact of the pandemic
that, as our research shows, has had an impact 
from day one on businesses in all sectors.

“Yet, what shines through is the determination 
of Lancashire businesses to keep moving 
forward, whatever the challenges and obstacles 
they find in front of them.”

Dean Rodgers, client manager at Haworths 
Chartered Accountants, who once again 
compiled the Hot 100 for us, said: “Though 
2020 and 2021 so far have – to say the very 
least – been turbulent periods for the business 
landscape, we were delighted to find out that 

the resilience of so many companies across 
Lancashire has seen many who placed on the 
list last year, placed again today.”

That’s not to say those businesses have 
emerged unscathed. For most companies 
whose figures we highlight this year, the 
unfolding pandemic affected just the last two to 
three months of trading.

So, with next year’s figures set to include the 
greater part of the pandemic, it is anticipated 
that next year’s Hot 100 will provide grater 
clarity on the full impact the virus and the 
lockdowns we have all endured have had. 

As Dean explains: “Those working in hospitality 
and tourism, for example, are only now being 
given the opportunity to begin rebuilding back 
to normality. 

“Though these have been dark times for several 
sectors, we know business owners in the area 
have such sheer determination that we can 
expect to see them on the Hot 100 list again 
next year, showing others how it’s done.”

Company profiles compiled by Tim Aldred
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New entry

100

Fox Brothers, Blackpool

Fox is a specialist haulier of 
aggregates, recycled materials 
and earthworks, also handling 
the supply of materials, 
site preparation and waste 
management. Until a recent 
restructure, it also offered plant 
items for independent hire. 
Since filing these most recent 
accounts, the company acquired 
Hurt Plant Hire, which was placed 
fourth in last year’s Hot 100.

New entry

99

E Collinson & Co, Preston

Collinson designs, manufactures, 
supplies and installs bulk feed 
storage silos, conveyors and 
feeding systems for use in the 
dairy, pig, poultry and mill/mix 
sectors. The family business of 
more than 50 years has built up 
a product range of more than 
100 models and a customer 
base located around the world.

New entry

98

Butlers Farmhouse 
Cheeses, Inglewhite

Butlers is a fourth-generation 
family cheesemaker, based in 
and sourcing its milk from rural 
Lancashire. The company, noted 
for its handmade farmhouse hard, 
soft and blue cheeses, returns to 
the Hot 100 after registering a 5.5
per cent increase in turnover, up 
to £14.3m, over the previous year.

97
New entry

Direct Poultry 
Supply, Preston
DPS began life in the 1950s when 
Oliver Etherington, a renowned 
hatchery manager, started selling 
chicken meat from his home 
in Catforth. Remaining under 
family control, the business has 
expanded over the decades, 
securing wholesale contracts, 
opening depots across the 
UK and launching its factory 
shop to the public in 2016.

2020: 14

96

Hope Technology, 
Barnoldswick
Hope Technology is a world-leading 
bicycle engineer, designing, 
testing and manufacturing parts 
in the Barnoldswick factory 
which was forced to close 
during the Covid-19 lockdowns. 
Manufacturing and sales were 
suspended for the last two 
months of the accounting period, 
which resulted in a reduction in 
turnover of around £2.5m, down 
to £15.6m for the full year.

95
New entry

Andawes, Leyland
The Andawes group consists of
businesses specialising in lighting
for roads and other infrastructure.
These include Jones Lighting, a 
family run contractor providing a
full range of project management,
consultancy, design, installation and
maintenance services, and Andawes 
Training, which offers training
courses for this specialist area.

94
New entry

Premier Steel 
Stockholding, Blackburn
Blackburn-based Premier Steel 
is an independent stainless 
steel stockholder sourcing items 
from the UK and, increasingly, 
worldwide. The company also 
operates its own fleet, serving 
customers across the country.

93
New entry

Coltar Recycling, 
Thornton-Cleveleys

Coltar is a third-generation 
family business which collects 
paper and plastic materials, 
and exports them to customers 
in Europe who recycle them.

92
New entry

Lancashire Waste 
Recycling, Fleetwood

LWR reprocesses and refines
residual waste to produce 
a high-specification, non-
hazardous fuel which is used
across a range of industries in
the UK and Europe. Lancashire 
Waste Recycling Holdings 
was recently established 
as the parent company of 
Envirofuel, Lancashire Waste 
Management, Lancashire 
Waste Recycling and Renergy,
which all offer related services
and had previously been under
common management. 

91
2020: 21

Joe Roocroft, Leyland

Roocroft Road Restraint Systems 
installs, repairs and replaces safety 
barriers used alongside bridges, 
roads and motorways. Turnover 
fell during the first half of the year 
as the Highways Agency delayed 
a number of crucial contracts, 
and profits were impacted as 
the firm opted to retain its staff 
throughout. Fortunes improved 
over the second half of the year 
as the contracts began again.

90
New entry

James Brearley & 
Sons, Blackpool

James Brearley & Sons, which can 
trace its history back more than 
100 years, provides investment 
management and share dealing 
services to individual investors. 
During the year, both funds under 
management and funds under 
administration experienced organic 
growth which resulted in a 28.5 
per cent increase in pre-tax profit.

Hot 11 towns and cities

Preston 28

Blackburn 12

Chorley 10

Blackpool 8

Leyland 5

Burnley 5

Skelmersdale 4

Nelson 4

Rawtenstall 3

Fleetwood 3

Darwen 3

“  We are a long-standing sponsor in Lancashire Business View 
magazine, with our name alongside the regular Business Barometer 
feature as well as the Hot 100 annual feature. It’s a great way for us 
to reach out to our audience and potential new clients and we work 
closely with LBV to generate quality content. The whole process 
is made simple, which takes the pressure off and makes for an 
effective and enjoyable partnership.”

 Mark Schofield, director, Haworths Chartered Accountants
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MEET YOUR MOTORING NEEDS

You may be surprised to learn that 40% of all the vehicles ordered via 
KeyFleet post lockdown have been electric – at least plug-in (PHEV) 
or traditional hybrid.

Electrification of vehicles just cannot be ignored anymore and in fact, 
considered correctly, can be a fantastic way for businesses to reduce 
motoring costs, potentially saving hundreds or even thousands of pounds 
each year.

But why the increased interest in electric? Well, this isn’t an overnight 
sensation. Electric vehicles have been around since before Tesla 

boss Elon Musk was even born, but the international commitment to 
reducing greenhouse gas emissions and incentives through taxation for
employers and employees alike, plus the development of cutting-edge 
technology, has allowed the electric vehicle industry to really plant a flag 
in the market.

In April this year the new 0% BIK (benefit in kind) tax rate arrived with 
much fanfare in the industry and preceded a queue of drivers looking 
to convince their employer to invest in this technology to allow them to 
reduce their monthly company car tax bill to zero.

Even drivers currently receiving a cash allowance, or reclaiming fuel using 
the AMAP rates (45/25p), should be better off by returning to a more 
traditional, but electrified, company car.

New car registration figures published by the Society of Motor 
Manufacturers and Traders show that for the year to date up to July there 
has been an increase in fully electric vehicle sales of 175% over 2019.

In addition, plug in hybrids are up by 59% and mild hybrids are up by 97% 
whilst petrol and diesel sales are down 47% and 61% respectively for the 
same period.

In fact, Tesla was the best-selling vehicle in May (albeit in a depressed 
market) due to innovations around contactless delivery in addition to their 
growing popularity.

At first glance, electric vehicles look more expensive than their 
counterparts – and that’s correct. But you must get past the acquisition 
cost and drill into the savings on running costs and taxation.

Not only do drivers currently benefit from a 0% BIK rate but businesses 
can save 100% on NI contributions, access 100% first year write downs 
on ownership or 100% capital allowances on lease rentals in addition to 
the undeniable fuel and also maintenance cost savings.

In our experience an expectation of £1,000pa savings for both the driver 
and the business for each vehicle on fleet is not unrealistic with high 
mileage, higher taxpayers saving even more.

Electrification isn’t for every business or every driver, but with the 
undeniable potential for savings for some users what is clear that every 
business should at least consider making the switch – and quickly.

Is it time to lease

Electric?

t: 01772 73 73 83
w:    www.keyeet.co.uk

0% BIK (2020/21)

0% Carbon Emissions

No Road Tax

Low Maintenance Cost

KeyFleet Ad 87.5x130mm.qxp  27/08/2020  16:01  Page 1

WHY AREN’T YOU 
RUNNING ELECTRIC 

VEHICLES YET?
by Marc McLoughlin

Managing director, KeyFleet

 Electrification can save a 
businesses hundreds or even 

thousands of pounds 

BE IN 
CONTROL...

of your future
NEW AUTOMOTIVE 
APPRENTICESHIP PROGRAMMES 
FOR 2020

Light Vehicle Service 
& Maintenance 
Technician 
Apprenticeship

Autocare 
Technician 
Apprenticeship

* subject to Government funding and eligibility

info@t2000.co.uk | 01254 54659

August 2020  M846 ©Copyright Training 2000 Ltd

Training 2000 Ltd is a company limited by guarantee. Registered in England: 2380675 Registered Charity: 701770

TAKE CONTROL... get in touch today

www.training2000.co.uk

£4000
RECEIVE UPTO

PER TRAINEE 
YOU EMPLOY*

by Edd Belshaw
Account manager, Training 2000

The number of licensed vehicles in
the UK rose by 1.4% in 2019, these
figures rose by 1.9% in Lancashire,
showing the growth of the
automotive industry in Lancashire
exceeds the national average.

Training 2000 has an established
history in providing automotive 
apprenticeships and training.
We have a skilled team of tutors 
with industry experience and
ties to the University of Central
Lancashire meaning we can
deliver training from Level 2 up
to a degree apprenticeship.

We pride ourselves on offering 
flexible learning solutions to avoid 
disruption within your business. 

The automotive apprenticeships
we offer: Autocare Technician; Light
Vehicle Service and Maintenance;
Heavy Vehicle Maintenance and 
Repair; Vehicle Damage; Vehicle 
Body Repair; and Vehicle Refinishing.

Under the recent Plan for Jobs 
Scheme, employers are eligible 

to receive up to £3,000 per new 
apprentice they hire. There is an 
opportunity to offer unpaid work 
experience for 16-18 year old learners
with an automotive traineeship.

Traineeship learners undertake a
short programme at our Blackburn
site, gaining valuable skills and
automotive experience ready for the
workplace. Traineeship learners enter
the workplace and employers are
eligible to receive a bonus of £1,000
per placement. All cash grants are 
paid by the government and as such
are subject to government funding.

If your annual wage bill is more 
than £3m you will pay into the 
Apprenticeship Levy, any funds 
not utilised will disappear after 
two years so now is a great time to 
make use of these.

Training 2000 can support your 
business across a range of 
sectors including engineering, 
business administration,
customer service, team leader, 
accounting, IT and more!

APPRENTICESHIPS 
THAT PAY OFF

by Jonathan Seedall
Business analyst, Pierce

We provide solutions

Give us a call to discuss how we can help your business 01254 688100
Email: l.kennery@pierce.co.uk

Providing core accountancy services with quality
and swiftness whilst focusing on the future of your
business and finding solutions to your problems.

Some of our solutions:

 BusinessStrategy  Acquisitions
 Pre year end planning  Raising finance
 Staff incentives  Forecasting
 Re-structuring your business  Trust and estate planning
 Selling your business  Tax investigations
 Buying a business  Research & Development
 Management / family buy outs  Business Valuations

Combi-vans are seen as a 
great way to cover both 
business and family vehicle 
needs while keeping benefit 
in kind costs low.

But whether a vehicle qualifies 
for this lower tax is actually
not so straightforward, and 
a court case between HMRC
and Coca-Cola in 2017 didn’t 
do much to clear things up.

Of the three combi-vans under 
dispute, two were ruled to be 
cars and this triggered significant 
benefits in kind for the employees.

HMRC does have a list of car-derived
vans and combi-vans available
through its website, but it is out of
date and far from complete.

When trying to distinguish which 
category your vehicle will belong
to, there are several factors to
consider. These include, but are 
not limited to:

• The vehicle’s primary purpose, 
bear in mind if there is no 
primary purpose it will be 
treated like a car

• The vehicle’s payload
• Windows in the back with the 

second row of seats
• Modifications to the vehicles 

including bulkheads

HMRC has conflicting legislation
on the treatment of these vehicles 
for VAT purposes, as they do for
direct taxes, which means you
could still be able to claim the 
VAT on purchase. However, you
may find you have a significant 
benefit in kind triggered by the 
high list price and CO2 emissions 
and you will lose out on the Annual 
Investment Allowance.

Our advice is to avoid entering into 
any agreements for a combi-van 
without first seeking professional 
advice. The tax costs of the wrong 
decision can be hefty.

COMBI-VANS: ARE 
THEY REALLY CARS?

Advertorial features
With our editorially-focused advertising features you can showcase your organisation’s expertise and industry understanding by 
commenting on the issues that matter next to your advertisement.

Branded columns

Our branded column package gives you a 
unique platform to discuss the hot topics as 
you see them and demonstrate your expertise.

The columns sit on editorial pages and 
alongside 300 words of editorial; we’ll include 
your branding and contact details.

Advertising supported features

Our ‘A Guide to’, ‘How to’ and ‘Business Clinic’ 
advice pages cover key topics, where your 
expert advice is there to help our readers run 
their businesses.

As a contributor, you get 260 words of 
editorial space alongside your advertisement 
to share advice on a particular aspect of a 
complex issue.

With all advertorials, we offer editorial 
support to ensure your message is clear and 
that there is no overlap of ideas with those of 
other contributors.

Discounts are available for series bookings

www.lancashirebusinessview.co.uk

£660
+VAT

£550
+VAT

For more information please visit
www.stonecreate.com

or call 01772 642 4760

HERE’S WHY
CONTENT
IS KEY
Content marketing puts the focus on creating 
and publishing content to be distributed to 
your target audiences online. If you’re looking 
to generate more leads, expand your existing 
customer base, gain more online sales or 
get more brand recognition then content 
marketing should be a key part of your 
business’s marketing strategy.

At the core of your content marketing there 
should be useful, valuable and relevant 
messaging that informs your target audience 
and educates them in areas they want to learn 
more about. We’re all subject to hundreds, if 
not thousands, of marketing messages every 
single day, but what do they actually tell us 
or inform us about? The truth is, the majority 
of the messaging we see is trying to sell us 
something whilst offering us very little value.

By developing a strong content marketing 
approach, real brand exposure and trust can 
be gained from customers and prospects, 
as you position yourself as a thought leader 
in your sector and specialism. Moreover, 
developing an excellent content strategy, will 
feed in to improving all other areas of your 
marketing as quality content is vital to all 
forms of marketing from SEO and social media 
to PPC and PR.

By tailoring your content to resonate with your 
audience, making sure your messaging is good 
quality and maintaining consistency across 
channels and frequencies, you should see 
increase in your engagement rates. Make sure 
you continuously review what content works 
best for your audience and monitor what gets 
the most traction for your brand, then build 
upon doing more of this.

Liz Clark 
Head of marketing

  /company/stone-
create-ltd

 @StoneCreate
 @stonecreate
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FUTURE WORKSPACES

As lockdown eases, new ways of working are emerging and by 
making smart choices now we can adapt, recover quickly and 
accelerate productivity.

One of the first decisions you face is whether to bring your workforce 
back into the office. In 2020, that’s less about whether we can meet in 
person and more about whether we should. 

It’s unlikely that we’ll go right back to the way things were. One early 
study found that around 70 per cent of businesses expect their

employees will or are likely to continue working from home at least
some of the time after the lockdown.

The reality for most is likely to be a form of ‘hybrid working’ - a mix of both 
home and office work.

That will require a way to stimulate productivity while teams are spread 
across different locations and work environments.

Step forward, video collaboration. During the lockdown, video has proven 
itself a powerful tool for communication. Only four per cent of meetings 
used video before the pandemic, now it’s more than 60 per cent.

Video technology provides employees with one of their most empowering 
tools: the freedom to choose. It enables individuals to work wherever they 
will get the best results.

For the uninitiated this might sound like an expensive, complex option. 
But enabling your office to take advantage of ‘anywhere working’ is more 
straightforward and less costly than you might think. 

The key is a simple, consistent experience. Zoom, Skype or Teams, accessed
through a standard laptop, were all we needed during the lockdown.

This is still true, and now you can enhance this experience for your 
employees and boost productivity by creating spaces specifically designed 
for video meetings.

We’re seeing the rise of Bring Your Own Meeting solutions. These allow 
you to enter a meeting space and run a video meeting from your own 
laptop, with the added benefit of seamless connection to the screens, 
speakers and microphones in the room. 

Fewer than 15 per cent of meeting spaces are thought to be enabled for 
video, making this is a great way to upgrade and futureproof your workplace.

The way back to productivity will vary significantly from company to 
company and will not be a static solution. The more flexibility we can build 
into our meeting spaces, the better positioned we will be to drive long-
term success; whatever the world throws our way.

There is government help available to companies looking to 
upgrade their technology. You can apply for grants of between 
£1,000 and £3,000 to put towards equipment including video 
conferencing hardware and collaboration tools.

We can help you access this finance and invest it effectively. Our
experts will help you to determine the best options for your business.
We also offer hands-on demonstrations and obligation-free trials of
many services so that you can be confident in your decisions.

GRANTS AVAILABLE FOR 
BUSINESSES IMPACTED BY 
COVID-19

VIDEO 
CONFERENCING 
MADE SIMPLE.

VISIT PUREAV.CO.UK/COVID-19-BUSINESS-GRANTS
OR CALL 01772 298 771
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WORKING TOGETHER 
FROM ANYWHERE

by Peter Sutton
Managing director, Pure Audio Visual Ltd

by Liz Wilkinson
General manager, The Landmark
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If you enjoyed forgoing the 
commute, but not the isolation 
of working from home, if a 
dedicated office space suits your 
needs but the price tag is just 
too much, then coworking could 
be the answer for you.

Coworking allows you to take 
advantage of first-rate premises - 
including communal workspaces, 
private offices, boardrooms, video 
conferencing facilities, event venues,
cafe/bar and a prestigious address -
without footing the entire bill yourself.

The services are there for you to use
them as you need them: equipment, 
technology and floorspace for
very little financial or contractual
commitment, which is reassuring
during these uncertain times.

That’s the cost benefit, which is 
all-important right now. But the 
benefits of coworking go well 
beyond affordability: when you’re 
in a busy, thriving coworking 
space, you’re surrounded by other 

businesses that are ambitious, 
forward-thinking, and full of 
interesting ideas. There’s an 
opportunity to network each and 
every time you sign in.

Better still, The Landmark is also an
official site partner of the Barclays 
Eagle Labs innovation programme,
offering free business support 
services, financial advice, free
training opportunities, access to
Eagle Lab events nationally, and the
option to check in to other city-centre
coworking spaces around the UK.

Until recently, coworking was 
primarily seen as exclusively for 
start-ups and freelancers. But the 
demand for more flexible ways of 
working has seen a much more 
diverse range of businesses - 
including large corporates - set up 
home in our coworking spaces.

Now coworking spaces are buzzing
hubs of business activity, home to 
companies just like yours reaping the
benefits of a more flexible, affordable
and social way of working.

COWORKING 
CREATES THRIVING 

COMMUNITIES

by Sam Coggin
Managing director, The Coggin Group

Workplaces have constantly 
evolved over the decades 
due to changing demands, 
new trends and the 
advance of technology.

The pandemic has accelerated 
the change to a more flexible 
way of working, but at least for 
now the centralised workplace 
is still the most effective way
of bringing a team together.

We have seen a rise in demand 
for all of the types of equipment
you’d expect, such as protective
screens, hand sanitisers and 
masks. Then there are those 
workplaces which have gone
further, for example swapping 
fabric seating for more
hygienic vinyl alternatives.

Beyond the item list of what’s 
being moved in and out of 
offices, the way in which the 
modern workplaces evolve is also 
changing, and for the better.

It has become clear in recent 
years, and this year in particular, 
that the planet will turn on us 
quickly if we fail to take care of it

We all need to do our part, 
including how we source and 
dispose of office furniture. The 
skip should no longer be an option.

Modern businesses must find 
ways to reuse rather than 
replace, and where they can’t 
repurpose they can enlist the 
services of a company like
ours which will find new homes 
for old items and help with 
ethical sources for new items.

Not only is ‘reuse and recycle’ a 
cost-effective way of upgrading 
your workplace, it’s good CSR, 
too. Green credentials are proven 
to attract potential customers and 
employees. And last but not least, 
the more we care for our planet,
the fewer global catastrophes
we will create in the future.

AN ETHICAL
EVOLUTION

WORKSPACE INTERIOR SOLUTIONS

REFURBISH YOUR FURNITURE

OFFICE CLEARANCE SERVICE

REUPHOLSTERY

(01995) 606414  •  info@thecoggingroup.com

www.thecoggingroup.com
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BUSINESS CLINIC

SELLING A BUSINESS

Covid-19 and lockdown has brought about many changes for people 
and businesses across the North West, whether that be adjusting 
to new government guidelines, supporting our employees, managing 
cashflow, home working, home schooling and embracing the digital 
world in new ways to allow us to continue to work or trade. 

As we continue to gradually emerge from what has been an incredibly 
difficult period for most people, the above question will apply to a wide 
variety of situations and circumstances. However, I want to focus on how 
this question applies when contemplating the sale of your business.

There will be many business owners who will understandably believe 
that the current economic climate and changing social environments do 

not provide an ideal basis to proceed with a disposal. However, there are 
businesses that have not only survived the pandemic but have become 
stronger as a result. These businesses and their leaders adapted quickly, 
realising that decisions had to be made and changes implemented.

Having demonstrated their ability to manoeuvre through testing times, 
these businesses will now be extremely attractive to those buyers looking 
for acquisitions. These may be trade buyers or private equity funds, 
with both having significant funds to invest in opportunities. The fall in 
transaction activity during the pandemic has led to there being both a 
strong appetite to acquire and significant funds being available. This may 
therefore provide the perfect storm for sellers.

As part of any disposal process consideration should be given to whether 
a sale to a third party is the best option. An MBO or the setting up of an 
Employee Ownership Trust (EOT) are alternatives that can be the right 
option for many businesses. Each comes with its own benefits and risks 
and business owners should obtain an understanding of these prior to 
making any decision.

All transactions have tax implications, so obtaining the right tax advice 
and understanding the options that are available are key considerations 
that form part of the planning process. The envisaged changes to the 
Capital gains tax regime may lead to a high level of accelerated business 
sales, but one should never make decisions based purely upon tax. 

So, to end where we began, is now the right time to sell? It might be, but 
the right advice will help you decide. 

To discuss the options available and to seek advice please contact 
me directly at tim.mills@azets.co.uk or for more information visit our 
corporate finance section of our website at www.azets.co.uk

Baldwins (now Azets) have supported existing and new clients through 
this difficult transition period with our Survive, Revive & Thrive campaign 
, this period has also been a time of change for Baldwins. As of the 7th 
September we rebranded to Azets, the name of the largest established 
brand within the Cogital group, which Baldwins were a part of.

The rebrand is part of the next stage of growth for our group, as we unify
under one strong brand, creating an accounting, tax, audit, advisory and
business services company, specialising in providing start-ups, small,
medium and larger scale businesses, as well as private clients, access
to a suite of services comparable to that traditionally reserved for larger
established companies. Our name may be changing but it will be business
as usual and the same faces and local teams looking after local clients.

We can save you precious time,
so you can focus on the next steps

Azets delivers international accounting, 
tax, audit, advisory and business services 
both digitally and at your door.

Is it the right time, to sell your business?
Let our Corporate Finance team take the strain, contact us today 
to discuss your options and to help you deliver your exit plan.

• Exit planning
• Valuation of your business
• Identifying potential buyers
• Advice on a suitable marketing plan
• Selection of the preferred buyer
• Providing advice on tax aspects
• Vendor due diligence
• Negotiating all commercial terms
• Overall project management

tim.mills@azets.co.uk

azets.co.uk Follow us

IS NOW THE RIGHT 
TIME TO SELL?

by Tim Mills
Corporate finance partner, Azets

 The fall in transaction 
activity may provide the 

perfect storm for sellers 
Our specialist Mergers and Acquisitions team 
can advise you on all legal aspects of:

• Buying a business
• Selling a business
• Management buyouts 

• Due diligence
• Fundraising
• Company reorganisations

Together we can 
achieve a great 
deal.

01772 258321
www.harrison-drury.com

Offices throughout 
Lancashire and Cumbria

by Kerry Southworth
Solicitor, Harrison Drury

With some buyers likely to be 
more cautious in the months 
ahead, not to mention the true 
valuation of some businesses 
being tough to calculate due to 
economic uncertainty, what’s the 
best way to get deals done and 
ensure a smooth business exit?

Commonly, parties agree a 
business valuation based on 
historic financial reports and 
future projections. However, 
many businesses will be facing 
a reduction in revenue, and the 
uncertainty makes it difficult to 
accurately forecast. 

For example, a business that’s 
seen sales dip over the past 
few months may make a strong 
recovery and see revenue 
increasing even a year from now.

A way around this potential 
blockage is to look at alternative 
valuations, including earn-out 
mechanisms based on actual 
future performance. This gives the 

seller a fighting chance to recover a 
more accurate valuation by allowing 
the business time to recover. 

Parties also need to consider 
the structure of a deal. A seller 
expecting a straightforward exit 
may be surprised with a buyer 
reluctant to take on the full risk of 
the business in the current climate. 

An asset-only acquisition, or taking 
a minority/majority stake, may 
serve as a risk allocation exercise. 
Alternatively, very risk averse 
buyers may look at partnerships or 
joint ventures to further share the 
risks of a deal. 

This can be a positive move for 
sellers, who would then stand 
to benefit from the commercial 
experience a buyer may bring. 

In short, the crisis may change the 
structure of a deal, but it’s certainly 
still possible to make the best of 
the current situation which will 
present opportunities for acquirers 
and vendors alike.

STRUCTURING A 
POST-COVID DEAL

by John Jones
Corporate partner, Beever and Struthers

Here’s a few considerations 
to help you achieve the best 
outcome when exiting. 

Be clear about why you are 
planning to sell and consider 
alternative exit options such as 
trade or private equity buyers, 
selling a minority stake, a 
management buy-out or buy-in, or 
an Employee Ownership Trust.

Proper preparation will ensure 
you present your business in 
the best possible light. Take a 
critical look at the business to
highlight strengths and identify 
any issues or weaknesses 
that could put off a buyer. 

Make sure there is appropriate 
management without you, 
underpinned by a sound 
operational and technology 
structure. There needs to be a 
strong business plan and a track 
record of profitability. 

Make sure customer relationships 
are solid and there is demand 

for your product/services. Try 
to resolve any tax or pension 
issues, and ensure environmental, 
health and safety, regulatory 
matters, legal and contractual
arrangements are in hand.

Timing is critical and even if 
economic conditions aren’t great 
it’s vital you can show the business 
platform is stable and identify 
expenditures a buyer will likely not 
incur so the underlying profitability 
of the business is clear.

It’s normal to negotiate over price 
and risk allocation to maximise 
value, and this may include 
deferred consideration or earn-out 
targets. The key is to be bargaining 
from a position of strength. 

There’s no substitute for proper 
professional advice. This is one 
of the biggest business decisions 
you’ll take so give yourself the best 
possible chance to achieve the 
outcome you want. If you need any 
help please call.

ACHIEVING 
MAXIMUM VALUE

Many areas of specialism. 
One focus. Your business.

• Mergers and 
Acquisitions

• MBOs/MBIs
• Due Diligence
• Company and 

Share Valuations
• Raising Finance
• Business Start-up 

Advice
• Business/Strategic 

Planning

Our areas of expertise are:
• Turnaround, 

Recovery 
and Regeneration

• Restructuring and 
Refinancing

• Fraud/Forensic 
Accounting

• Business Disposals 
including preparing
for sale)

Beever and Struthers has a 
dedicated Corporate Services 
Department which provides 
high quality and bespoke advice. 
Whether you are just starting 
up and looking to raise finance, 
want to grow your business 
through acquisition or realise its 
value through exit, we have  an 
experienced team who will work 
closely with you and offer tailored 
advice to suit your specific needs.

www.beeverstruthers.co.uk

Manchester

Birmingham

London

Blackburn
blackburn@beeverstruthers.co.uk



Roundtable debate
Don’t just join a debate, start one!

With this special package, we’ll work with you to create a debate on a topic of your choice (subject to 
editorial approval), positioning you not just as a participant, but as the organisation leading the debate.

You will collaborate with the editorial team to draw up an invitation-only guest list of experts, peers and 
contacts to contribute to the wider understanding of a key issue. 

We’ll coordinate the event, hosted either at your premises or offsite. You’ll get a seat at the table, and 
our publisher or editor will chair the debate. 

Photographs and an edited transcript will be published across 3 pages in the next edition of 
Lancashire Business View and online, all carrying your branding.

“ The LBV roundtable events are fantastic to be involved with. Topics 
covered are always thought-provoking and the LBV team work hard to 
involve a wide-variety of contributors to ensure different viewpoints 
and perspectives are voiced. Through hosting an event in conjunction 
with LBV, we were introduced to some really interesting, high profile 
local businesses and the event offered us the perfect opportunity 
to open dialogue with them regarding their current challenges and 
opportunities and how we may be able to assist.”

Joanna Marshall, Marketing Manager 

www.lancashirebusinessview.co.uk

£2,750
+VAT
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MB: I don’t think we will see subsidies the way 
we did with PV for retrofitting because that 
was a nightmare for the industry. It created an 
artificial bubble, loads of new jobs. They crashed, 
everybody lost faith in it, it was a disaster. 

What everyone’s saying on the ground it’s that 
there is a need to have some sort of sensible 
green financing initiative that actually works.

DR: We’ve probably all been part of design 
teams where the client’s said, ‘I want heat 
pumps, I want a green roof, I want this, that and 
the other.’ Then they go, ‘How much?’ Suddenly 
things will get value engineered out until they 
just basically meet building regulations. 

We’re always looking to do things, not because 
it’s the right thing to do, but because everything 
must be looked at with a return on investment. 
Whereas in Germany they build buildings with 
rainwater harvesting almost as a default.

What are the opportunities for 
businesses if we were to pursue 
more sustainable outcomes? 

DC: The software we use is getting cleverer and 
we’re trying to find ways we can have practical 
conversations with clients to predict what they’ll 
get out of an increase in wall insulation, what 
the long-term cost-savings are. 

The faster and the more accurately we can 
model that, the greater the edge we’ll have over 
our competitors and the greater benefit we’ll 
have to the industry and the country. 

The opportunities for the industry are enormous, 
we’re at the start of a new revolution.

JW: The technology that is progressing is 
making a big difference. For us it’s embedded 

carbon calculations. There are multiple ways 
to build a structure and we try and find the 
most efficient. That is becoming a lot easier as 
software is becoming increasingly advanced.

TH: There are massive opportunities. The 
retrofit side is interesting. We’re currently 
looking at what you need to tap into retrofit 
funding. We’re speaking to housing clients who 
are tapping into it.

MB: Looking at the sector, you’ve got those right 
at the front who are going to get the cutting-
edge jobs. Then there is the middle of this bell 
curve, those moving with the current pressure 
and staying ahead of it, but not massively. They 
may be working with councils who are putting 
social values at the forefront. It is making sure 
they take advantage of those market conditions. 

Then there will be the ones at the back, who 
only get hit when the standards come along 
that they must conform to. So, there’s always an 
advantage at being at the front, a first mover. 

JW: It’s trying to be efficient and a bit clever 
about design, while also looking to predict what 
someone might want to do in the future and to 
try and design to future proof.

DR: You’ve still got to enforce standards to 
encourage and monitor and check and verify. 
There’s no need to unnecessarily shuffle paper 
around and tick boxes, you need practical, 
workable solutions. 

SB: This is an opportunity to be revolutionary, to 
make serious change and establish yourselves. 

There’s a massive social need because, as 
others have mentioned, if the costs are going 
to go up that’s making getting on that property 
ladder even harder. However, if houses are more 
insulated and have better energy then the fuel 
poverty issue is being addressed.

It’s a complicated situation and we must 
consider not just the richest, we must consider 
those in the community in social housing or 
who are trying to get on that ladder with that 
first rung.

PH: There are opportunities. We worked hard 
to win our first Passive House contract, pushing 
people to get specialist training. From that 
we are now looking to deliver other projects 
because we can now demonstrate our ability to 

deliver even though we’re just coming out of the 
ground. We love the product and yes, Passive 
House is the future. 

JD: We’re seeing real change, a real movement. 
We’re constantly looking at new technologies and 
reviewing them. It’s R&D time now. We’re asking 
what is suitable so we can advise our clients of 
the right technologies for them.

MB: We’ve talked about the move to reducing 
C02 emissions and changing heating and 
dealing with the net zero transition. But 50 
per cent of the problem to come is going to be 
adapting for the climate change that’s going 
to hit us.

We’ve got to design to cope with that now. 

JW: Over time people have got used to doing 
what they do and have carried on regardless. 
Sometimes there are drastic changes needed 
but sometimes the subtle changes are going 
to help.

PH: Wearing our contractor’s hard hat, our 
businesses is predominately in the housing 
sector. There’s a continual chipping away at 
construction costs.

SB: There is an opportunity to be revolutionary, 
to be bold and we need to take it. Business 
voices need to be pushing and knocking on 
government’s door demanding what legislation 
needs to change.

TH: Government has a major role to play here, 
whether it’s funding initiatives or pushing the 
agenda through updated building regulations.

Delivering Northern
Brilliance Nationally
Lets’ Talk…
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In terms of the share ownership sales, they’re 
not really seeing any market uplift compared to a 
‘normal traditional house.’ So, it’s a real challenge.

JW: We design a lot of things and use a lot 
more material than we need to, especially 
steel and concrete. All the institutions of civil 
engineers and structural engineers are pushing 
embedded carbon. Until it becomes more 
legislative, through building regs, I don’t know 
how much people will take it on board. As an 
industry we’ve just got used to over-designing.

DR: In terms of the domestic market, one of 
the biggest political issues is home affordability. 
People are struggling to get on the housing 
ladder and find deposits, and the more green 
technology you put into a home then the more 
it costs. I’m all for green technology, that’s what 
I do, but you’ve also got to think do you add 
£20,000 to the cost of somebody’s first home? 
So, there’s got to be a balance to be struck there.

You’ve also got to find a balance between 
sustainability in its conceptual form and the real 
‘on the ground’ practical application of it. 

SB: Preston has become well known for 
applying social value in its procurement and 
we’re not the only ones bringing environmental 
considerations into how we look at social value. 
There’s a big opportunity there, whether it’s 
looking at architects or home construction.

The construction industry is responsible for 
about 40 per cent of carbon emissions globally. 
We need to look at the materials being used, at 
the green options for energy, all of those things. 

What we can’t afford to do is sit and think, 
‘We just need government to make big, bold 
decisions and we won’t do anything until then.’ 
We need to look at what we can control and 
what we can influence and start there. 

JD: New builds are governed by building 
regulations due to change next year, putting a 
bigger onus on the move away from gas. Gas 
can be installed now in new buildings, it’s not 
a problem, it can meet regulations. Next year 
we’re expecting that to be penalised and being 
forced towards greener technologies with less 
reliance on fossil fuels. 

The issue is cost. New standards require 
no fossil fuels, district heating connections 
and, if not ground source heat pumps, earth 
source heat pumps. The client asks: ‘When 
am I going to get my money back?’ But it 
doesn’t work like that anymore, no feed-in 
tariffs, no renewable heat incentives, hardly 
any funding available. 

These technologies are not going to be put in 
until gas boilers are banned in 2025, unless 
councils and public bodies that can get the 
funding to stand up.

We’ve got heat networks coming into most of 
our cities but, again, who’s going to buy the 
energy when it’s dearer than gas? Gas is the 
cheapest form of energy we have, so why would 
anybody choose to go away from that when they 
look at the costs of running of a business? 

The only people who seem to be driving that 
forward is the public sector, they have a 
building stock in these cities, they can connect 
to that network. 

 People are struggling 
to get on the housing 

ladder and find deposits, 
and the more green 
technology you put 
into a home then 
the more costs 

 We have a very risk 
averse construction 
industry and that 

paralyses innovation. 
Things will change 
slowly. It is a little 

bit analogue when we 
should be digital 

 We’re seeing 
real change, a real 
movement. We’re 

constantly looking at 
new technologies and 

reviewing them 
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DEBATE
PROPERTY IN ASSOCIATION WITH: 

What are the key challenges facing 
construction and property professionals as 
they pursue the most sustainable methods 
and outcomes? 

TH: The technology is still relatively expensive 
so that is affecting the viability of some 
projects. There’s a sense of fear of the 
unknown. You install an air source heat pump, 
what does the maintenance on that look like 
for the next ten years? 

DC: The challenge is all about scalability, we’ve 
got technologies emerging. If we look at solar 
PV, which is a few years ahead of heat pumps, 
that took a very long time to mature and now 
we’ve got viable PV arrays going on buildings.

Even 10 years ago those arrays were inefficient 
in the short-term and weren’t generating what 
they were promising to generate. The same 
thing is inevitable with the heat pump market. 

We have a very risk averse construction industry 
and that paralyses innovation. Things will 
change slowly. The construction industry is a 
little bit analogue when we should be digital. 

MB: The challenge will come when there is a 
public sector decision to try and force the issue 
and then it is how the industry copes.

If suddenly there are baseline standards that 
mean we’re going to need heat pumps or solar 
panels or greywater recycling put in from the 
get-go, the challenge will be coping with that 
and making a profitable industry evolve with it. 

DR: There’s the role of market-based incentives 
as well. Look at solar PV and how the feed-in 
tariffs accelerated installation. They have done 
their job and installers are now dropping their 
prices. With the looming energy crisis people 
are starting to try and future proof to a degree.

PH: We’re currently building close on 600 
houses, predominantly for housing associations. 
We are certainly seeing a move away from gas 
to a non-gas solution for central heating.

We’re also doing our first ‘Passive House’ 
projects. The construction cost of these low-
energy houses (where the design is focused 
on making best use of the ‘passive’ influences 
in a building) is probably about 20 per cent 
higher than a current normal traditional timber 
frame construction. 

Passive House itself is not hugely technical, 
it’s clever. It is a great product, a 90 per cent 
saving in terms of your running costs but it’s a 
costly job.

The housing association we are working for is 
going to retain half of the development for rent 
on an affordable rent basis and then sell the 
other half on a shared ownership basis. 

Construction is facing many challenges, including meeting the increasing drive towards a net-zero carbon 
future. Together with AG Project + Building Consultancy, we brought our expert panel to the University of 

Central Lancashire’s Engineering and Innovation Centre to discuss the issue of sustainability

BUILDING A SUSTAINABLE FUTURE

PRESENT:

Richard Slater
Lancashire Business View (Chair)

Tom Hargreaves
AG Project + Building Consultancy

David Cox
David Cox Architects

Jimmy Dobson
Pettit Singleton Associates

Philip Helm
Tyson Construction

Shirah Bamber
Preston City Council

David Richardson
MaCaW at UCLan

Miranda Barker
East Lancashire Chamber

Jason Worledge
Wareing Buildings



Celebration packages

www.lancashirebusinessview.co.uk

Our celebration features have been developed to showcase organisations marking anniversaries, 
product launches, senior appointments, new premises - or any significant occasion.

These editorially-based features, which include advertising space, focus on the story you want to tell.

As part of the package, you can have your own special front-cover designed for distributing to your 
staff, customers and suppliers.

And we’ll provide you with a special framed item with your front cover and celebration feature to 
display in your offices.

We’ll promote your celebration feature through our various social media channels.

“ We were thrilled with the Anniversary Package LBV produced for us to 
mark our 90th Anniversary. Once in print the feature looked better than 
we could have hoped for and we received so much positive feedback 
from clients and associates. The 100 copies with the bespoke front cover 
have been invaluable and the whole project has really helped to raise 
our profile in the area.”
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AGE CONCERN 
CENTRAL 
LANCASHIRE
CELEBRATING 40 YEARS
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I N T H I S I S S U E
SUPPORTING
Living and ageing well

INSPIRING
Making a difference

CHALLENGING
Healthy growth
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SPECIAL

“Preston’s College is proud to be a patron for 
Age Concern in their 40th year; we want to 
support all those within our local community 
and Age Concern are playing a vital role in 
supporting and raising awareness of the 
issues faced by our older generations.  Charity No. 1130384. Company No. 6841314

www.ageisjustanumber.org.uk/40years
Contact us: 07770010935

In these uncertain times we need to support 
each other more than ever before and we 
hope that this partnership will enable us 
to play our part and to help those that are 
most in need.” - Lis Smith, 
Preston’s College Principal and CEO 

ANNIVERSARY
Added to that, 35,000 people aged 65 and over 
are chronically lonely and isolated, a scenario as 
bad for their health as smoking 15 cigarettes a day. 

Age Concern Central Lancashire believes that 
nobody should face these challenges alone, 
that ageing is everyone’s business and above 
all else, while there are obstacles ahead, there 
is also great opportunity if people are supported 
to live and age well and are not forgotten by 
society as they grow older. 

The charity is also reaching out to Lancashire 
businesses to join their ‘Patron’s Community’, 
launched in February 2020 with the support of 
leading academics from Lancaster University.

The Patron’s Community provides the perfect 
opportunity for businesses to work with Age 
Concern Central Lancashire to discuss how 
they can adopt ethical and moral approaches to 
become a force for good, while achieving positive 
dividends for shareholders and beneficiaries. 

Iain Pearson, executive director of business 
development, says: “It’s about connecting 
business and positive social impact to achieve 
regenerative growth across the county.

“We want to work with purposeful businesses, 
innovators and philanthropic minds who 
recognise it’s not just about growth but the 
nature of growth which truly matters. 

“It’s about healthy growth that enriches 
communities, economies the environment and 
ultimately humanity.”

He adds: “This is not simply about the charity 
hand-out. Age Concern Central Lancashire has 
worked hard to create an offer for businesses 
that will create good dividends as a return for 
their investment. 

“The Patron’s Community is designed to 
facilitate just that, good dividends for our 
partners - boosting staff recruitment and 
retention through to enhancing brand and 
customer loyalty and good business for society 
– helping to support the county’s increasingly 

older population. It’s definitely a two-way street.” 

Since launching the Patron’s Community 
brands such as Electricity North West, Preston’s 
College, Stone Create, United Utilities, Code 
Galaxy, Cadent and The Sundown Group have 
joined the “ethical revolution”.

The charity, led by chair of trustees Norman 
Tenray, chief executive, of the OBAS Group, has 
grown from humble beginnings in 1981 and has 
gone from strength to strength.

Turnover in that first financial year was £6,500. 
In 2019/20 that had grown to £2.9m. The 
charity also employs 79 staff members and 
benefits from the support of 385 volunteers 
who annually contribute the equivalent of 
£393,000 to the charity in volunteer hours. 

There are more standout statistics. Over 40 
years the charity estimates it has:

•  Spent £42,400,000 on charitable activity in 
Lancashire supporting older people to live 
well and age well

•  Supported more than a million people
•  Received support from more than 11,000 

volunteers, contributing over 1.2 million 
volunteer hours to the charity, equating to 
over £10.6m

•  Secured more than £10m in benefits for older 
people that will have been spent within the 
local economy

The charity delivers more than 138,000 direct
interventions within Lancashire each year through 
its Dementia, Live Well and Retail services.

It has also stood side by side with the 
community throughout the Covid-19 pandemic, 
supporting many of the county’s most 
vulnerable people. 

Help was given in the form of more than 11,000 
welfare calls, 4,200 befriending hours and the 
provision of more than 9.8 tonnes of food and 
essential supplies with a retail value of more 
than £60,000. 

In doing so, Age Concern Central Lancashire 
received significant aid from businesses across 
the county and the North West donating food, 
supplies and expertise that helped to improve 
the lives of many older people.  

In recognition of its efforts during the pandemic, 
Age Concern Central Lancashire was awarded 
the BIBAs Business Hero Award, was Highly 
Commended by the High Sheriff of Lancashire 
and won the ‘Most Creative use of Lockdown’ 
award at the Charity Retail Awards 2020. 

And in the days before lockdown, Age Concern 
Central Lancashire also received the special 
Lancashire Business View Award at the 2020 
Red Rose Awards.

While the organisation has remained a charity 
at heart, it has continuously evolved and 
routinely adopts commercial approaches to 
increase its reach and impact. 

In doing do, it has forged relationships with 
partners such as Lancaster University to 
aid heath innovations and Boost Business 
Lancashire and Two Zero to support its strategic 
approaches to growth.

If you have been inspired by this anniversary 
special and would like to chat with Age 
Concern Central Lancashire, please contact 
Ann Beetham on 07770 010935 or visit   
www.ageisjustanumber.org.uk/40years

PROVING AGE IS JUST A NUMBER

Age Concern Central Lancashire, the county’s 
multi-award-winning older people’s charity, 
has unveiled ambitious plans for the future as 
it celebrates its 40th anniversary in 2021.

The anniversary is a significant and extremely 
positive milestone, and while for some hitting 
their 40s can start a mid-life crisis, the charity is 
welcoming its ruby anniversary with open arms.

As part of its plans, the organisation is 
recruiting ‘Age is Just a Number’ ambassadors 

who epitomise “positivity and vitality” and 
prove that a positive mindset about ageing is 
something we should all aspire to adopt.

Those recruited will be shining examples from 
across all sectors and backgrounds and will 
hopefully provide inspiration and motivation to 
many people as they start to assess their own 
future and how they would like to grow older. 

The charity also has a packed schedule of 
events planned and has set an ambitious 

fundraising target of £40,000 to help support 
its charitable endeavours. 

The thread of healthy and positive ageing runs 
throughout the entire charity including services 
that support people with memory concerns and 
dementia and who face life-changing situations and 
in those regards the tasks ahead are substantial. 

Estimates suggest that 15,500 people are living 
with dementia in Lancashire, a figure set to 
increase to 21,472 by 2025.
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Preston Age 
Concern 
CVS Sub-
Committee 
Established

Age 
Concern 
Preston 
holidays 
for older 
people 
began

Intergenerational 
projects 
launched to 
bring people 
together across 
the generations 
- Peep into 
the Past

The Age 
Concern ‘Mobile 
Resource Unit’ 
hit the streets 
of Preston to 
give information 
to the masses

St Thomas’ 
Church 
(Grimshaw 
Street, Preston) 
bought and re-
purposed in to 
an older peoples 
activity centre

Began BME 
engagement 
in earnest

Established 
older 
peoples 
forums 
across 
Lancashire 

Age Concern 
Preston and 
South Ribble 
District 
pioneers 
new hospital 
aftercare 
service

Sir Tom 
Finney 
becomes 
Honorary 
Vice 
President

Annual 
charitable 
expenditure 
breaks the 
£1 million 
mark 

Did not become 
a brand partner 
of Age UK but 
chose to remain 
independent 
and changed 
name to ‘Age 
Concern Central 
Lancashire’ 

Awarded 
Lottery funds 
to continue 
groundbreaking 
older LGB&T 
work across the 
North West

Commenced 
service 
delivery on 
Fylde Coast

40th 
Anniversary

Moved 
to new 
HQ in
Leyland

Inaugural 
meeting of 
Age Concern 
Preston held 
and charity 
forged

Age Concern 
Preston expands 
to become ‘Age 
Concern Preston 
and South 
Ribble District’

First 
nearly-
new 
charity 
shops 
opened

Moved into 
Arkwright 
House, 
Stoneygate, 
Preston as 
new HQ

Ground-
breaking Withy 
Trees Day 
Centre opens 
for people 
with memory 
concerns

‘Practical Services 
Department’ created, 
undertaking repairs 
to thousands 
of properties 
across Preston

Commenced 
providing 
IT skills to 
older people 

Completed three 
year ‘All of Our Lives’ 
project and published 
‘26 Shades of 
Memory’ celebrating 
BME communities 
in Lancashire

Began 
online 
trading 

Completed 
full charity 
re-brand 

Opened 
Enhanced 
Day Support 
for memory 
concerns and 
dementia
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Awarded Lancashire Business 
View Award, BIBAs Business 
Hero Award, Highly Commended 
by High Sheriff of Lancashire 
and won Most Creative Use 
of Lockdown Award at the 
Charity Retail Awards
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+VAT



Loose inserts

www.lancashirebusinessview.co.uk

Looking for a promotion that packs a punch? A loose insert will make your brand stand out like no other.

Options include loose-leaf inserts included in the mailing circulation of Lancashire Business View 
magazines, stitched-in inserts on your paper of choice, and the “belly-band” - guaranteed to generate 
maximum exposure for your message.

We can carry anything from single sheet A5 flyers through to full brochures. Contact us to talk through 
your ideas and we can help you build a cost-effective insert campaign that’s sure to get you noticed.

“ LBV is the first B2B local business publication that 
I really look through from back to front. If your 
business is looking to promote to Lancashire SME’s 
then look no further.”

Marc Mcloughlin, Managing Director, Key Fleet

I 'm Going ARE YOU?
Our annual two day showcase for North Lancashire Businesses. 
Stands & networking opportunities. FREE business 
advice from a host of  North Lancashire organisations. 
Sunday 23rd & Monday 24th September
The Expotorium, Lancaster Brewery, 10am - 4pm.

For business...

• FREE ENTRY FOR VISITORS
• More than 2,500 visitors
• An outstanding networking opportunity 
• Meet new customers, partners and suppliers
• Gain vital insights from leading business experts
• Over 100 exhibitors
• Funding & business growth advice
• Radio Lancashire broadcasting live
• FREE parking

Visit  north-lancs-expo.uk
Follow us on Twitter @NorthLancs_ExpoFind us on Facebook: /NorthLancsExpo P
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Stephen Bolton Lancashire Business View01254 297871 or stephen@lancashirebusinessview.co.uk

Joanne Hindley Peter Scott Printers01282 452221 orjoanne@peterscottprinters.com

We’ve been printing

for over ten years

Contact us NOW to talk through your ideas and we can help 
you build a cost effective insert campaign that’s sure to get 
you noticed (this one seems to have got your attention!)

when you print with Peter Scott Printers and deliver alongside Lancashire’s premier business title, Lancashire Business View

To celebrate our brilliantpartnershipwe’re offering readers a 10% discount on inserts

10% discount applies to print and fulfilment on inserts booked prior to 31.10.18

Lan
cash

ire
 B

usin
e

ss V
iew

     Issue
 81     July/A

ug
ust 2018

w
w

w
.lan

cash
ireb

usin
e

ssview
.co.uk

Connecting the county since 2005
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LANCASHIREBUSINESSVIEW

In this issue
FOUR RECRUITMENT:Celebrating 10 years  of making a difference

Broadcast viewsAntony Chesworth’s online mission

THE HOT 100:
Revealing Lancashire’s most profitable SMEs

If the 
military depend on them, you can.

Print
Is a brilliant way to ensure your message

gets into the right hands.

You are holding this aren’t you?

Do you have a message you want people to read?

t: 01282 452221
e: sales@peterscottprinters.com
w: peterscottprinters.com

COntACt

Print
 Is a brilliant way to ensure your message

gets into the right hands.

 You are holding this aren’t you?

  Do you have a message you want people to read?

t: 01282 452221
e: sales@peterscottprinters.com
w: peterscottprinters.com

COntACt



Media Partnership

www.lancashirebusinessview.co.uk

In addition to our bi-monthly magazine, we have a range of other channels to spread your marketing message.

Our online options (which are detailed in full in our digital media pack) include promotion through our website, 
where fresh news is posted daily; and through our social media channels which have more than 37,500 
followers as well as 9,000 opted in email subscribers. 

If maximum turnout to your event is critical, a media partnership package with Lancashire Business View 
can spread the word, help improve attendance and promote your brand.

Ideal for seminars, conferences, exhibitions or awards ceremonies, we’ll use our online and offline channels to 
promote your event in advance and, depending on the nature of the deal, we can follow-up in print and online. 
(See our events media pack for more.)

Whatever the goals and budget of your marketing campaign, whether you see the ideal option for you listed 
within this media pack or you’d like to try something new, we look forward to working with you to creating a 
campaign that delivers results.
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PROTECTING DIRECTORS AND OFFICERS

Agent of The National Farmers Union Mutual Insurance Society Limited. 

Company managers can be held personally responsible for decisions and actions taken as part of their duties, exposing 
their own personal wealth. It can be costly to defend against claims, fines and penalties. We’ve teamed up with AIG to 
provide you with a comprehensive solution to cover the cost of legal claims against you, for example related to health & 
safety breaches. 

For more information call 01772 735798 for a quote or pop in NFU Mutual Office, 6 Riversway Business Village, 
Navigation way, Ashton on Ribble, Preston, PR2 2YP.

KNOWING YOUR RIGHTS
Businesses that are involved in an HSE investigation need to 
be aware of all their legal rights and protections. 

That includes ‘shield of legal privilege’, which protects confidential 
communications between lawyers and their clients for the purposes of
giving or obtaining legal advice.

Delegates to the NFU Mutual workshop heard that information and 
documents subject to legal privilege are protected from disclosure and 
the HSE cannot demand that they are handed over.

Gary Smith of DWF said it was important that businesses looked to 
ensure that their internal accident investigation reports were covered by 
that privilege and to take legal advice to achieve that as soon as possible.

He said: “The overarching theme when it comes to an HSE investigation 
is not to be scared.”

Vikki Woodfine told the workshop that it was also important that 
companies had written evidence and records of their health and 
safety procedures.

That way they could prove to HSE investigators the work they had carried 
out and measures they had put in place. She warned: “If it wasn’t written 
down it didn’t happen.”

The workshop also heard about enforcement and prohibition notices that 
the HSE can issue and the severe impact they can have on the business.

Gary told the delegates: “Just because you are served a notice doesn’t 
mean you have to accept it. If you think it is flawed you can appeal it to an 
employment tribunal.”

The workshop also heard that it was important to get legal advice if 
asked to answer questions under caution.Businesses that find themselves involved in a crisis need to make 

sure they do all they can to protect their reputation from negative 
headlines and any social media storm.

DWF partner Vikki Woodfine told the delegates: “Your reputation is as 
important as protecting your legal issues.

“You want a business at the end of the day; you want your reputation to 
remain intact.”

However, in the world of social media, where “everyone thinks they  
are journalists” and can post pictures and videos of incidents online 
even before the arrival of emergency services, that is becoming 
increasingly difficult. 

And that means that companies have to think beyond traditional media 
when it comes to their communication strategy.

Vikki said: “Social media means your reputation can be damaged in a very 
short period of time if the crisis is not handled immediately and correctly. 
You have to have a plan in place before the worst happens.”

She added that managing communications both internally and externally 
is a crucial part of dealing with any incident. 

And that could mean drafting in specialist crisis management PR experts 
to handle things correctly and professionally.

Vikki said: “You have to be pro-active; no-one wants to tell your   
story positively.”

She stressed that when dealing with the media, businesses should show 
empathy with people affected by any incident. Don’t hide behind words 
that are meaningless, she added, and it is okay to be apologetic. 

Vikki also added that businesses also need to look at their internal 
communications and ensure that staff are being kept up to date, while 
making it clear that the information that they are being given shouldn’t be 
shared outside the organisation.

MANAGING A 
MEDIA STORM
Vikki Woodfine stresses there is no 
“one-size fits all” approach to crisis 
communications.

However, she offers the following 
advice to businesses looking to 
manage any media storm that might 
follow an incident:

• Be prepared

• Move fast

• Monitor continuously

• Speak with one voice

• Be transparent

• Apologise

• Build a strategy

• Be human

WHAT’S YOUR STORY?

 Your reputation is as important as 
protecting your legal issues. You want 
a business at the end of the day 
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MANAGEMENT IN PARTNERSHIP WITH:

Businesses across Lancashire are being urged to make sure they are 
prepared to deal with a major health and safety incident and any HSE 
investigation that is likely to follow. 

The message delivered by experts at an interactive workshop organised 
by NFU Mutual Preston was clear: “The moment you don’t want to find out 
you’re in a crisis is when you’re in a crisis.”

An invited audience of around 40 from across a wide range of sectors 
attended the ‘Corporate Crisis Management: HSE Incident Response’ 
event held at Ribby Hall.

They were given insight and advice from members of leading law firm 
DWF’s award-winning regulatory, compliance and investigations team.

The workshop used a real-life scenario involving a serious premises-based 
injury to examine and discuss the issues arising from such an incident.

The issues covered on the day included:

• Immediate crisis response
• Managing crisis PR and communications
• Carrying out an internal investigation
• HSE enforcement powers
• Interviews under caution and legal privilege
• Possible sentencing and fines to companies and individuals

DWF partner Vikki Woodfine told the delegates that it was vitally important 
for businesses to consider crisis management and to have a plan that can 
be put in place if the worst should happen.

That plan should look at how to operate in the immediate aftermath of 
the incident, it should look at how to manage media and communication 
issues and it should look at how internal investigations are carried out.

Other issues that should be considered include business continuity, duty of 
care and the welfare of workers who may be traumatised by an incident.

Vikki said: “If you haven’t thought about a plan in advance, it is a little too 
late in the immediate aftermath. It is important to get things right.”

Gary Smith, a director at DWF who specialises in health and safety and 
corporate manslaughter, revealed that that in the UK 600,000 workplace 
accidents happened every year, with around 130 or 140 proving fatal. 

He put the total cost of work related accidents and ill health in the UK at 
£15bn and he revealed a third of fatalities happened as a result of falls 
from a height with 31 per cent of non-fatal accidents caused by slips, trips 
or a fall.

And he also warned that when it came to sentencing, accidents which 
left people paralysed or requiring support for the rest of their lives were 
treated in exactly the same way as fatalities. 

Gary also told the audience of the possible impact of the government’s 
‘Fee for Intervention’ (FFI) scheme.

It means that if a business is found to be in material breach of health and 
safety law, it has to pay for the time it takes the HSE to identify the breach 

and work with the business to put things right. This includes investigating 
and taking enforcement action.

He said: “The cost is £154 an hour and you will be invoiced every three 
months during the investigation. You are not covered by your standard 
business policy and as this is one of the biggest concerns for clients at 
the moment you should seek advice.

“The costs for a small company can potentially put them out of business if 
they can’t afford to pay them.”

Gary urged businesses that found themselves in that position to agree a 
payment plan with HSE.

Delegates were also told that HSE sentencing guidelines introduced more 
than two years ago meant the level of fines a company faces for breaking 
the law is based on its turnover.

In 2017-18 the average penalty for a business was £147,000, before the 
new guidelines that figure was around £10,000-£15,000.

Gary said: “Big companies are picking up eye-watering fines, sometimes 
for very small incidents.”KEEPING CALM IN THE 

EYE OF THE STORM

•  Where are the holes in your health and safety systems? Fix them

•  Media management. Ensure you know who to contact in the event of a 
PR emergency

•  Establish an incident management team to deal with an issue

•  Protect accident investigation reports with legal privilege

•  Do not answer questions under caution without seeking legal advice

Gary Clifton, head of corporate clients at NFU Mutual Preston, said: “There 
are lots of action you can take and plan for: you can be prepared.

“Draw up a proper plan and test it. If you can, get outside eyes to look at 
it. And the sooner you can get the experts involved the better. Build that 
into the plan.”

IT PAYS TO
BE PREPARED:

PLAN, TEST, REPEAT
 If you haven’t thought about a

plan in advance, it is a little too late 
in the immediate aftermath. It is 
important to get things right 

 Big companies are picking up 
eye-watering fines, sometimes 

for very small incidents 

Vikki Woodfine

Gary Clifton

Gary Smith



Contact us now
Through our magazine, website, social media, email marketing and events, we have a wide range of ways for you to promote your brand to 
tens of thousands of Lancashire business owners, managers and decision-makers.

And whether you’re on a limited budget or you’re looking to for maximum exposure, we can help you build a series of activities combining the 
best of everything we offer to deliver exceptional results across a cost-effective campaign.

Talk to us about creating the perfect mix of options to build a campaign with impact.

Stephen Bolton, commercial director – Stephen@lancashirebusinessview.co.uk

01254 297871
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