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Connecting the county with

Lancashire Business View ,
Readership

By committing to that theme, and by working closely with organisations to craft powerful and

N N
cost-effective promotional campaigns across all our channels, we're proud to say that many of 10,000 rfeadg@ in print, ?,000
our launch issue advertisers are still with us today. readers in digital magazine,

. 37,000 readers online
Print run

Since 2005, we have been the magazine for commerce, industry and regeneration; the county’s
trusted source of business news, analysis and opinion. In 2019, we were recognised for being
the North’s best news & magazine, in print and online.

We connect the county with our bi-monthly magazine, now also available digitally, our daily
updated online news portal and our many events.

For more than a decade, we’ve championed a simple message: “If you can buy it in Lancashire,
buy it in Lancashire.”

’ businéssview

Take off

~rolific North Winner
Awards 2019 Magazine of the year

The renaissance of Rossendalo
Mission: China - 3 €sntury of traa
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Display
advertising

Display advertising is a straightforward, highly effective
method of sharing your message with tens of thousands
of business owners, managers and decision-makers
throughout Lancashire.

Double Page Spread (DPS) £2,695

Full page Half page Horizontal strip Quarter page
Full page £1,625 210 x 297mm 180 x 130mm 180 x 62.5mm 875 x 130mm
Half page £880
Quarter page £495
Horizontal strip
Half page vertical
Branded column
Loose leaf inserts From £110 per 1000

Double Page Spread (DPS) Branded column Half page vertical
420 x 297mm 59 x 267mm 90 x 267mm



Regular feature sponsorship

Start a conversation and stand out in your sector.

If you're looking to pair your advertising campaign with editorial input, sponsoring one of our regular
features offers a multi-faceted solution.

Features available for sponsorship range from single-page items through to in-depth reports spanning
several pages and include feature list.

You can enquire about any of our existing features, or if you don’t already see a topic that suits your
campaign, we can work with you to develop something new.

Whichever option you choose, your sponsored feature will include your branding and you'll get the chance
to put an expert forward to provide comment, opinion or analysis.

“Iwas asked to sponsor the appointments page by LBV a couple of years ago
and due to the success it has brought me for promoting my company and
advertising my brand, I have chosen to sponsor the page for another year.

Dealing with the staff at LBV makes any transaction a pleasure due to their
open, straightforward and professional manner. Definitely money well spent.”

Siobhan Courtney, Managing Director, Eventus Legal

www.lancashirebusinessview.co.uk

' RESILIENCE WILL
BE VITAL IN THESE
UNCERTAIN TIMES
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Runninga business
isn'talways
straightforward..

WHEN FAMILY
TIES UNRAVEL

BACK ON THE
FRONT FOOT

‘What do you want to be known for?

P
that you have got to be agile 99
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Annual feature sponsorships

Make your mark in the county by joining forces with one of Lancashire Business View’s best-read features.

Our magazine’s headline features, including the annual Hot 100, a comprehensive list of the county’s best-
performing SMEs, become the go-to guides for any business looking to expand its network in the county.

With a sponsorship package your organisation gains an association with the best the county has to offer,
and branding opportunities that last the whole year.

Our headline features are often supported by our events programme and you’ll be given chance to promote
your brand in person, network with key magazine contacts and talk before a captive audience.

WHEN THE HEAT IS 0}

“We are a long-standing sponsor in Lancashire Business View
magazine, with our name alongside the regular Business Barometer
feature as well as the Hot 100 annual feature. It's a great way for us
to reach out to our audience and potential new clients and we work
closely with LBV to generate quality content. The whole process
is made simple, which takes the pressure off and makes for an
effective and enjoyable partnership.”

[

Mark Schofield, director, Haworths Chartered Accountants

www.lancashirebusinessview.co.uk

SEPTEMBER/OCTOBER 2021 ISSUE 100 | £6.00

CELEBRATING 100 ISSUES

TRAINOF
THOUGHT

THE LEP'S DEBBIE FRANCIS SHARES HER LEVELLING UP CONCERNS.

INSIDE
MAKING HEADLINES BRANCHING OUT
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Advertorial features

With our editorially-focused advertising features you can showcase your organisation’s expertise and industry understanding by
commenting on the issues that matter next to your advertisement.

Branded columns

Our branded column package gives you a
unique platform to discuss the hot topics as

you see them and demonstrate your expertise.

The columns sit on editorial pages and
alongside 300 words of editorial; we'll include
your branding and contact details.

£606

+/AT

Discounts are available for series bookings

Liz Clark
Head of marketing

B /company/stone-
create-itd

i @stonecreate.
[] @stonecreate

HERE'S WHY
CONTENT
IS KEY

Content marketing puts the focus on creating
and publishing content to be distributed to
your target audiences online. If you're looking
to generate more leads, expand your existing
customer base, gain more online sales or

got more brand recognition then content
marketing should be a key part of your
business's marketing strategy.

At the core of your content marketing there
should be useful, valuable and relevant
messaging that informs your target audience
and educates them in areas they want to learn
more about. We're all subject to hundreds, if
not thousands, of marketing messages every
single day, but what do they actually tell us

or inform us about? The truth s, the majority
of the messaging we see is trying to sell us
something whilst offering us very lttle value.

By developing a strong content marketing
approach, real brand exposure and trust can
be gained from customers and prospects,

s you position yourself as a thought leader

in your sector and specialism. Moreover,
developing an excellent content strategy, wil
feed in to improving all other areas of your
marketing as quality content s vital to all
forms of marketing from SEO and social media
to PPC and PR,

By tailoring your content to resonate with your
audience, making sure your messaging is good
quality and maintaining consistency across
channels and frequencies, you should see.
increase in your engagement rates. Make sure
you continuously review what content works.
best for your audience and monitor what gets
the most traction for your brand, then build
upon doing more of this.

For more information please visit
‘www.stonecreate.com
or call 01772 642 4760

Advertising supported features

Our ‘A Guide to’, ‘How to’ and ‘Business Clinic’
advice pages cover key topics, where your
expert advice is there to help our readers run
their businesses.

As a contributor, you get 260 words of
editorial space alongside your advertisement
to share advice on a particular aspect of a
complex issue.

With all advertorials, we offer editorial
support to ensure your message is clear and
that there is no overlap of ideas with those of
other contributors.

E GUIDE TO...

FUTURE WORKSPACES
WORKING TOGETHER
! FROM ANYWHERE

VIDEQ >
CONFERENCING
MADE SIMPLE.

&

‘GRANTS AVAILABLE FOR
BUSINESSES IMPACTED BY
CoviD-19

A
BUSINESS CLI:

www.lancashirebusinessview.co.uk

HOW TO...

MEET YOUR MOTORING NEEDS

N WHY AREN'T YOU
RUNNING ELECTRIC
VEHICLES YET?

BE IN
CONTROL...

€ Keyrieet
Is it time to lease

Electric? :

 tectrification can save a
businesses hundreds or even
thousands of pounds 77

SELLING A BUSINESS

IS NOW THE RIGHT
TIME TO SELL?

£ azers

Together we can
&l achieve a great
< et in transction .
sy eyt e deal.
erfect storm for sellers 9
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Roundtable debate

PROPERTY
Don'tjust join a debate, start one! DEBATE DG
With this special package, we’ll work with you to create a debate on a topic of your choice (subject to BUILDING A SUSTAINABLE FUTURE
editorial approval), positioning you not just as a participant, but as the organisation leading the debate.
You will collaborate with the editorial team to draw up an invitation-only guest list of experts, peers and = “ e
contacts to contribute to the wider understanding of a key issue. 5 < ‘ .
We'll coordinate the event, hosted either at your premises or offsite. You’ll get a seat at the table, and 3
our publisher or editor will chair the debate.
Photographs and an edited transcript will be published across 3 pages in the next edition of i 1
Lancashire Business View and online, all carrying your branding. N — I

6 We have a very risk
averse construction
industry and that

DEBATE

“The LBV roundtable events are fantastic to be involved with. Topics

paralyses innovation.

covered are always thought-provoking and the LBV team work hard to o | ot s o

. . . . . . . . i and the more green constantly looking at s‘;’:"”’g"ef;';‘";,"

involve a wide-variety of contributors to ensure different viewpoints v e o i s e it
:‘ the more costs 99

and perspectives are voiced. Through hosting an event in conjunction
with LBV, we were introduced to some really interesting, high profile
local businesses and the event offered us the perfect opportunity

to open dialogue with them regarding their current challenges and
opportunities and how we may be able to assist.”

Delivering Northern
Brilliance Nationally

andertongables.cou AG*=

Joanna Marshall, Marketing Manager
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Celebration packages

Our celebration features have been developed to showcase organisations marking anniversaries,
product launches, senior appointments, new premises - or any significant occasion.

These editorially-based features, which include advertising space, focus on the story you want to tell.

As part of the package, you can have your own special front-cover designed for distributing to your
staff, customers and suppliers.

And we’ll provide you with a special framed item with your front cover and celebration feature to
display in your offices.

We’ll promote your celebration feature through our various social media channels. AGE CONCERN
CENTRAL
LANCASHIRE

CELEBRATING 40 YEARS

Ta mITTo ToOTIT

Sl 8
/| .%) A

PROVING AGE IS JUST A NUMBER

“We were thrilled with the Anniversary Package LBV produced for us to
mark our 90th Anniversary. Once in print the feature looked better than
we could have hoped for and we received so much positive feedback
from clients and associates. The 100 copies with the bespoke front cover
have been invaluable and the whole project has really helped to raise ,
our profile in the area.” o E G o icammscorsisorr
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Loose inserts

Looking for a promotion that packs a punch? A loose insert will make your brand stand out like no other.

Options include loose-leaf inserts included in the mailing circulation of Lancashire Business View
magazines, stitched-in inserts on your paper of choice, and the “belly-band” - guaranteed to generate
maximum exposure for your message.

We can carry anything from single sheet A5 flyers through to full brochures. Contact us to talk through
your ideas and we can help you build a cost-effective insert campaign that’s sure to get you noticed. ey ‘Zs'rd &Monday 24th September

otorium, Lancaster B ry, 10am - 4pm.

"‘ For business...

LANCASTER

CIVEONAE BUSINESS LANCASTER

[ [ ——— (v o
Visit north-lancs-expo.u

“LBV is the first B2B local business publication that
I really look through from back to front. If your
business is looking to promote to Lancashire SME's
then look no further.”

Marc Mcloughlin, Managing Director, Key Fleet
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Media Partnership

In addition to our bi-monthly magazine, we have a range of other channels to spread your marketing message.

Our online options (which are detailed in full in our digital media pack) include promotion through our website,
where fresh news is posted daily; and through our social media channels which have more than 37,500

followers as well as 9,000 opted in email subscribers.

If maximum turnout to your event is critical, a media partnership package with Lancashire Business View

can spread the word, help improve attendance and promote your brand.

Ideal for seminars, conferences, exhibitions or awards ceremonies, we’ll use our online and offline channels to
promote your event in advance and, depending on the nature of the deal, we can follow-up in print and online.

(See our events media pack for more.)

Whatever the goals and budget of your marketing campaign, whether you see the ideal option for you listed
within this media pack or you'd like to try something new, we look forward to working with you to creating a

campaign that delivers results.

www.lancashirebusinessview.co.uk

Big companies are picking up
eye-watering fines, sometimes
for very small incidents

KEEPING CALM IN THE
EYE OF THE STORM

IT PAYS TO
BE PREPARED:
PLAN, TEST, REPEAT

1f you haven't thought about a
plan in advance, it is a little too late
- in the immediate aftermath. It s

-y important to get things right +»

MANAGING A

MEDIA STORM

WHAT'S YOUR STORY?

Your reputation is as important as PROTECTING DIRECTORS AND OFFICERS
protecting your legal ssues. You want
a business at the end of the day + A

O NFuMutual
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Contact us now

Through our magazine, website, social media, email marketing and events, we have a wide range of ways for you to promote your brand to
tens of thousands of Lancashire business owners, managers and decision-makers.

And whether you're on a limited budget or you're looking to for maximum exposure, we can help you build a series of activities combining the
best of everything we offer to deliver exceptional results across a cost-effective campaign.

Talk to us about creating the perfect mix of options to build a campaign with impact.

Stephen Bolton, commercial director - Stephen@lancashirebusinessview.co.uk

01254 297871

CONNECTING THE COUNTY SINCE 2005





